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SNOW TOP Precipitated Calcium CarbonatefU. S. P. is used in the manu- 
facture of and as a vehicle for penicillin, streptomycin and similar antibiotics 


because of its unvarying high physical properties. 


More and more drug and cosmetic manufacturers are specifying SNOW TOP, 
the finer, whiter, American-made precipitated calcium carbonate. And 
besides, technical men prefer SNOW TOP because it is available in five 
grades to meet their individual formulae. Write for a sample mentioning 
the purpose for which it is intended and we will send the grade best suited 


to fit your requirements. 


Grades SPECIFICATION RANGES FOR SNOW TOP 

According Rattle Flow* 2-Hour Final ** Drop Density *** 

to Density cc. cc. cc. cc. g/cc. Ibs. /ft. 

Super Light 30-38 40-48 70-90 55-65 -400-0.300 25.0-18.7 

Light 20-30 27-40 45-70 40-55 -550-0.475 34.3-29.6 

Medium 17-23 19-27 25-45 24-40 .675-0.550 42.1-34.3 

Hea 15-17 15-19 20-25 19-24 -800-0.675 49.9-42.1 

Extra Heavy 11-15 11-15 15-20 15-19 -950-0.800 59.3-49.6 

* Measure of the absorption ratio ** Measure of wet bulk *** Measure of dry bulk packing density 
Snow Top Precipitated Calcium Carbonate * Caltec Precipitated Calcium Carbonate (technical) * Tallex Abietic Acid 
* $Nucher Activated Carbons * Liquid Caustic Soda * Chlorine * indulin (Lignin) * Ligro Crude Tall Oil * 
indusoil Distilled Tali Oil * Tallene Tall Oil Pitch - Sulphate Wood Turpentine 7 Cellulose Products 







INDUSTRIAL CHEMICAL SALES _ 


DIVISION WEST VIRGINIA PULP AND PAPER COMPAN Ym 


230 PARK AVENUE 35 E. WACKER DRIVE 748 PUBLIC LEDGER BLDG. - . 844 LEADER BLDG, 
NEW YORK 17,N.Y. CHICAGO 1, ILLINOIS PHILADELPHIA 6, PA. CLEVELAND 14, OHIO — 
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PLIABLE as the Rippling Muscles of the Racehorse.. 


Yet, TOUGH AS NAM 


COLLAPSIBLE TUBES are subjected to a great 


y) deal of punishment. . squeezing, bending, folding 

| --until the contents are used. That's why we build 

al in a surplus reserve of strength in “SHEFFALLOY” 
gree? Sheffield Process Tubes. The secret of their extra 

an nee toughness lies in our exclusive Sheffield Process of 

a +Anno® \ mixing, melting, and tempering tube metal. If you 


would safeguard the quality, prestige and merchan- 
SH FFF Fl ( CESS dising power of your product, specify these better 
j tubes. Call or write our nearest office, now. 
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DRUGS — COSMETICS 
SUNDRIES~TOYS 
DENTAL SUPPLIES 
TOOLS — FIRST AIDS 
NOVELTIES and Scores 
of other commodities; 










Enlist the eye-appeal; enjoy the economy and shatter- 
proof protection of Clearsite—made of Cellulose Acetate 
—"Safety Base”’. 


Write for samples and suggestions 


CELLUPLASTIC CORPORATION 


PLASTIC CONTAINERS 


PLASTIC PRODUCTS 
60 AVENUE L NEWARK 5, N. J 


AST CONTAINER SERVICE COMPANY, LOS ANGELES 27 CAL 
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READY TO oy 


Wf Hifi lating J yy Tibbs 


During the war years, our 
laboratories, research and 
manufacturing facilities solved 
many perplexing problems for 
our government. 


Today, as contract manufac- 
turers capable of volume 
production in the fields of 
chemicals and cosmetics, Evans 
Chemetics, Inc. offers a diver- 
gency of experience that as- 
sures accuracy and progress in 
the development of your prod- 
ucts for post-war markets. 


Send for our brochure, ‘“Twen- 
tieth Century Alchemists,” 
which portrays our facilities 
and services. 








EAST 43rd STREET, NEW YORK 17 


In Eng 
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Growing Use of Tin Can 
in Four Major Industries 
Proves Value as Container 


The growing industrial use of tin containers 
in the food, paint, chemical and cosmetic 
fields—as well as other industries—proves its 
value as a sure-protection package for the 
products of these industries. 

A brief industry-by-industry review of the 
value of tin cans to these four diversified 
fields suggests their usefulness elsewhere as 
well as their possibilities in industries not 
now using cans. 

Canned Food 

Highly perishable, food is best preserved 
in the tin can. For example, fruits and vege- 
tables which are packed ripe are usually pre- 
pared and canned nearby, and as a result, 
practically none of the food’s fresh nourish- 
ing goodness is lost. 

The benefits from food in cans are wide- 
spread. To the food grower cans guarantee 
a safe way to keep his food fresh and protect 
the reputation of his product. To the canner 
they assure a dependable job in food preser- 
vation. For the shipper they are easier to 
handle—and safer, for cans normally do not 
break, chip, tear or shatter. Tin cans are 
easily stored. And cans resist wetness, dry- 
ness, light, heat and cold. Their use in all 
parts of the world testifies to their practical 
use in the tropics as well as in frigid climates. 

Benefit to Consumer 

The consumer also benefits from canned 
foods. The housewife can buy foods which 
are out of season. She can stock up on foods 
for a week or more without fear of spoilage. 
She can have canned foods for days when 
she hasn’t time to shop or when unexpected 
guests drop in. Because they are already 
cleaned and cooked, canned foods save time 
in shopping, preparing and cooking. All that 
need be done as far as vegetables are con- 
cerned is to have the juice heated to warm 
the vegetables. 

And, the consumer is always sure of uni- 
formity in the quality of canned foods. 

Paints Profit, Too 

The same sure protection is given also to 
paint products. Here, the container must be 
strong, durable and able to stand up under 
knocks and bangs . . . a container that the 
painter can use. Paint can be mixed right in 


the can and may be applied directly from it. 

And when the job is done and some paint is 

left over, the cover can be pressed back on 

to protect the paint against air, light and dust. 
Safe for Chemicals 

Because tin containers shut out light, they 
are very desirable for such chemicals as must 
have this kind of protection. They are espe- 
cially desirable for chemicals which may lose 
this effectiveness if exposed to air and other 
outside elements such as wetness and dry- 
ness. The tin can is so constructed that none 
of these elements can penetrate its walls. 

And tin cans are also vitally important for 
packaging chemicals which may be danger- 
ous if they should leak out. The tin container 
is the safe container for it’s airtight, and can 
take rough treatment without soaking, tear- 
ing, cracking or breaking. 

Keeps Powder Dry 

In the cosmetic field the tin can finds great 
use as a package for powders. For instance, 
tooth, talcum and foot powders stay dry and 
free-flowing when packaged in tin contain- 
ers. Ingredients in such containers can with- 
stand humid conditions in bathrooms and 
can stand on wet surfaces without danger of 
sogging and, finally, tearing. They also re- 
sist breakage when they fall from medicine 
chests. 

In all four major fields—in fact in every 
field, there is another important reason for 
using tin containers. They are economical! 
While costing no more than other type con- 
tainers at all times, they are frequently con- 
siderably less expensive. They are longer- 
lasting, too. They appeal through appear- 
ance, and this advantage is possible because 
National Can Corporation supplies cans with 
the manufacturer’s own attractive design 
lithographed right on the can. 

National Can Corporation offers the per- 
sonalized service of its salesmen whose years 
of experience in canning problems are backed 
by the many more years of research, develop- 
ment and production of cans by National 
Can Corporation. Phone or write your near- 
est National Can office or the executive 
offices: National Can Corporation, 110 East 
42nd Street, New York 17, N. Y. 1266 





Dry Yeast from Beechwood 


A process, involving the use of sulphite 
liquor resulting from the manufacture of 
cellulose from beechwood, and neutralization 
of the liquid with ammonia is described in 
detail in a Department of Commerce report. 

«+ The process is used for manufacturing dry 
yeast by utilizing reserve carbohydrates that 
are normally wasted. 1267 
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Sirup For Ice Cream 


New methods are reported being found 
for preparing invert sirup for the manufac- 
ture of ice cream. These manufacturers 
needed some method whereby they could 
use a pasteurizing vat or similar type of 
equipment for inverting the sucrose. This 
would necessitate a procedure in which a 
lower temperature could be employed for 
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the inversion process, because with most 
pasteurizers of the holding type, it is virtual- 
ly impossible to heat the contents to 225 
degrees F., the approximate temperature re- 
quired to boil the sugar solution. 

Two methods were developed in which 
temperatures as low as 175° F., could be 
used. The hydrolyzing agent could be either 
phosphoric acid or tartaric acid. 1268 


Weed Killer Has No IIl 
Effects on Animals 


Use of 2.4-D in spraying pastures to kill 
weeds has not proved injurious to cows or 
sheep grazing on the treated vegetation, it 
is reported according to results of recent 
tests. The experimenters found no indication 
that any of this herbicide, known chemic- 
ally as 2,4-dichlorophenoxyacetic acid, pass- 
ed from the digested herbage through into 
the cow’s milk. Even when they added the 
pure chemical to the grain ration of a cow 
at the rate of 5.5 grams a day for more than 
100 days she showed no ill effects in weight, 
production of milk or even in appetite. 

Some of the chemical fed in the ration 
showed in tests of the blood serum, but 
there were no indications of it in any other 
parts of the body. A calf fed on the milk 
of a cow receiving the 2,4-D developed nor- 
mally and the chemical could not be found 
in its blood serum. 

Because of its bearing on their own work 
and the general interest in the possible ef- 
fects of a chemical used directly or indi- 
rectly in the production of farm crops, the 
experimenters call attention to a recent re- 
port that a man had taken a daily dose of 
half a gram of purified 2,4-D every day for 
three weeks with no ill effect. 

Although it was found that the 2,4-D 
mixed with a commonly used spray spreader 
called Carbowax is not toxic to sheep and 


| cows, the experimenters caution that their 


conclusions do not cover proprietary mix- 
tures of 2.4-D and other materials that might 
possibly be bad for animals. 1269 


Surpasses Shellac in 
Preserving Papers 


There has been an urgent need for a sub- 
stance more suitable than shellac in the 
preservation of smoked-paper records, such 
as kymograph records in physiological and 
pharmacological laboratories, and protection 
of paper labels on reagent bottles and other 
laboratory equipment. 

A thermoplastic polymer developed has 
been shown to be more suitable than shellac. 
A few experimental tricks demonstrated 
readily that this chemical in a suitable sol- 
vent can replace shellac. The paper record 
dried in ten minutes after treatment. 1270 


Can Lures New Fish 


Blue Marlin, heretofore known only to the 
deep-sea sporting fishermen vacationing off 
the East Coast, now makes its debut to the 
general public in familiar No. 1 size tin 
cans. Canned in brine, the firm, pink-fles 
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marlin may become a favorite . . . along with 
the salmon and tuna that were unknown to 
the public less than 35 years ago! 1271 


Soap in Synthetic Rubber 
Processes 


Two recent patents are primarily con- 
cerned with methods of coagulating syn- 
thetic rubber latices. In one instance, a 
stable aqueous polymer dispersion, prepared 
by polymerizing butadiene —1,3 with a co- 
polymerizable monomer in the presence of 
a water-soluble soap as an emulsifying agent, 
is coagulated by mixing this dispersion with 
an aqueous solution of an aluminum salt. In 
the second patent, synthetic latex is formed 
by the emulsion polymerization of a member 
of the class of compounds consisting of 
butadiene, isoprene, piperylene, dimethy]- 
butadiene and chloroprene in the presence 
of a water-soluble fatty acid soap. 1272 


Canned Jellied Fruit 


A jellied mixed fruit dessert is one of the 
new possibilities among canned foods which 
one day may be selling in grocery stores for 
serving on American dinner tables, as a 
result of wartime research for the Army. 

The Army asked for a fruit dessert for 
field raticns to satisfy the soldiers’ appetite 
for fruit and also to contribute Vitamin C 
to their diet. What was needed was a prod- 
uct that would keep well, both in cold cli- 
mates and tropical heat, would be easy to 
carry, to open and to eat out of hand with 
no dripping juice to stain uniforms and 
attract insects. 

Such a product was developed using 60 
percent fruit and 40 percent fruit juice 
jellied with fruit pectin. A canned jellied 
pineapple dessert was made, also a jellied 
fruit mixture of diced peaches, pears, cher- 
ries, pineapple, white grapes and apricots. 
The jelly was stiff enough to come out whole 
and hold its shape when eaten out of hand. 
It held its flavor, color and texture in both 
cold and hot climates. The Army procured 
25 million cans to supply the troops after 
the products were developed. Ten million 
cans were used by the Army in the first 
three months of 1945, 

For civilian use a less stiff, more delicate 
jellied mixture has been developed. 1273 





Technical Topics 


SCENT FIXATIVE=A scent fixative, 
claimed to be inexpensive and readily avail- 
able, is described in a recent patent. The 
fixative is obtained from treating the leafy 
portion of Myrica asplenifolia with petro- 
leum ether, separating the solids from the 
solution, and removing the petroleum ether 
from the solution to obtain a waxy extract. 
Ligroin and petroleum ether may be em- 
ployed in a mixture to make the extraction. 

1274 


PERFUMED SOAP—In developing a 
successful perfume for soaps special atten- 
tion must be paid to careful selection of the 
base, it is announced. Since top notes, etc., 
are generally of less importance, their effect 
will undoubtedly be lost in the course of 
storage and under the influence of the soap 
in general. 1275 


STUDYING FLY FLIGHTS — Spraying 
or dusting mosquitos with fluorescent com- 
pounds is reported for studying the direction 
and distance insects fly. 1276 


LATHERY SOAPS — The ability of leci- 
thin to stabilize lather makes it an interest- 
ing constituent of toilet soaps. While lecithin 
is said to tend to reduce the bubble size, it 
also produces a pleasing creamy effect in 
the lather. 1277 


FUMIGATING PESTS—It is reported that 
fumigation with methyl bromide (1 pound 
to 4,000 cubic feet of space) effectively kills 
rats and mice in apple cold storages without 
causing visible injury to the fruit or affect- 
ing its taste. 1278 


NEW INTERESTING CHEMICAL—A 
new hormone-like chemical, called 2,4-Di for 
short but bearing the full title of 2,4-Dicholo- 
phenoxyacetic acid, is reported to kill weeds 
such as dandelion, morning glory, thistle 
and burdock without harming ordinary grass 
as well as killing ragweed which is respon- 
sible for 90% of the hay fever in the country. 
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Every effort will be made to furnish additional information 
on these articles. Where such information is not obtainable, 
we will refer inquiries to the original source of the article. 
Write to National Can Corporation, 110 East 42nd Street, 
New York 17, N. Y. Please mention the number at end of 


NALIUNAL GAN 
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article — also name of the magazine you saw it in. 
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SANITARY PACKERS CANS ¢ PLAIN AND LITHOGRAPHED CANS FOR FOODS, DRUGS, OMS, PAINTS, VARNISHES ¢ STEEL DRUMS AND PAIL 
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DECAY OF FRESH FRUIT ELIMI- 
NATED—Fresh whole fruit may be protected 
from decay by treatment with alkali-forming 
metal hypochlorite solution with solution 
containing reducing agent and finally with a 
solution of water soluble salt of hydroxy 
diphenyl, according to a recent patent. 1280 


ADHESIVE FROM DRIED BLOOD—A 
by-product of blood was recently patented. 
The patent covers a process of obtaining an 
adhesive material by mixing insoluble dried 
blood with a caustic alkali and water. 1281 


OVERCOMES BLOOD CELL DISORDER 
IN DAIRY COWS — Cattle afflicted with 
poikilocytosis are said to be cured by supple- 
menting their diet with pyridoxine or a 
source of the entire B complex such as dry 
yeast or live yeast. 

LURES FRUIT-FLIES—Shredded orange 
peel in aqua ammonia has been found effica- 
cious as a lure for the fruit-fly and not to be 
attractive to blow-flies and other insects 
which soon foul traps baited with mixtures 
of a vegetable meal and ammonium car- 


bonate. 1283 
NEW WEED KILLER—One of the latest, 


and reputedly more effective, weed killers 
in the over-stimulating plant hormone cate- 
gory is 4-chlor-2-methylphenoxyacetic acid. 
1284 
MEAT FLAVORING COMPOUND —A 
new patent for a dry seasoning composition 
containing glycerine is described as useful in 
seasoning meat products, especially ground 
meat, meat loaves and sausages. 1 
NICOTINIC ACID—A process for produc- 
ing nicotinic acid by treating 5.7-Dinitro-8- 
quinlinol and nitric acid has been obtained 
for patent. 1286 
SYNTHETIC CAMPHOR—A new process 
for synthetic camphor uses cymene and al- 
cohol, with a mercury salt as a catalyst. 
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Sturge Standard 
Precipitated 
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LIGHT, MEDIUM AND HEAVY GRADES 


Rigid uniformity in the 
specific grade desired. 


Depend on STURGE for QUALITY 
and UNIFORMITY 


JOHNG£.STURGE 
costclid 
Distributors: H.J. BAKER & BRO. 271 Madison Ave. NewYork 16, N.Y. 
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Kesinoid Benzoin Synthetic 5521 
by 





Scientifically synthesized - - re- 
places high quality Siam material 


on a more economical basis 


100% soluble — leaves no residue 


SCHIMMEL & CO... INC. 


601 West 26th Street 
New York I, N. Y. 
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JASMIN 
PARENTO 


A priceless masterpiece of perfume art and 
skilled scientific research, JASMIN PARENTO 
is the ultimate in the field of absolute-type 


concentrates. 


We suggest that an examination of JASMIN 
PARENTO will provide convincing 
evidence of the usefulness and economy of this 


outstanding creation. 


COMPAGNIE PARENTO 


CROTON? ON? HUDSON, naw TORE 


NEW YORK ° CHICAGO ° SAN FRANCISCO 
TORONTO ° MONTREAL 
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Now the customer 
can tell 
what your perfume 

is really like! 
























In order to get perfume oils in solution, do you = act _as fixative agents—often enhancing and 
use a high percentage of alcohol in your perfume —_mellowing the natural bouquet. AND they give 
formulas? you sparkling clear lotions that require no 
filtration. 

If so, you know your product isn’t everything 

you'd like it to be. Because alcohol has a ten- Nor is that the end of the story by any means. 
dency to mask bouquet, the customer can’t tell For more complete details about Atlas surface 
what the aroma is really like. active agents, write for the 














booklet illustrated below. 
Now, thanks to the development of Atlas 
Tweens, you can change all that. These Atlas 
emulsifiers make it possible for you to substitute 
water for alcohol—to reduce the alcoholic content 
or to eliminate it altogether. Perfume can be 
marketed with its fragrance intact. 


NEW a comprehensive 


manual on the theory and 
practice of drug and cos- 


‘ P = . , metic emulsion formulation. 
Yes, Atlas Tweens make it possible for you to gag), eh edonaumieal 


build your perfume formulas with first thought technicians. Write for @ copy 
to effectiveness and effect. More than that, they on your company stationery. 


ATLAS POWDER COMPANY, Wilmington 99, . Del. . Offices i in principal cities - Cable Address—Atpowco 
ee eer ee ee eM 
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THE ANSWER 


to 
Your Hydroxycitronellal Problem 
is 


HYDRO NO. 10 





Your Inquiry is Invited 


—Shromalic Chemical and Essential Cds 


404 FOURTH AVENUE NEW YORK 16, N. Y. 
PHONE MURRAY HILL 5-0250 
CABLE ADDRESS “RENFOILS” NEW YORK 





RENE KORSTER COMPANY, rnc. 
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Let's discuss 
BECCO 


PEROXIDES . 


Pharmaceuticals 


and Cosmetics Cy e 


Hydrogen Peroxide is the most uni- 
versal bleaching and oxidizing agent 
known. In the manufacture of many 
pharmaceuticals and cosmetics its pu- 
rity and stability are well known. The 
wide variety of applications in this 
industry for “peroxygen” chemicals 
cannot be itemized here, but the fol- 
lowing few sample descriptions are 
typical of the many uses of a wide 
variety of Becco “peroxygen’’ chem- 
icals: 

Becco Hydrogen Peroxide 27.5% by 
weight (100 volume) — 1. for bacte- 
ricidal, germicidal and insecticidal 
applications; 2. as a source of oxy- 
gen gas. 

Becco Sodium Pyrophosphate Perox- 


ide—a mild oxidizing and bleaching 
agent, especially suitable where si- 
multaneous detergent action is re- 
uired. In pharmaceutical products. 
n Cosmetic preparations. In oral 
hygiene for sterilization and cleans- 
ing of dentures. 
Becco Sodium Carbonate Peroxide— 
as an alkaline oxidation and bleach- 
ing agent. In pharmaceutical prod- 
ucts. In cosmetic preparations. In 
oral hygiene for sterilization and 
cleansing of dentures. 
Becco Urea Peroxide—source of 
water-free hydrogen peroxide. In 
pharmaceutical products and cosmet- 
ic preparations. 
Becco Metallic Peroxides: Magne- 


\ 





sium Peroxide 50%—Calcium Perox- 
ide 60%—Zinc Peroxide 55%. All 
three are used in pharmaceutical 
products; in cosmetic preparations; 
as chemotherapeutic agents ; for food 
processing; for oxidation and other 
reactions at high temperatures. 


Becco Acetyl Peroxide in Dimethyl 
Phthalate — bleaching agent — ger- 
micide—non aqueous source of 
active oxygen. 


Whether your requirements call for 
organic oil-soluble peroxides or in- 
organic water-soluble peroxides, why 
not call on Becco engineers, scientists 
and chemists to recommend the type 
best suited to your particular pur- 
pose. Write to: 


BUFFALO ELECTRO-CHEMICAL CO., Inc. 


Becco Sales Corporation, Sales Agents 
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26 SAWYER AVENUE * BUFFALO 7, NEW YORK 
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CREAMS 






An excellent hydrophilic base containing 
i] 


cholesterol, other sterols and Lanolin Alcohols ol wr MENTS WwW 


that closely resemble those found in the fatty secretions 


of human skin. The cholesterol in Alcolan is in a fatty form 





LIPSTICKS 








more absorbable because of its ready miscibility with the secretions 
of the sebaceous glands. Lengthy complicated formulation is 

not necessary to obtain good results. Water alone, added to Alcolan produces 
a lustrous white cream of rich consistency possessing excellent emollient 
properties. Brilliant white creams with remarkably smooth texture 

and elegant cosmetic effect may be produced with Alcolan. These creams 
spread easily and will not dry out, cake or harden. 

WRITE FOR DESCRIPTIVE LITERATURE 









110 EAST 42nd STREET, NEW YORK 17, N. Y. 


Cable Address: “Rebliawag”™ - Piant Mamaroneck, N. Y. 
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CYCLODONE 


Developed for floral bouquets and compositions. 


Specially interesting in conjunction with 
Narcisse, Clematis and Jasmine. 


Samples cheerfully furnished upon'request. 


Trial pounds $20.00 


Y EUR SCIENTIFIC LABORATORIES, inc. 


REG S. PAT. OFF. 


MONTICELLO, WN. Y. 


NEW YORK CITY EXPERIMENTAL LABORATORY * 509 MADISON AVE. + _~ EL. 5-4757 





NEW YORK ATLANTA DETROIT CHICAGO HAVANA MEXICO,D.F. BUENOS AIRES RIO DE JANEIRO 
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We manufacture private brand cosmetics exclusively, but whether your 
requirements are 


LIPSTICKS ... CREAMS ...LOTIONS... 
POWDERS ...PERFUMES...COLOGNES... 


our results must meet your standards . . . must fulfill the promises made by 
your advertising and promotion programs ...or we are a factory without 
a boss. 


YOU’RE THE BOSS .. . but our standards must equal yours. Your order— 
large or small—receives the same painstaking attention. Ingredients used 
are of the highest quality and all products are prepared in strict compliance 
with Pure Food, Drug, and Cosmetic regulations. 


Special attention is given to new product development, with chemical con- 
sultant and expert packaging advice for your problems. Product Liability 
Insurance carried. 


Manufacturers ° Packagers 


W. F. Zimmerman, Incorporated 





[Two Plants] 
404 Fourth Avenue 601-635 So. 2I1st St. 
New York 16, N. Y. Irvington, N. J. 
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NDOLINE 














Not a substitute 


for INDOL but a 





product superior 


in 
LASTING QUALITY 
SWEETNESS and 
PERFUME VALUE 


Please Write for Free Sample 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 





CHICAGO: 325 W. HURON STREET ST. PAUL: 253 E. 4TH STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: AMARGURA 160 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 


ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
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Dr. Alexander Katz 


FOUNDER OF FLORASYNTH LABORATORIES 


Announces the Formation of Two Organizations 
-And His Resignation From  Florasynth Laboratories 


Dr. Alexander Katz & Co. - - - ESSENTIAL AROMATICS 


4641-43 HOLLYWOOD BLVD., LOS ANGELES 27, CAL. 
948 HOWARD ST., SAN FRANCISCO, CAL. 


and 


Essential Aromatics Corporation 
304 EAST 23rd ST. NEW YORK, 10 N. Y. 


Manufacturers and importers of Essential Oils, Terpeneless 
Oils, Vanilla Concentrates, Aromatic Chemicals and 
Colors for Food, Perfume and Cosmetic Industries. 


=e ea: Shr Se re Re UeUlUlUCU KElUCRECSCE 


Branch Offices: 


The Dr. Alexander Katz & Co.—Essential 
Aromatic’s organization has taken over the 
plants of the Florasynth Laboratories Inc. on 
the Pacific Coast. 


continue to serve. 


The same personnel will 
At the same time, com- 
plete new manufacturing facilities in the 
East have been set up for the Essential Aro- 
matics Corporation under the personal di- 
rection of Dr. Katz. Key personnel from the 


former company have joined Dr. Katz to 


Drug and Cosmetic Industry 


operate the plant in the East. 

The management of the entire Eastern terri- 
tory will be under the direct supervision of 
Messrs. A. D. Mizzy and A. R. Mizzy. 
Branch offices, located in key cities in the 
United States and Canada, will be manned 
by expert and experienced personnel ready 
and able to aid in the solution of all problems 
involving the use of perfumers’, soap-makers’ 


and flavoring manufacturers’ raw materials. 


More than 35 years of experience is at your service. Your inquiries are cordially invited. 


CHICAGO DALLAS NEW ORLEANS SEATTLE MONTREAL TORONTO VANCOUVER 
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WatNYQ 


ALL GLASS UNIT 
PROTECTS PURITY 


Bismuth Subsalicylate USP 
Bismuth Subcarbonate USP 
Bismuth Subnitrate USP 
Bismuth Subgallate NF 


Keeping pace with the modern trend, 
we use stainless steel, stoneware and 
Pyrex equipment throughout for the 
development of these and other 
Bismuth compounds, solely as a safe- 


guard against contamination. 


Further progress is indicated by our 
thoroughly rigid and widesweeping 
controls. These controls begin with the 
selection of Bismuth metal, containing 
only minimum traces of impurities. 
They conclude when the finished com- 
pounds fully comply with existing 
quality standards and trade require- 


ments for color, density, and 


GENERAL OFFICES composition. 
99-117 North Eleventh St. 
Brooklyn 11, N. Y. 
ST. LOUIS DEPOT 
915 Market Street Specify NYQ and Buy 


St. Lovis 1, Mo. with Complete Confidence 





Sybot. 
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ONLY PRICE 
BOK WIT A 


PERFUME 
DIRECTORY 


95.7 





like the Blue Book’s listing of fortify the basic information that makes 
manufacturers’ names with the this book so indispensable. 
products — like the exclusive perfume Consult the nearest American Drug- 
directory—like the scientific charts—like gist office for rates. 
the manufacturers’ catalogs. 
Above all, they praise its convenience, 
its wealth of facts, its daily usefulness— 
say the Blue Book is the greatest price 
book ever published. 
As 55,000 American druggists turn to 
the 1946 Blue Book, they turn also to 


Fh; ite she ioe = DRUGGISTS your advertisements which amplify and 


American Druggist Blue Book carries more advertising pages, more advertising line- 
age, more advertising dollars than any other price book serving the drug trade. 
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AN ORGANIZATION THAT BRIDGES 
THE WORLD'S CONTINENTS 


plete line of drug extracts, alkaloids, and many medi- 
cinal chemicals. 


N™ only in the United States but in every country of 
the world where botanical drugs and medicinal 
chemicals are used, S. B. Penick and Company is recog- 
nized as a highly dependable source of supply. 

Through us, pharmaceutical manufacturers and 
wholesalers everywhere, whether in China, Paraguay, 
Rhodesia, Afghanistan, or Luxembourg, are served with 
a steady flow of raw materials, drug extracts, alkaloids, 
perfume compounds. 

All Penick plants enjoy manufacturing facilities 
which include the latest, and in many instances, 
unusual types of equipment especially designed for or 
adapted to the particular needs of the drug and chemical 
industry served by the Company. Every department 
is staffed by highly trained technicians or by men who 
are experts in the advanced methods of operation or 
production. Under rigid control we manufacture a com- 


Through our extensive laboratory facilities we are 
able to fabricate to meet the finest drawn or most un- 
usual specifications, and to those who do not maintain 
like advantages of their own we offer our services and 
safeguards. 

In addition to our general activities we have developed 
an export organization staffed by men of international 
experience obtained from years of actual contact in 
continents throughout the world. They are thoroughly 
versed in all the details and intricacies of this type of 
complex business. 

THE ESSENCE OF SUPERIOR SERVICE IS 
SUPERIOR PHYSICAL FACILITIES PLUS EXPE- 
RIENCED PERSONNEL. Having both, S. B. Penick 
and Company is in a position to serve you in the domestic 
and foreign markets of the world. 


We Invite Your Orders and Inquiries. 


».B.PENIChH & COMPANY 


AK & > 
/ <> 
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Sanitary’s Special Formula 
Concentrated Liquid Soap 


You'll agree this is the most satisfactory shampoo base you've ever used—and how fast 
your finished shampoo product will sell to over-the-counter-trade. SF-CLS is formu- 
lated from superb ingredients to form the basis of a marvelous shampoo thet meets all 
requirements. Cleans thoroughly, yet gently, so as not to harm vital scalp tissues — 
leaves hair gleaming with highlights and easy to comb or set. Sanitary’s Special Formule- 
Concentrated Liquid Soap is carefully processed and controlled by laboratory experts, 
using only glass-lined manufacturing equipment to guarantee absolute soap purity. 


be 
wm 
Oo 
— 
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| 
C) 
» 
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TWH LAAN 


Packed in 55 Gallon Drums 


ODORLESS UNLESS PERFUMED TO ORDER 
SPARKLING CLEAR LIQUID 


ORDERS FILLED AND DELIVERED IMMEDIATELY 


PS 


T 
vy 


NEVER DEVE 


3% 
ef; Foye 


C _Y SOAP COMPANY 


104 RAILROAD AVE. PATERSON 3, N. J. 
Mfrs. of Quality Soaps and Disinfectants Since 1921 
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PRODUCED AT OUR BROOKLYN FACTORY 


CLOVE OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, CONC. OLIBANUM 


also 


LINALOOL CITRAL EUGENOL 


‘RESIN LIQUIDS 


OLIBANUM ORRIS BALSAM PERU 
LABDANUM BALSAM TOLU 
OPOPONAX STYRAX TONKA 


Essential Oils * Aromatic Chemicals * Perfume Materials « Colors 
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..- Full control—perfect co-ordination—without each man on his toes it would have been 


difficult for an old-time sailing vessel to weather a storm rounding the Horn. 
..» The mariners who brought our ships through the deadly waters south of Tierra del 
Fuego had an easy time of it when their efforts are compared to the crew's work in a 


modern pharmaceutical laboratory. 


During the past century, distributors of private formula brands 
have entrusted their production to Strong Cobb & Company, 
Inc.—with absolute assurance that our rigid laboratory control 
would turn out products conforming to the most exacting 
specifications. 

Trained staffs select samples at each stage of the manu- 


facturing process—from raw materials to final product—mak- 
ing sure that formulae become reality. Through the entire 
process, our scientists check and recheck and the product 
always conforms to your specifications as to active ingredients, 
pH, moisture, color, weight, taste, odor, and other important 
characteristics. 


After careful study of your formula and product our pharmaceutical staff will offer sug- 


gestions concerning potencies, choice of vehicles, excipients, disintegrating materials, etc. 


Whether you are considering immediate or future production, our technical sales 


rong 





director will be pleased to talk over your manufacturing problems with you. 


Orth Compacg Inc \) 


CLEVELAND 4, OHIO 







SUBSIDIARY OF 
STANDARD BRANDS 
INCORPORATED 











MANUFACTURING CHEMISTS SINCE 1833 





624 


Drug and Cosmetic Industry 


: ae Ma 
May °46: 58, 5 . 












IS THIS 
INSTRUCTION 
NECESSARY 


On your product? 
























KEEP IT FROM “SETTLING OUT’..WITH KRAYSTAY 


the finer stabilizer Kraft makes with carrageenin 





FROM TINY FRONDS OF CARRA- 
GEEN (edible Irish moss), gathered 


Using Kraystay, many progressive manu- 
facturers can do away entirely with the in- 
struction “shake well before using.” 

This remarkable new vegetable product 
has unusual stabilizing, emulsifying, thick- 
ening. and suspending properties. It is 
adaptable to many foods and pharmaceu- 
ticals requiring an agent of this type. 

Kraystay is now being used as a carrier 
or binder in the manufacture of cream 
lotions. hand lotions, toothpaste and other efficient stabilizer. | 
cosmetics and pharmaceuticals. Many food | 
manufacturers will find Kraystay ideal as —- LET KRAFT TECHNICIANS HELP YOU. If you have trouble 


from the cold ocean floor, Kraft 
extracts a clear, pure vegetable 
gelose used in the manufacture of 
Kraystay. Modern scientific lab- 


oratory control insures the uniform 





high quality of this consistently 


a thickening agent for cream soups and with your product ‘'settling out’, call or write 
pudding mixes, a gelling agent for jams, Kraft for further information and a free sample of 
jellies and jellied meats and as a suspend- Kraystay. Kraft Foods Company, 500 Peshtigo Court, 
ing agent in chocolate milk drinks. Chicago 90, Illinois. 





A NEW DEVELOPMENT IN VEGETABLE 
STABILIZERS MADE BY KRAFT 











KRAYSTAY 
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CINCHOPHEN N. F. 


Arrange with CALCO for your supply of 


NEOCINCHOPHEN U.S. P. 


CALCO appreciates the patience pharmaceutical manufacturers 
have shown with respect to inadequate supplies of the above drugs. 


The scarcity of these drugs has been 
due in large measure to the war emerg- 
ency. This caused one essential raw 
material to be unavailable for several 
months. 

Now, however, raw materials are 
again available and CALCO has en- 
larged its plant for these drugs to pro- 
vide for a sufficient volume to take 
care of world demands. On both Cin- 
chopen N.F. and Neocinchopen U.S.P., 
CALCO will shortly be able to make 
prompt deliveries and suggests you 
make arrangements as soon as possible 
for your requirements for the balance 
of the year. 
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* * * 


CALCO’S Bulk Pharmaceuticals 


SULFADIAZINE U.S.P. 

(powder or micro crystal) 

... the Sulfa drug of choice 
Sodium Sulfadiazine U.S.P. 
Sulfamerazine 

Sodium Sulfamerazine 
Sulfanilamide U.S.P. 

(powder, crystal and micro crystal) 
Sulfathiazole U.S.P. 

(powder, crystal and micro crystal) 
Sodium Sulfathiazole U.S.P. 
Sulfapyridine U.S.P. 

Sodium Sulfapyridine 
Aminoacetic Acid U.S.P. 
Calcium Pantothenate (Dextro) 
Choline Chloride 

Choline Dihydrogen Citrate 
Cinchophen N.F. 

(and Sodium Salt) 
Neocinchophen U.S.P. 

Mandelic Acid U.S.P. 

(and Calcium Salt) 
Menadione U.S.P. 
Methylene Bive U.S.P. 

(powder or crystals) 

Nicotinic Acid U.S.P. 
Nicotinamide U.S.P. 
Saligenin 

Thiouracil 
Phenothiazine N.F. 

(Regular and Drench grades for 

Veterinary use) 

Certified Colors for Pharmaceutical 
and Cosmetic Use 


CALCO CHEMICAL DIVISION 
AMERICAN CYANAMID COMPANY 


Bound Brook, New Jersey 


DILLONS CHEMICAL CO., LTD. 
410 St. Nicholas St., Montreal 
137 Wellington St. W., Toronto 
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SERVES THE TRADE EXCLUSIVELY 


WITH QUALITY ; 


| ROUGE 
LIPSTICKS COMPACTS | iakeur 
CREAM ROUGES EYE SHADOWS 
EYEBROW PENCILS WATERPROOF MASCARAS 
CREAMS FACE POWDERS 





WE ALSO MANUFACTURE POWDER PUFFS, VANITY PUFFS, LOOSE 
SIFTER POWDER DEVICES AND SPECIAL LAMSDOWNE PUFFS 











PRODUCTS MADE IN CONFORMITY WITH THE PURE FOOD, DRUG AND COSMETIC ACT 
PRODUCTS LIABILITY INSURANCE CARRIED 


OXZYN COMPANY 


MANUFACTURING 


NEW JERSEY OFFICE ’ CANADIAN OFFICE 
ONE PLEASANT AVENUE Cains % Quality, 54 OSLER AVENUE 














CLIFTON WEST TORONTO, ONTARIO 
SINCE 1877 


AUXILIARY PLANT @ LOWELL, MASS. 











Stull A llew’s 
nqlis 
ae Distille 


and ability in the 








important matter of 


producing Quality Oils 











STAFFORD ALLEN & SONS LTD., 
LONDON ENGLAND 





CLOVE 
LAVENDER 

NUTMEG 

ORRIS 

PATCHOULY 

PEPPERMINT 

SANDALWOOD wii GOODS 


UNGERER & CO. 


161 SIXTH AVE., NEW YORK 13 


Philadelphia Boston San Francisco Chicago St. Louis Los Angeles 
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NAUGATUCK ATICS 


~~ 


AROMATICS ‘5 


AROMATICS 


NOVELIONE 


LINALOOL 
,OnMATICS AROMAT] 


NAUGATUCK@AROMATICS 


DIVISION OF UNITED STATES RUBBER COMPANY 


254 FOURTH AVENUE e NEW YORK 10, N. Y. 


14.N. FRANKLIN STREET, CHICAGO 6, ILL. @ H.M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 
NAUGATUCK CHEMICALS LTD., ELMIRA, ONTARIO, CANADA 
Sole Representatives for: BRUNO COURT, S. A., GRASSE, FRANCE Cc. A. P. P., CASABLANCA, MOROCCO 


LABORATORIES LOUIS BORNAND, PARIS, FRANCE 
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ARBIDI 


;..is used chiefly in the syntheses of anti- 
spasmodics, anti-malarials, and pain-relieving phar- 
maceuticals. Its fatty esters are of particular value 
as emulsifying agents for waxes and oils to be 
applied under acidic conditions, as in the case of 
textile waterproofing compounds. These oil-soluble 
esters can be used in inks and paints as surface- 
active materials and may have value as rust in- 
hibitors in petroleum products. 





...is an intermediate in the synthesis of com- 


pounds used as corrosion inhibitors, anesthetics. 


acetate rayon dyestuffs, and textile auxiliaries and 
lubricants. Dimethylethanolamine forms highly 
surface-active esters which are well suited to cat- 
ionic flotation processes. It is also valuable itself 
as a corrosion inhibitor in return condensate low- 


pressure steam systems. 





...is an intermediate in the manufacture of 
resins, pharmaceuticals, insecticide intermediates, 
emulsifying agents, and textile agents and dyestuffs. 
Methyldiethanolamine is a tertiary amine with two 
highly active hydroxyl groups and is a valuable 
product for the preparation of a wide variety of 
compounds. 











AND 


CARBON CHEME 


f 


(Ls 


f 





Maliauelimenien 


MANUFACTURE 
OF PHARMACEUTICALS 


MANUFACTURE OF 
TEXTILE ASSISTANTS 


MANY ORGANIC 
SYNTHESES 


Write 
for samples 


and 
further 
information. 








Mle Keawsi Mw Aryimun A suits 


SEND FOR FURTHER INFORMATION AND COMPLETE CATALOG 


We besenessts fi0GEr, cen Yous “Y oon Seale LASALLE STREET Coches 1, aL 
San Francisco: Brava-Knecht-Heimann-Co. - Los Angeles: Broun Corp. « Seattle, Portland, Spokane: Von Waters & Rogers, Inc. - Canada: Richardson Agencies, Lid., Terento 
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The Klement of Quahiy Is In Every Hooker Chemical 


Chlorine 


Sodium Sulfhydrate 


632 


_ an a plus value for you in every Hooker Chemical. 
This is mighty. important to you who are trying to 
maintain or improve quality of your product. That 
value is dependable, uniform quality. You can be sure 
that every shipment of Hooker Chemicals will be of 
the same high purity that meets your requirements. 
Uniform chemical supplies preclude the necessity of 


Listed below are some of the Hooker chemicals that are 
helpitg chemists in the drug and cosmetic field main- 
tain uninterrupted production. Technical data sheets 
giving chemical and physical properties and analyses 
are available when requested on your letterhead. Our 
Technical Staff is also ready to assist you in evaluating 
Hooker chemicals for your particular purposes. 


New York, N.Y. *¢ 


making costly adjustments in your process. 


Product 
Chemical Formula 
Molecular Weight 


Benzoate of Soda, 
U.S. P. and Tech. 
CegHsCOONa; 144.0 

Benzoic Acid, 

U.S. P. and Tech. 
CsH;sCOOH; 122.1 


Benzoyl! Chloride 
CeHsCOCl; 140.5 


Cyclohexanol 
(Hexahydro Phenol) 
CeH,,0OH; 100.1 


Methyl Benzoate 
(Niobe Oil) 
CgH;sCOOCHs; 136.1 

Methyl! Cyclohexanol 
(Hexahydro Cresol) 
CH3CegH,oOH; 114.1 

Orthodichlorbenzene 
(1:2 Dichlorbenzene) 
CeHa4Cle: 147 


Sulfur Dichloride 
SCle: 103 


Sulfur Monochloride 
SeCle: 135 


HOOKER 
ELECTROCHEMICAL 
COMPANY 


Niagara Falls, N. Y. 


13 Forty-seventh St. 


Wilmington, Calif. 


Caustic Soda 
Sodium Sulfide 


Ferric Chloride 


Hooker Specifications 


Benzoate of Soda «~~. - 99% Min. 
U. S. P. grade meets requirements of 
U. S. Pharmacopoeia XII. 


Benzoic Acid 3% Min. 
U. S. P. grade meets requirements of 
U. S. Pharmacopoeia XII. 


Freezing Point °C.........-0.9 °C Min. 


Distillation Range 

High Grade. . . 

Tech. Grade......... 
Cyclohexanol 

High Grade. 

Tech. Grade 


4°C Max. 
...-10°C Max. 


. .98% Min. 
.92% Min. 


— 
. .99.5% Min. 


Distillation Range 2° incl.. 
Ester Content......... 

Boiling Range 
Distillation. .. 


.... 25°C Max. 
155°C Min. 
180°C Max. 


Start 


Freezing Range 
Boiling Range 


Chlorine Content 


Chlorine Content 





* Tacoma, Wash. 
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Suggested Uses 


Antiseptic in pharmaceutical and medici- 
nal preparations, in tooth pastes and 
powders. 


Ingredient of cosmetic creams, lotions 
and other pharmaceutical preparations 
antiseptics, dentifrices, dyestuff inter- 
mediates. Manufacture perfumes and 
pharmaceuticals. 


Manufacture of synthetic organic chemi- 
cals through Friedel-Crafts reactions to 
produce perfumes, dyes, pharmaceuticals. 
Manufacture benzyl benzoate and other 
esters. 


In manufacture of disinfectants, germi- 
cides and insecticides, perfume in soaps; 
solvent. 


Deodorizing material for soaps and in 
manufacture of perfumes. 


Perfume in soaps and as a mutual solvent 
to incorporate solvents and phenolic 
insecticides. 


Insecticide, solvent for natural and syn- 
thetic gums, tars, grease, oil, fats; in- 
gredient of metal polishes, paint and 
varnish removers. Manufacture of pyro- 
catechin, dye intermediates, synthetic 
organics. 

Chlorinating agent, in manufacture of 
organic acid anhydrides and in organic 
synthesis. 

Manufacture of insecticides, linseed oil 


substitutes, dye intermediates, pharma- 
ceuticals, organic acid chlorides. 


CHEMICALS 


Muriatic Acid 
Paradichlorbenzene 




















“I'm my hubby's little helper—He tests his formulas on me!" 


KEEPING 
POSTED 


FTC Reverses Itself 


THE Federal Trade Commission has done some- 
thing which it has never done before—it has re- 
versed its own decision without a court appeal. 
And in this case it has published a very interesting 
majority opinion, as well as a minority opinion. 
The case involved a product called “Canadian Ace 
Brand” Ale, and the original decision prohibited 
the use of word “Canadian” in the name since the 
product is made in the United States. The Com- 
mission reopened the case upon application and 
allowed the manufacturer to continue to use the 
word “Canadian.” 

The majority decision was written by Com- 
missioner Lowell B. Mason, appointed last Fall by 
President Truman. Commissioner, Freer, recently 
reappointed by President Truman, and Commis- 
sioner Ferguson concurred. If the opinion in this 
case means anything, it indicates a basic change 
in the type of decisions to be rendered in cases of 
this kind. One will recall the many instances in 
which the Commission ruled against foreign con- 
notation in the names of firms and ‘products. 


Yardley was cited for references to its English 
origin; London House was cited for a similar 
reason and finally changed its name to John 
Hudson Moore; Parfumerie Rigaud was cited for 
references to its French origin; aad others were 
similarly cited. The Commission went so far at 
one time as to state that no foreign words could be 
used on labels unless the English translation was 
given. 

In the Canadian Ace case there is a great dose 
of common sense in the majority decision. To 
quote some parts: 

“Congress has given us the power... . to seek 
out and stop all advertising that has the tendency 
and capacity to deceive. 

“We are no moral Gargantuas, and consequently 
this feast of authority has at times been bad for 
the Commission’s digestion. With the leavening 
of moderation lacking, we might stuff ourselves on 
the indigestible parsing, phrasing, and syntax of 
too much advertising language while many vital 
questions of fair dealing in business remain un- 
tasted on the table. 

“All restraints ....are taken by the Govern- 
ment in the name of protecting the public. The 
line between actual protection of the people and 
just plain ‘busybodiness’ has generally been made 
plain to the courts of examining the impact of an 
injury to the public welfare, such as an injury to 
competition or the fraud upon a customer. These 
things can be seen as it were with the naked eye, 
but since the Federal Trade Commission has been 
endowed by Congress with the power to protect 
the public from things which have the ‘capacity’ 
and ‘tendency’ to injure, the line between bene- 
ficial restraints and puritanical meddling has be- 
come hazy.” 

Being of a suspicious nature, particularly in in- 
stances where Government bureaucrats do some- 
thing which is extremely pleasing to business, we 
wonder whether there is any possible connection 
between this case and the pressure being applied 
to enact the Reece Bill which would curtail the 
authority of the FTC by allowing a full review of 
their decisions in court. We sincerely hope that 
this one sensible decision will not lessen the ardor 
of those who are fighting tooth and nail for the 
passage of the Reece Bill. Remember that this 
decision was a reversal by the Commission itself— 
why was that done? 


Heyden Buys Penicillin Plant 


ANOTHER of the Government owned penicillin 
plants has been sold to the company which op- 
erated it for the Government, Heyden Chemical 
Corp. paying $1,700,000 for the penicillin plant 
located at Princeton, N. J. 


Price Controls Off Some Cosmetics 


OPA has removed price controls from the follow- 
ing cosmetic items: Cold Wave solutions, Cologne, 
Cosmetic Stockings, Cuticle Removers, Eye Mas- 
cara and Shadows, Eyebrow Dyes, Eyebrow pen- 
cils, Eyelash Dyes, Hair Bleaches (except per- 
oxide, so labeled), Hair Dyes, Hair Lacquers 
Liquid Wave Sets, Perfumes, Permanent Wave 
Creams, Permanent Wave Solutions and Lotions, 
Powdered Wave Sets, Toilet Water. 
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Grandpa Homan 


CHARLIE HOMAN, 
vice-president of Dodge 
& Olcott, sitting on top 
of the world for a fair 
space of time. On 
April 7, a grandson, 
Richard Charles Kreter 
was born to Charlie’s 
daughter and son-in- 
law, Mr. and Mrs. 
Warren George Kreter. 
Charlie threw out his 
chest jand acted as 
though he was the only 
one in the world to 
whom such a thing had ever happened. But also 
among the things which Charlie treasured highly 
was his automobile,—a shiny, like-new Chrysler 
just as old as anybody else’s prewar car, but not 
carrying any dented mudguards which are caused 
by most of our driving wives. Whether the mud- 
guards ever were dented or not, no one knew, be- 
cause the car was just about the pride of Rockeville 
Center, and of the Rockville Country Club where 
Charlie parked his car with the key left in the 
switch. It you want to make a friend of Charlie for 
life, get his car back. 





Vitamins and the Doctor 


ONE pharmaceutical manufacturer is attempting 
to build up sales of his vitamin product through 
the doctor by telling the doctor to help in getting 
vitamins back into the prescription department of 
the drug store. This manufacturer is packing his 
product only in large bottles of at least 250. Then 
he is telling the doctor to prescribe odd amounts, 
such as the exact number that would be used in a 
two or three week period. There is no question 
that this is a smart approach to the goodwill of the 
doctor, but too many doctors cannot be bothered 
with this method of prescribing vitamins. Being 
friendly with their patients, and therefore being 
desirous of helping them get their drug products 
as cheaply as possible, they will generally tell the 
name oF one or more vitamin preparations to take 
and then let them buy them as they desire. How- 
ever, the product being promoted in this case hap- 
pens to be a high potency product that fits into 
the prescribing picture far better than the prepara- 
tions of ordinary potency. 


Neutral Ireland 


DURING the war a story went round about the 
British plane that came down to a forced landing 
in Ireland. The Irish had a difficult time deciding 
whether to interne the plane or let it go. One Irish- 
man stated the fact that Ireland was neutral, only 
to be asked by another Irishman, “But who are we 
neutral against?” 

Now we read in the “Irish Chemist and Drug- 
gist” of a motion made in the legislative halls of 
Eire regarding returned service men who were 
pharmacists. Mr. Cahill moved that “A candidate 
who has completed three years full time service 
in the defense forces may, if he so desires take the 
examination in two parts as follows: (1) botany, 
materia medica and chemistry; (2) pharmacy. In 
section one the minimum pass percentage shall be 
forty in each subject and the candidate, in order 
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to pass, must make a total of fifty-five per cent. 
In section two the minimum pass percentage in 
each sub-section shall be fifty and the candidate, 
in order to pass, must make a total of fifty-five 
per cent.” 

Many legislators spoke of the great sacrifice that 
these men had made. Mr. Brooke-Kelly said he 
had intended to oppose the motion, but having 
listened to all the speakers he was now prepared 
to support it. And all the time we thought that the 
Irish had not found it necessary to have any great 
force under arms due to their firm determination 
to remain neutral. We wonder just whom they 
were preparing to be neutral against. 


Fountain Pen Advances 


THE fountain pen derby went into high gear late 
last month when Reynolds introduced its new 
model which writes for four years instead of two, 
and uses no cap; and, on the same day, Eversharp 
introduced its version of the same type of pen. 
Eversharp features a removable cartridge con- 
taining the writing fluid. This cartridge, which 
comes in four colors of ink, can be replaced in 
fifteen seconds and a new one can be bought at any 
store for fifty cents. Eversharp topped Reynolds 
price of $12.50 by pricing their pen at $15.00. 


Streptomycin Uses 


EARLY this month Dr. Chester S. Keefer, chair- 
man of the Committee on Chemotherapeutics and 
Other Agents of the National Research Council, 
listed some of the diseases for which streptomycin 
may be allotted. These diseases are: Gram-negative 
bacillary infections of the genito-urinary tract 
resistant to the sulfonamides; gram-negative 
bacillary infections with bacteremia; Hemophilus 
influenza infections, including meningitis, pneu- 
monia, middle-ear disease and laryngotracheitis; 
Friedlander’s bacillus pneumonia; typhoid; Sal- 
monella infections (paratyphoid) ; acute brucellosis 
with bacteremia; tularemia and bacterial endo- 
carditis caused by gram-negative bacilli. Strepto- 
mycin has been sought for certain diseases, but 
Dr. Keefer’s committee will not allot the drug for 
these conditions because the committee claims that 
the drug is ineffective. These diseases are: idio- 
pathic ulcerative colitis; lupus erythematosis 
acutus disseminatus; leukemia; cancer; fever of un- 
known cause; rheumatic fever; and rheumatoid 
arthritis. Tuberculosis research with streptomycin 
is being continued, according to Dr. Keefer, but 
the drug is allotted only for those cases which were 
under treatment before March 1. “A broader pro- 
gram for the study of tuberculosis is planned,” said 
Dr. Keefer, “but it cannot be undertaken at the 
present time because of inadequate supplies of 
streptomycin.” 


Lower Taxes—More Profit 


THE pleasing effects of the removal of the excess 
profits tax upon earnings for the current year are 
beginning to be revealed as first quarter earnings 
are being reported. McKesson & Robbins is one 
shining example: Net income for the first quarter 
of 1946 was $2,066,806, after provision for $2,066,- 
806; against earnings for the first quarter of 1945 
of $1,106,800, after taxes of $3,395,577. Per share 
earnings were $1.14 for 1946, against 57 cents 
for 1945. 
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Working on Close Margins 


THOSE who work on a fixed percentage of profit, 
such as wholesale druggists, are in the position of 
having their profits sharply curtailed by rising 
costs that must be absorbed. It is true that in- 
creased volume helps a bit in the present situation, 
but increased volume in that line of business calls 
for increased help. No doubt the manufacturers 
selling through these wholesalers are being felt 
out regarding increased discounts, but manufac- 
turers likewise have to absorb increased costs and 
cannot raise prices. So it seems as though the 
wholesalers will have to stand the squeeze for the 
time being just as others have to stand it. 


Trend of Cosmetic Sales 


THE trend of sales of cosmetics has beea reported 
by the Toilet Goods Association as determined by 
a questionnaire sent to the members of the associa- 
tion. Sales for the first quarter of 1946, as com- 
pared with sales for the first quarter of 1945, were 
reported better by 43.01 per cent of the manufac- 
turers; the same by 15.05 per cent; and not as good 
by 41.93 per cent. An increase of 0.5 to 10 per 
cent was reported by 27.8 per cent of manufac- 
turers; increase of 11 to 20 per cent by 19.4 per 
cent; 21 to 30 per cent by 19.4 per cent; 31 to 40 
per cent by 13.9 per cent; 41 to 50 per cent by 
8.3 per cent; 51 to 60 per cent by 2.8 per cent; 71 
to 80 per cent by 2.8 per cent; over 81 per cent by 
5.6 per cent. 

A decrease of 0.5 to 10 per cent was reported by 
12.8 per cent of the manufacturers; decrease of 11 
to 20 per cent by 23.1 per cent; 21 to 30 per cent by 
38.4 per cent; 31 to 40 per cent by 15.4 per cent; 
41 to 50 per cent by 10.3 per cent. 

Reasons given for sales increases were: 1. 
Vigorous promotion; 2. Materials and supplies 
more readily available; 3. Increased buying power 
because of increased wages; 4. Reconversion from 
war work. And reasons given for sales decreases 
were: 1. Retail outlets overstocked; 2. Strikes and 
less buying power; 3. More cautious buying by 
retailers; 4. Shortage of necessary supplies. 

One manufacturer expressed his opmion of the 
situation in a manner in which it has often been 
expressed in these columns. His statement reads: 

“Another element that we believe tends to make 
the whole toilet article and cosmetic field very at- 
tractive at the present time is the fact that people 
have plenty of money and are still unable to buy 
so many things that they want. As a consequence, 
anything that is available and has any appeal is 
getting the benefit in higher consumer purchases. 
When major hard goods, such as automobiles, 
vacuum cleaners, radios, washing machines, dish 
washers, etc., are more available, people will 
probably begin to allocate this loose money to the 
purchase of these items with the result that there 
will be fewer burning pockets, and the sale of 
toilet articles and cosmetics may quiet down some- 
what from its present level. We believe the long 
range trend of these products is upward, but we 
believe there may be a leveling off for a period when 
hard goods again become available.” 

As to the situation in various classes of items, 
dentifrice sales were reported better by 53.3 per 
cent of the manufacturers, the same by 26.6 per 
cent, lower by 20.0 per cent; shampoos, better by 
47.4 per cent, the same by 36.8 per cent, lower by 
15.8 per cent; perfumes, colognes, and toilet 


waters, better by 51.9 per cent, the same by 3.8 
per cent, lower by 44.2 per cent; face powder, 
better by 32.6 per cent, the same by 26.1 per cent, 
lower by 41.3 per cent; dusting powder, better by 
27.5 per cent, the same by 30.0 per cent, lower by 
42.5 per cent; face creams, better by 47.7 per cent, 
the same by 18.1 per cent; lower by 34.1 per cent; 
deodorants, better by 61.5 per cent, the same by 
26.9 per cent, lower by 11.5 per cent; hand lotions, 
better by 43.9 per cent, the same by 24.4 per cent, 
lower by 31.7 per cent; lipstick and rouge, better 
by 53.7 per cent, the same by 9.9 per cent, lower 
by 36.6 per cent; shaving creams, better by 61.1 
per cent, the same by 22.2 per cent, lower by 16.6 
per cent; hair tonics, better by 44.8 per cent, the 
same by 31.0 per cent, lower by 29.1 per cent; 
nail polish, better by 69.2 per cent, the same by 
15.4 per cent, lower by 15.4 per cent; other mani- 
cure items, better by 30.0 per cent, the same by 
60.0 per cent, lower by 10.0 per cent. 


The Controversial OPA 


RIGHT in the middle of attempts by Congress to 
strip the OPA of most of its power, this Govern- 
ment agency comes through with one of the most 
cock-eyed rulings ever heard of, and a ruling that is 
just about impossible to justify or explain. The 
ruling concerns cigarettes. OPA has ruled that 
since cigarette costs are up, retailers can raise their 
prices. The price of a sale of two packages at a 
time can be raised to 35 cents, but a single pack 
must still be sold for 17 cents! You figure how many 
people are going to buy two packs at a time if the 
retailer insists on the extra penny. OPA explains 
that the single pack price cannot be raised because 
a full cent raise was allowed some time ago to 
cover a tax increase of only one-half cent. There- 
fore the present increase in cost only uses the re- 
maining half cent. 

This simply indicates the involved state of 
affairs under which the OPA operates, entirely 
disregarding common sense. Practically everyone 
has some gripe or other against the OPA although 
a very large majority of the people of the country 
seem to want it continued. In our own particular 
case we are having a hell of a time fighting a 
shortage of coated paper. We are quite well in- 
formed that there is definite limit to the amount 
of coated paper that the mills will produce for the 
reason that price ceilings on coated paper do not 
net the mills as great profits as can be realized on 
other grades of papers under prevailing ceilings. 
A similar condition prevails in the case of synthetic 
alcohol which is made from ethylene. The ceiling 
price on alcohol being what it is, prevents the 
manufacturer of synthetic alcohol from realizi 
as great a profit from alcohol as can be sadieal 
from other chemicals which can be produced from 
ethylene. There are numerous instances of the 
same type of thing that are responsible for short- 
ages which are really desperate. 

No one in his right mind wants to see those who 
have hoarded lJarge quantities of necessary things 
cash in on these hoardings in an uncontrolled 
market. It is true that they are now cashing in on 
these holdings at the present time through black 
market operations, but no one wants these people 
to get these unwarranted profits legally. e 

resent situation is akin to the bootlegging days of 
hibition but still the vast majority of materials 
is still moving at OPA ceiling prices. 
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Up Trend in Prescriptions 


FIFTY thousand medical officers of the Armed 
Forces are again entering the private practice of 
medicine, and druggists may expect a substantial 
increase in the 292 million prescriptions written in 
1945, according to Dale Ruedig, associate sales 
director of Eli Lilly. Mr. Ruedig estimates the 
average prescription price at $1.15, indicating an 
annual prescription volume of $338,000,000. The 
average doctor writes approximately $2,000 worth 
of prescriptions annually, he said, and the average 
family spends about $60 a year in the drug store, 
which means that the total prescription business 
from an average doctor will equal the business from 
33 families. 


A New Perfume Theme 


PARFUMS Weil Paris Co., in presenting their 
perfume Gri Gri, (pronounced gree gree) have hit 
upon one of the most agreeable methods of putting 
their wares before the public. Instead of promising 
the purchasers of their product the fulfillment of 
their desires, such as many of their rivals in the 
perfume field do today (who almost include in the 
purchase of the perfume, a blank marriage license), 
that will be signed as soon as the wearer meets her 
lover, the makers of Gri Gri, offer simply a perfume 
that will insure the wearer good hunting, good 
fighting, and good living. 


Alcohol Importation 


AS A means of relieving the shortage of alcohol 
with which this country is threatened, the Govern- 
ment has been arranging for importation of alco- 
hol from Cuba. It is understood that 40,000,000 
gallons over a period of two years are involved. 
The price is reported to be somewhere around sixty 
cents or more per gallon F. O. B. Cuba, or con- 
siderably above the 24 cent ceiling for alcohol in 
this country, and also considerably above the price 
of 35 cents per gallon which Cuban distillers get 
for the alcohol when used in motor fuel in Cuba. 
Because of the higher price, and also because the 
Cubans do not like the blended motor fuel, but 
prefer their gasoline straight, the deal would prob- 
ably be very satisfactory to all Cubans. 

But quite naturally distillers in this country 
object most vigorously to this action on the part 
of the Government, and their reasons for objecting 
are very sound not only because of their own 
selfish interests, but also because the country at 
large would benefit materially if the molasses were 
converted into alcohol in this country instead of in 
Cuba. The distillers maintain that: (1) The same 
amount of molasses required to produce 40,000,000 
gallons of alcohol in Cuba would yield 53,000,000 
gallons if processed by United States plants; (2) To 
produce the difference of 13,000,000 gallons, United 
States plants would have to use 5,000,000 bushels 
of grain, which is desperately needed to feed the 
starving; (3) Because Cuban distilleries are not 
equipped to reclaim by-products, production of 
40,000,000 gallons of alcohol in Cuba would mean a 
loss of 206,400 tons of feed and 108,000 tons of 
dry ice. : 

It can be seen that the issue at stake is not the 
cost of the molasses or the price to be paid for the 
alcohol, but rather an economic waste of materials 
that are desperately needed! in’ this country and 
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other countries of the world under present con- 
ditions. The Government negotiations with Cuba 
during the war were responsible for our deter- 
mination of the Cubans to turn their molasses into 
motor fuel and rum and are therefore responsible 
for our present serious shortage of alcohol. It 
seems about time that the Government abandoned 
its stupid tactics and allowed business men who 
know their business to handle the matter in the 
proper fashion. 


Avoiding a Depression 


KENNETH COLLINS, one-time wizard adver- 
tising director of R. H. Macy & Co. (It’s Smart to 
Be Thrifty), and later of Gimbel Brothers (Gim- 
bel’s Tells the Truth), recently addressed the Sales 
Executives Club of New York on avoiding another 
sharp depression. With plant capacity of this 
country expanded nearly a third, with the labor 
supply increased by 3 to 5 million, and with new 
wartime acquired short cuts and labor-saving 
methods, Mr. Collins predicts that “We will ad- 
vertise and sell with all the fierce competitive 
spirit of which we are capable; we will have an- 
other era of fun and gin and whiskey and nonsense; 
we will produce ourselves out of house and home 
until our warehouses bulge at the seams. Then 
one apprehensive merchant will cut his prices to 
get out from under; then another; then the deluge.” 

Mr. Collins’ solution to the problem lies in ex- 
ports with elimination of high tariffs to make it a 
two-way street. He is in favor of foreign loans be- 
cause he is not “anixous to repeat the bitter folly 
of the 1930’s when we learned the price we paid 
for not having helped the rest of the world to 
prosper so that it could in turn help to keep us 
prosperous.” He does not see the automobile in- 
dustry, plumbing supply industry, hosiery mills, 
radio manufacturers, telephone equipment manu- 
facturers, cigarette manufacturers, refrigerator 
manufacturers, and many other industries worry- 
ing about foreign competition in this country. He 
is in favor of our buying from foreign nations the 
products of handcraft or specialized fields where we 
do not excell. 


The Dental Market 


THE det.tal market is estimated at $300,000,000 
by Dental Survey Publications, who break this 
volume down as follows: Dental supplies, equip- 
ment, and materials sold to dentists, $100,000,000; 
Dental laboratory volume, $70,000,000; Denti- 
frices, $70,000,000; Mouth washes, $18,000,000; 
Tooth brushes, $35,000,000; Denture adhesives, 
cleansers, etc., $4,800,000; Miscellaneous, includ- 
ing diet reinforcement preparations, anodynes, etc., 
$7,200,000. At present there are 60,000 dentists 
practising in civilian life, with about 10,000 more 
expected to return from the Armed Forces. There 
are 30,000 dental assistants (girls who keep books, 
make appointments, etc.) There are 30,000,000 
patients in the higher income group who visit the 
dentist every year. Income of dentists is given as 
follows: 2.1 per cent make $1,000 or less; 3.9 per 
cent, $1,000 to $2,000; 10.5 per cent, $2,000 to 
$3,000; 24.4 per cent, $3,000 to $5,000; 37 per cent, 
$5,000 to $10,000; 22.1 per cent, over $10,000; and 
more than: half of the dentists make over $5,000 
per year after deducting all expenses. 
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Baby Goods Market to Rise 


A BUSINESS of at least $180,000,000 in baby 
goods is forecast for 1946, according to George F. 
Smith, president of Johnson & Johnson, who said 
that “the baby crop possibilities for 1946 and 1947 
are such as to stagger the imagination.”’” Reasons 
for this outlook include: return of thousands of 
men from overseas with the idea of establishing 
their own homes and raising families; dramatic in- 
crease in income estimates of which indicate that 
20 million persons earning $1,000 or less in 1935 
are now making between $1,500 and $2,000; birth 
rates increase with advancing income and the 
Econometric Institute predicts a continued rise 
in birth rate to more than 3,500,000 by 1950. 


Packaged Medicine Sales 


PACKAGED medicines, including vitamins and 
prescription items that have acquired trade names 
are sold by the drug stores of the country in a 
volume of approximately $800,000,000 annually, 
C. S. Beardsley, president of Miles Laboratories, 
told the NWDA Spring meeting. Under 40 years 
of Government control, manufacture of packaged 
medicines has increased five-fold, he said. Mr. 
Beardsley gave the following breakdown of the 
total: Vitamins, $175,000,000; proprietaries or 
packaged medicines, $484,000,000; trade-marked 
prescription items, $170,000,000. Second to vita- 
mins are carthartics and laxatives, with cough and 
cold items third; headache relievers fourth, and 
tonics fifth. “The purely proprietaries and pack- 
aged medicines, iacluding vitamins, carry prac- 
tically 11.3 of the entire volume of the drug stores,” 
he said. 


Token Shipments By Air 


TOKEN shipments of luxury items from five 
countries were flown to this country early this 
month on the Trans World Airline Skymaster 
“Sphinx” on the first commercial flight from Cairo, 
Athens, and Rome. Included in the cargo were 
French perfumes of Revillon, Guerlain, Caron, 
Coty, Roger & Gallet, Pierre Dune, Houbigant. 
Also in the cargo were wines and cognacs, jewelry 
and silks from France, handwoven tweeds, silver, 
and lace from Ireland, wines, furs, and special 
straws from Italy, and antiquities from Egypt. 


Cost of Providing Jobs 


THE cost of providing a job is going up, Monsanto 
Chemical Company points out in its financial 
report. “In the last seven years,” says the report, 
“the investment required in building, apparatus, 
machinery and working capital to create one new 
job at Monsanto has increased from $10,700 in 
1938 to an estimated $20,600 in 1946. Not only 
have costs of equipment advanced, but increasing 
labor rates are accelerating technological progress. 
This progress calls for more intricate, more ex- 
pensive apparatus to provide a job in the chemical 
industry.”’ The report also pointed out that share- 
holders get a smaller percentage of a company’s 
income than employees, telling that “in Monsanto, 
shareholders get 4 cents of each dollar in dividends 
received from sales, 2 cents is retained in the busi- 
ness and employees get 26 cents in wages.” 


Glandular Product Shortage 


THE final collapse of the legitimate meat market 
finally brought into the open a fact that was long 
kept quiet for the reason that it might only cause 

ic and over-buying by consumers. This is the 
fact that glandular products were in desperately 
short supply as the result of the slaughtering of 
livestock by those who are not equipped to recover 
these by-products and who care nothing about 
them since they can get exhorbitantly high prices 
for their meat. With a great many pharmaceutical 
manufacturers these products do not mean a great 
loss profit-wise, but many people are in dire need 
of the preparations and the pharmaceutical manu- 
facturers must move heaven and hell to relieve 
suffering and save lives. It is a responsibility into 
which loss of business and loss of profit is of little 
or no concern. 


Most Popular Disease 


IN A series of individual advertisements on health 
and disease, according to “Ad Quiz,” one of the 
subjects covered produced ten to twenty times 
more requests for further information than any 
of the others. See if you can select from the fol- 
lowing list of subjects the one that is of such 
popular interest: 

Tuberculosis Diabetes 

Common Cold Overweight 

Cancer Children’s Diseases 

Syphilis Heart Disease 

Did you get it? The answer is overweight. A 

condition about which most people are conscious 
and a condition to which they continually imagine 
and hope there might be a simple and easy answer 
with which they are not acquainted. Remember 
that a heck of a lot of people in this country are 
looking for a simple and easy way of reducing, and 
a heck of a lot of other people are seeking for some 
harmless product that will produce the desired 
result. But so far, no go! 


Even Manufacturers Get Caught Short 


IN THE present crazy market, shortages are so 
severe that there have been instances of manufac- 
turers working through brokers to get some of 
their own goods so that they can ship them to 
customers who are short. Sorry, we can’t mention 
names, in fact we don’t even dare mention the 
items. 


Shortages to Continue 


MANY are of the opinion that the generally short 
condition of materials will get still worse before it 
gets better. The reasons expressed state that Ger- 
many is now eliminated as a producing country 
and that the world must be supplied by the “big 
three’’—United States, Great Britain, and Russia. 
But Great Britain and Russia have not yet gotten 
on their feet in the ways of production and this 
leaves the entire supply problem up to the United 
States. Because of this, export demands will con- 
tinue to be extremely heavy and control over ex- 
ports will be necessary. Since the United States 
cannot possibly supply world needs, and because 
it will be necessary to export some quantities of 
materials to foreign countries, price controls in this 
country for’some time in the future are thought by 
many to be essential. 
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Acts and opinions regarding the latest Murray- 
Wagner-Dingell Bill providing for compulsory 
sickness insurance for the people of this country were 
revealed at the Senate hearings on the bill. This 
present bill makes no provision for the financing of the 
program as did the bill introduced in the former Con- 
gress. The financial provisions were eliminated from 
the bill for the reason that, without these provisions, 
the bill would come for approval before the Senate 
Committee on Education and Labor of which Senator 
Murray, a sponsor of the bill, is chairman. Therefore, 
it can be easily realized that the hearings are partisan 
in nature and the hearing room was crowded with 
Government employees from the bureau that would 
benefit from the passage of the bill. These Govern- 
ment employees tittered, laughed, and made other vocal 
demonstrations approving those who testified in favor 
of the bill, and showing their disdain for those who ap- 
peared in opposition to the bill. This is an old Washing- 
ton custom, and along about four o'clock these Govern- 
ment employees who are sent to pack the house, start 
leaving to return to their offices or maybe to go home. 

But some of the statements with regard to the pro- 
visions of the bill are interesting. The following in- 
formation was supplied by Arthur J. Altmeyer, Chair- 
man of the Social Security Board. Between 105 and 112 
million persons, counting their dependents, would come 
under the operation of the bill. The total expense of 
providing benefits for these people would be 3 billion 
dollars per year which would work out to be about 3.5 
per cent of the payrolls of these people. This per- 
centage includes the special premiums paid on behalf 
of dependents and those persons under old age and 
survivors insurance, and some special payments that 
would be made out of the treasury for dental and home 
nursing care, so that the net payroll tax would be 3 per 
cent and not 3.5 per cent. Two and one-half billion 
dollars could be raised through a payroll tax of 3 per 
cent, half paid’ by the employers and half by the em- 
ployees, and another one-half billion from other Gov- 
ernment sources. Either this method of raising the 
funds could be used, or an earmarked income tax could 
be used. 

An earmarked income tax would be paid by every- 
body, probably subject to a minimum exemption, and 
all these people would acquire eligibility through these 
income tax payments. Also a combination of the two 
‘\plans—payroll deduction and earmarked income tax— 
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might be used. The bill fails to cover about 15 to 20 
million people who are marginal workers, unpaid 
family workers and persons entering the labor market 
who just miss qualifying automatically, persons aged 
18 and still in school, persons in institutions, disabled 
persons and their wives and children, widows not 
eligible under Federal Old Age and Survivors Insurance 
System, and aged persons who may be receiving old age 
pensions. These persons could be brought iato the 
system by the state paying in a premium on their 
behalf. 

An insured person can pay additional amounts to a 
hospital for better accommodations, but he cannot pay 
a doctor for more visits nor can he pay a doctor an ad- 
ditional fee for better attention. If a patient wants the 
doctor to make more calls than the doctor thinks neces- 
sary, he cannot have them since it is up to the doctor 
to decide. A doctor working under the system agrees 
to submit all his bills to the insurance institution, which 
is a very important feature because it affords certain 
protection. If it did not afford certain protection, then 
nobody would know just how much they would have 
to pay if they became ill. However, a doctor could par- 
ticipate in the plan five days a week and reserve the 
other two days for his wealthy clientele. 

Cost estimates of the plan include higher remunera- 
tion for physicians than they have ever earned in 
peacetime, so that even if they did not elect to serve 
patients outside of the system they would earn more 
than they were in the habit of earning. There are 
enough doctors in the country to provide everybody 
with medical care but they are not properly distributed 
throughout the country to make this possible. Under 
present conditions, about one-quarter to one-third of 
the bills are not paid, and a great proportion of the 
doctors are not fully occupied. Under the bill payment 
would be guaranteed and doctors would be fully 
occupied. 

People covered under the plan are permitted free 
choice of physicians, but if they choose to have a 
physician who is not operating under the system. then 
they will have to pay their own fees. In other words, if 
a person wants a doctor who is not operating under the 
plan, then this person will pay twice—once to the gov- 
ernment and, in addition, to the doctor. As one senator 
expressed it: “So the only freedom of choice is just the 
right to spend his own money.” 

Doctor-patient relationship and free choice of 
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physician were attacked as myths by Helen Hall, di- 
rector of the Henry Street Settlement, who appeared 
for the National Federation of Settlements, which or- 
ganization, she said, took a stand for health insurance 
as early as 1917. 

“As to doctor-patient relationship,” she said, “our 
National Federation of Settlements in 1938 made a first 
hand study in twenty-three cities located in sixteen 
states of what their neighbors do when they are sick. 
This inquiry brought out that two-thirds of those in- 
terviewed had no family doctor at all. Even in the case 
of the third that claimed to have one, the connection 
was often nebulous and unsustained. You cannot have 
doctor-patient relationship with a doctor you can’t 
afford to use.” 

As to free choice of physician Miss Hall said: 

“I do not think people in America have the choice of 
a physician. Do you have any choice of a physician 
in a clinic? Certainly not. There is very little choice 
of physician in the case of people this bill applies to.” 

Fiorello H. La Guardia, former Mayor of New York 
City, stated that he “would establish a national sys- 
tem, and would put it into operation and make the 
charge wherever there is personnel and facilities to give 
the service, because it would be manifestly unfair, the 
charge being uniform, not to provide first class service 
Expanding this idea, Mr. La 
Guardia said, “I would provide that the Surgeon Gen- 
eral may establish health insurance zones, and, as such 


for the same cost.” 


zones are established, people resident therein shall be 
entitled to the benefits herein provided, and the Surgeon 
General shall provide as rapidly as possible proper 
medical facilities and hospitals, as well as personnel, in 
all areas, and when such areas have been certified by 
the Surgeon General they shall become eligible under 
the plan.” 

When asked if he would assess a payroll tax in any 
particular area until the benefits were available in that 
area, Mr. La Guardia said that he would not. Where- 
upon Senator Donnell said: “Do you think it would 
stand the test of uniformity of taxation throughout the 
nation to impose a federal tax in two or three states and 
then wait six months before you imposed a federal tax 
in two or three other states?” To which Mr. La Guardia 
replied: “Certainly, people in my city drink French 
champagne and they pay the tax on that, and the people 
in Iowa do not drink the champagne, and they do oot 
pay any of that tax.”” He maintained that the estab- 
lishment of such a system would result in greatly in- 
creased incomes for the average medical practitioner, 
and for the average American family in savings, say- 
ing: “The only ones who will suffer are the loan sharks 
and the undertakers. It will be tough on them.” 

Mr. La Guardia maintained that more hospitals were 
needed for the education of doctors claiming there is 
no trouble getting students, but that there are from 
20,000 to 25,000 students who cannot get into medical 
schools because of lack of hospital facilities through 
which to educate them. He said: 

“You see, a medical school is not like a law school. 
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A law school you just jam them in, and you throw them 
in, and they listen sometimes and sometimes they do 
not listen, and it makes no difference. But in a medical 
school you have to have the facilities and you have to 
have your dissecting rooms, and you have to have your 
labs, and you have to have the facilities and they are 
limited in number.’” When asked what incentive there 
would be to those young doctors who propose to take 
up medicine when they would be confronted with a 
proposition whereby they would join an organization 
or would have to qualify before being employed or their 
fees would be fixed, Mr. La Guardia replied to Senator 
Ellender, “I think the same incentive that you and I 
had when we went to law school; we would go to Con- 
gress some day.” 

William Logan Martin, representing the American 
Bar Association, stated: “My personal conclusion is — 
that it is probably the most extensive undertaking 
made by Congress beyond the limits of the Constitu- 
tion of this country. I cannot conceive that a bill that 
goes so far as this into the intimate details of the lives 
of American citizens can be justified under the Consti- 
tution of the United States.” 

Mr. Martin said that the conflict with the Constitu- 
tion is with the tenth amendment particularly, this 
being the amendment which reserves to the states the 
powers not expressly or impliedly conveyed to the fed- 
eral government. Mr. Martin continued: 

“If state government wanted to adopt a scheme of 
this kind, it has a perfect right to do so, and the people 
have a right to do so in the states; but as I see the 
government of this country, it never would have been 
formed if the founders had ever had the faintest idea 
that Congress would ever undertake such an enterprise 
as this.” 

There are 40,000,000 people in this country covered 
by the Blue Cross plans and the plans fostered by in- 
surance companies, according to Mr. Martin. Of this 
number, there are 21,000,000 under the Blue Cross 
plans and the number is increasing at the rate of 5,000,- 
000 a year. He stated that the Blue Cross plan was 
greatly extended in his state where it now covers 
medical service. 

Joseph W. Fichter, chairman Joint Subcommittee 
on Health of the National Planning Association, spoke 
at length on a program for stamping out tuberculosis. 
He summed up as follows: 

“Expenditures during a peak year of the campaign 
to eliminate tuberculosis would be about $309,000,000, 
and they would decrease as the campaign progressed 
and virtually cease at the end of ten years. In addition, 
about $68,000,000 would be charged to ihe campaign 
as the cost of tuberculosis hospital construction. We 
can see that this is not an extravagant campaign when 
we compare it with the $186,850,000 now being spent 
annually on this disease and when we remember that 
tuberculosis causes a loss of wages and of production.” 

Dr. Clark Foreman, president of the Southern Con- 
ference for Human Welfare, had the following to say: 
(Continued on page 736) 
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Measuring Advertising 


Effectiveness 


By WILLIAM T. DOYLE 


5 bacon pharmaceutical advertising men gather to- 
gether, it is not uncommon for them to bring up 
the subject of how to measure advertising effectiveness. 
Unfortunately, much of the discussion is based on im- 
pressions and little on scientific study. It might be 
worthwhile, therefore, to stop and examine our present 
shortcomings with a view toward setting up a program 
of study to guide future advertising efforts. 

In general, we expect advertising to accomplish three 
purposes: (i) give information; (2) build confidence; 
(3) get response. 

How successful we are in accomplishing our ob- 
jectives is of course dependent on: (a) product; (b) 
standing of the company; (c) approach. 

Before discussing the methods for measuring adver- 
tising effectiveness, it is important to understand that 
pharmaceutical companies can be divided into three 
classifications depending on their products and selling 
methods: (1) complete line houses (Lilly, Parke, Davis, 
Abbott, etc.); (2) specialty companies (Hoffmann- 
La Roche, Smith, Kline & French, Searle, etc.) ; (3) dis- 
pensing houses (National Drug, C. D. Smith, Massen- 
gill, etc.) Some companies overlap into more than one 
classification. The trend is, however, toward a sharper 
division. 


Complete Line House 

This classification uses direct mail, journal adver- 
tising, detailing and sampling to promote the sale of 
their products. On selected items or classes, window 
displays or counter cards may be designed as selling 


aids. 


Specialty Companies 

This group use a combination of detailing, direct 
mail, journal advertising and sampling. Concentrated 
and selective sampling backed up with distinctive, 
colorful and frequent direct mail provide a time-tried 
method of building prescription sales through the 
physician. 


Dispensing Housee 

A recent survey showed that 31 out of 46 pharma- 
ceutical companies sell the physician direct. This is 
justified in some areas where location and custom do 
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not encourage drug store distribution. The fact 1s 
however, that most of the pharmaceutical business is 
done in areas where the physician prescribes rather than 
dispenses. Many companies who started out serving 
the dispensing physician have within the last 15 years 
or so directed their research, distribution and selling 
efforts toward developing specialties. The profit is 
greater, credit headaches are minimized, and the line 
of products simplified. 

Those companies who still sell the physician direct 
use the same selling methods (detailing, direct mail, 
journal advertising and sampling) as the other two 
classifications. A major difference, however, is the use 
of direct mail to get a physician to order. Special deals 
are designed for the physician just as the “complete 
line houses” do for the drug trade. The physician is 
given his chance to buy at special quantity prices. By 
the number of responses to the special deal it is pos- 
sible for the dispensing houses to measure the effective- 
ness of different direct mail approaches, as well as 
evaluating the popular from the less popular deals. 
This opportunity for encouraging response is not so 
easily available to the other two classes. 


Testing Is Needed 

It is agreed that advertising is not and can not be an 
exact science. There are too many variables which are 
not constant, and cannot be controlled. This does not 
mean, however, that a more scientific approach should 
not be taken. On the contrary, that is just what is 
needed. Probably the most extensive, best controlled 
and statistically significant study that has been con- 
ducted to date in pharmaceutical advertising, is that 
project undertaken by the University of Chicago School 
of Business. A fellowship has been arranged and under- 
written by a New York ethical advertising agency 
(Murray Breese Associates), and is supervised by a 
former drug industry man, George H. Brown, who is 
now assistant professor of marketing at the University 
of Chicago School of Business. The study was begun 
in 1939 and four reports have been published in the 
Journal of Business of the University of Chicago de- 
scribing the findings. The fellowship is still in operation 
and it is hoped that others in the pharmaceutical field 
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will see the value of supporting more of these studies. 
Certainly, when we stop to consider what is spent each 
year in pharmaceutical advertising it is hard to under- 
stand why more and more companies do not set up ob- 
jective studies at recognized schools of business. 


Direct Mail Advertising to Doctors--Study No. 1 

The first study at the University of Chicago was 
undertaken in the hope of discovering certain facts 
which might be useful in dividing an advertising appro- 
priation between direct mail and other media. It was 
recognized that it would be impossible to set forth a 
formula for achieving an optimum expeaditure of the 
advertising budget. The study, however, did represent 
a first step toward compiling information which might 
in the future make possible a more scientific formula- 
tion of advertising expenditures. 

Two methods of investigation were used in the con- 
duct of the study. The first involved the use of large 
envelopes to a random list of doctors having offices in 
Chicago. Each physician was asked to save the adver- 
tising literature he received during a specific week ard 
place it in the envelope. At the end of the period, the 
literature was picked up and the contents classified and 
tabulated. 
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Before any attempt was made to survey doctors on a 
citywide scale, a preliminary study was carried out 
among doctors at the University of Chicago’s Billings 
Hospital. Letters were sent to all the doctors on the 
staff asking their cooperation in the study. The time 
covered was four weeks from February 20 to March 18. 

The doctors showing a willingness to cooperate re- 
ceived a large manila envelope and a letter of instruc- 
tion in which they were asked to collect a week’s ac- 
cumulation of advertising material. The contents 
were then classified by the Fellow making the study. 

The purpose of the Billings study was to bring into 
focus the problems which might be encountered in an 
expanded cross section. The secondary objective was 
to leara something of the habits and attitudes of 
doctors in teaching and research institutions. 

Besides the somewhat empirical analysis of the en- 
velopes received from the 65 doctors at the hospital, ap- 
proximately 30 of these men were interviewed in an 
effort to check the results of the envelope analysis, and 
to gain certain other information not possible from a 
study of the envelopes alone. The questionnaire used 
in the larger study was based upon the interviews at the 


hospital. (Continued on page 724) 
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HE water soluble gums—Arabic, Karaya, and 

Tragacanth—are described as being in a chaotic 
state. This is due to a well-known set of conditions that 
exists to an extreme degree all over the world, aad that 
is the general shortage of all sorts of commodities to 
rebuild everything in a world virtually destroyed by the 
most destructive war in history. All countries of the 
world are short of a myriad of things, and in these 
shortages people turn to substitutes which, more often 
than not, are already short. We experienced a similar 
condition in this country during the time of the war 
itself, but at that time we were limited in our use of a 
very long list of things. Now there is no limit to what 
one can use of most things, the only problem is where 
to get the things to use. 

Stocks of gums in this country have declined sharply 
and consequently heavy demands have been made 
upon the producing areas. In the face of this demand, 
primary markets are constantly advancing their prices. 
Importers bere are not limited by ceiling prices in the 
sale of the gums which they buy, but they are only 
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A native gum collector gathering gum arabic is shown at 
the left while on the opposite page are Indian workers sort- 
ing gum karaya, and, below, a gum merchant in the Sudan. 


limited in the extent of the profit which they make 
when they resell the goods in this country. The pri- 
mary markets know that importers here can pay any- 
thing they want for the gums which they import, and 
therefore they raise prices at will when demaad im- 
proves. Importers’ limitation of profit is on a basis of 
either the same amount of profit in cents per pound 
as they realized in 1942, or seventy-five per cent of the 
percentage of profits over landed costs realized in 1942. 
The importer can select either of these two methods of 
figuring his allowable profit under OPA regulations, 
and naturally he will select the one which gives him the 
greater return. The advantage to the importer in the 
percentage of profits basis occurs when the items ad- 
vance in price as is the case today. As a simple example, 
if a gum cost 10 cents a pound in 1942 and was sold for 
12 cents per pound, the cents per pound profit would be 
2 cents, while the percentage profit would be 20 per 
cent. If the same gum were now to cost twenty cents, 
the importer wouid be allowed to add 2 cents for profit 
and sell at 22 cents per pound, or he could add 15 per 
cent of the cost—which would be 3 cents—and sell at 
23 cents per pound. Naturally in a high market such 
as exis's today, the percentage method, rather than the 
cents per pound method would be most generally 
applied. 

While firm ceiling prices were applied by the OPA 
during part of the war years, there was a very large 
carryover of gum arabic in firm hands ia primary 
markets. These holders simply would not sell the goods 
at the prices which importers in this country were al- 
lowed to offer. But since the elimination of this situa- 
tion and the end of the war, Englaad, and all of Europe, 
including the Scandanavian countries which have al- 
ways been heavy buyers, have come in for large quaa- 
tities. India has also become a very heavy buyer due 
to the development of large textile operations there. 
Another strain on available supplies has been the use 
of gum arabic in its use in place of casein. More gum 
arabic is needed for the same job as is required of casein, 
but gum arabic has the advantage of not requiring heat 
to be used, as is the case with casein. Prices of gum 
arabic have advanced a full 25 per cent since the first 
of the year and the end is not in sight. 

Prices of gum karaya for import jumped 30 per cent 
within the two weeks preceding the first of May, and 
have advanced over fifty per cent since the first of this 
year. Since this gum comes from India, it has been 
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very strongly affected by the heavy use of gums in the 
textile market there. In the new National Formulary 
VIII, which is shortly to be issued and become effective, 
more stringent requirements for gum karaya for 
pharmaceutical use are included. This means that the 
shippers in India will send only the highest grades for 
this purpose, since if they sent ary of the poorer 
grades, they might be rejected by the Food and Drug 
Administration and “returned. This will mean that 
users in this industry of the gum in drug products will 
have to pay still more for the gum karaya which they 
use. Karaya prices have more than doubled during 
the war years. In 1941, top grades of gum karaya 
brought only about 23 cents per pound, against 50 
cents per pound today. Even medium grades of this 
gum bring from 30 cents to 40 cents in under present 
conditions. 

Gum tragacanth stocks in this country were quite 
heavy for some years past. Refugees from Europe, who, 
while not able to bring over funds, were able to send 
large shipments of this gum. Then when they arrived, 
their wealth was transferred to this country in gum 
tragacanth and other things. Stil) later, when these 
people were allowed to depart with their money, they 
chose to depart with shipments of stable commodities, 
such as gum tragacanth, which could be directly con- 
verted into dollars here without any uncertain or 
blocked exchange rates and without any worries con- 
cerning further fluctuations in the currencies of their 
own countries or of Sterling. Very considerable stocks 
of this nature were held by these refugees for two or 
three years, the refugees not being so badly in need of 
cash as to sell these stocks. Then when the market 
became strong some months after the war ended and 
the post-war boom demand set in, they decided it was 
time to sell. England is said to have bought as much as 
$350,000 worth of these stocks. The use to which Eng- 
land is largely going to put the gum is said to be in the 
manufacture of cigarettes as a substitute for glycerine. 
This use requires the ribbon tragacanth, which is the 
finest grade of the gum. Importers here cannot figure 
just how this is going to be accomplished, but they 
simply say that English cigarettes are quite different 
than American cigarettes and that we wouldn't like 
them anyway. 

France has also been buying large quantities of gum 
tragacanth in this market as have other European 


(Continued on page 737) 
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THE BABY GOODS 
MARKET 


Preliminary Estimates Indicate a 
New Sales Record for 1940 


ie Looks like a big year for the baby goods manufac- 
turers. With an increase in babies, income s‘ill high 
and more merchandise available, it is not difficult to 
understand the optimism on the part of people making 
and selling products for the age five and under group. 
It is estimated that the year 1946 holds at least a $180 
million sales potential for the drug trade alone. The 
Pareats’ Institute report that the 3,000,000 new babies 
expected in 1946 will need half-a-billion dollars worth 
of goods and services during the year. This publica- 
tion further states that it costs the average family 
$618 to bring a baby through its first year of life. The 
first ten years require an estimated expenditure of 
$2,000 in new merchandise. This latter figure includes 
furniture, clothing, furnishings and the many other 
essentials necessary for the upbringing of a youngster. 

For those who are interested in the baby goods 


market the following interesting facts and figures may 
be viewed with some profit. 

The Bureau of Census reported the following figures 
which are very interesting, because they show the rela- 
tionship between number of marriages and the 1umber 
of births. It is significant that an increase in the num- 
ber of marriages is followed the very next year by an 
increase in the-number of babies. 


Year Number of Marriages Number of Births 
1940 1,565,000 2,360,399 
1941 1,679,000 2,513,427 
1942 1,800,000 2,808,996 
1943 1,725,000 2,934,860 
1944 1,575,000 2,794,800 
1945 1,642,000 2,780,000 


While the past decade bas shown a birth rate trend 
that was downward, the last five years has produced a 
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bumper crop of babies numbering around 13,500,000— 


an all time U. S. record. With Wortd War II over and 
the armed services demobilized for the most part, the 
birth rate should reach a peak in 1947 or early 1948. 
It is then expected to drop dowaward, which is the 
long run trend. According to the National Resources 
Planaiag Board: In 1940 there were 10,542,000 under 


5 years of age. 


In 1945 the estimated number was 


11,834,000. In 1950 they expected an under 5 popula- 
tion of 11,633,000. 

The Bureau of Census reported that ia 1940 there 
were over 8,000,000 families that had babies under six 
years of age. Broken down it looked like this: 





Age of Children 
Under One Year 
Under Two Years 
Under Three Years 
Under Four Years 
. Under Five Years 
Under Six Years 


Cumulative Number of Cumulative 


Famalies with One or 


Per Cent of 


More Children Total Families 
1,980,813 5.7% 
3,502,321 10.0% 
5,098,411 14.6% 
6,337,934 18.1% 
7,429,327 21.3% 
8,452,604 24.1% 


In a recent analysis of the baby market Medical 
Marketing took aote that in 1943, 97.8 per cent of all 
white births were attended by physicians. 
studies have led them to conclude that a short-cut to 
increased baby product business was through the 


Their 


physician. Since most women are getting at least some 
prenatal care, and since out of the 2,934,860 births in 


States 
Alabama 
Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 


Florida 
Georgia 
Idaho 
Illinois 
Indiana 
lowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 


Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 














Dist. of Col. 


Massachusetts 
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1940 
62,938 
11,503 
38,473 

112,287 
21,034 
25,548 

4,551 
11,228 
33,799 
64,757 
11,789 

124,615 
61,660 
44,854 
28,885 
63,768 
50,848 
15,222 
32,365 
65,551 
99,021 
52,915 
52,732 
61,479 
11,556 





1941 
64,379 
11,425 
40,549 

125,190 
21,393 
29,036 

5,087 
12,892 
7,542 
67,870 
11,658 

136,159 
65,594 
46,115 
30,417 
63,502 
54,618 
15,988 
37,065 
69,546 

107,458 
54,359 
54,713 
65,218 
11,545 





1943, 2,115,582 were delivered in hospitals with a 
physician in attendance, it would seem logical to tie 
doctors and hospitals into baby goods promotion plans. 
But no matter how the market is viewed, it means 
dollars and profits for at least the next two years. 


RETAIL EXPENDITURES FOR BABY PRODUCTS UP 
DURING WAR 


Civilian Spending in all Retail Stores (in thousands) 


% increase 
1943 1942 1942-1943 
Baby Foods $46,500 $36,500 +27.4% 
Milk Modifiers & Formula 
Powders 15,000 11,500 +430.4% 
Baby Oil 5,500 2,840 +93.6% 
Suppositories 1,650 1400 +17.8% 
Nursing Bottles 5,100 4,150 +22.8% 
Baby Powder 6,130 6,000 +2.1% 
Nipples & Pacifiers 4,100 3,854 +6.3% 
Sundries* 10,080 8,000 +26.0% 


*Thumbguards, applicators, teething rings, croup kettles, sponges, 
bottle sterilizers, cotton tipped applicators. 

NOTE: Estimated expenditure for drug store goods per baby in- 
creased from $37 in 1941 to $42 in 1943. 

1943 volume in strained and chopped baby foods estimated at 55 
million dollars, with anticipated 1944 level in the neighborhood 
of 75 million dollars. 





PER CENT DISTRIBUTION OF LIVE BIRTHS 
ACCORDING TO MONTHS IN THE UNITED STATES 


BIRTHS ACCORDING TO STATES, 1940-1944 


1942 
71,136 
12,664 
42,680 

154,567 
23,566 
37,2 

5,657 
15,179 
40,901 
72,491 
11,454 

156,232 
73,706 
48,454 
33,920 
66,267 
58,093 
17,719 
44,237 
82,773 

123,886 
58,770 
56,667 
70,711 
11,735 





1943 
77,535 
14,297 
42,589 

174,420 
24,367 
39,005 

6,229 
16,080 
46,744 
78,387 
12,391 

155,735 
74,672 
47,617 
36,021 
65,566 
62,005 
18,944 
47,371 
85,917 

125,77 
58,508 
59,846 
72,458 
11,407 





1944 
74,415 
14,225 
41,240 

179,123 
23,931 
34,27 

5,993 
15,758 
48,418 
76,540 
12,241 

142,005 
71,354 
46,564 
34,976 
64,225 
61,050 
17,762 
43,915 
78,209 

114,700 
56,113 
56,940 
67,990 
10,943 
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Month 1942 1940 1938 
January 7.9% 8.2% 8.5% 
February 7.5% 8.0% 7.8% 
March 8.0% 84% 8.6% 
April 7.5% 7.9% 8.1% 
May 7.6% 8.2% 8.2% 
June 7.79, 8.2% 8.0% 
July 8.6% 8.9% 8.9% 
August 8.9% 9.1% 90% 
September 9.2% 8.7% 8.6% 
October 9.4% 8.4% 8.4% 
November 8.8% 7.9% 7.9% 
December 8.9% 8.1% 8.0% 

100% 100% 100% 
Nebraska 22,029 21,963 23,676 25,048 24,575 
Nevada 2,109 2,200 2,782 3,026 3,028 
New Hampshire 8,329 8,582 9,173 9,367 8,548 
New Jersey 59,814 67,197 81,709 83,032 76,265 
New Mexico 14,792 14,738 14,129 15,211 15,585 
New York 196,088 210,303 244,802 248,627 229,534 
North Carolina 80,455 84,595 89,854 94,568 90,629 
North Dakota 13,135 13,259 13,357 13,422 13,530 
Ohio 114,663 125,950 144,327 144,087 133,598 
Oklahoma 44,887 45,818 46,008 48,639 46,725 
Oregon 17,623 18,868 22,518 25,450 24,150 
Pennsylvania 165,456 174,193 197,177 199,366 178,370 
Rhode Island 10,830 11,611 14,182 14,667 13,754 
South Carolina 44,612 47,383 48,835 54,144 51,467 
South Dakota 12,054 12,159 12,424 12,816 12,769 
Tennessee 55,242 59,855 65,147 70,203 68,272 
Texas 127,072 136,782 144,742 164,513 165,900 
Utah 13,347 13,538 15,822 17,161 16,180 
Vermont 6,942 6,965 7,175 7,303 6,824 
Virginia 57,014 61,079 67,950 72,157 69,175 
Washington 28,159 30,580 39,007 44,520 44,528 
West Virginia 42,289 43,983 43,922 43,372 41,304 
Wisconsin 54,891 57,186 63,982 64,450 61,547 
Wyoming 5,189 5,322 5,567 5,822 5,635 
Total U.S.A. 2,360,399 2,513,427 2,808,996 2,934,860 2,794,800 
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BLACK STAR 


f bw earliest commercial use of soapless detergents 
began with the employment of sulfated castor oil 
for cleansing of textiles and leather. The advantages 
it had over soaps lay in its possession of a neutral pH, 
rendering it more fit for the task. Sulfated castor oil, 
however, had no advantage over soap from the stand- 
point of detergency and, in addition, it was also prone 
to precipitation in the presence of calcium and mag- 
nesium salts. It did have the advantage of easier dis- 
persion of large amounts in water, thereby reducing 
the surface tension to a greater degree than was possible 
with soap—because of its limited solubility. 

It was, therefore, easily seen in which direction im- 
provements would lie, and work was therefore done 
along those lines. 

Detergents in general possess other properties which 
are necessary for detergency. A few of these are their 
ability as wetting agents, surface tension depressents, 
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Soapless 
Detergents 


By H. HILFER 


dispersing agents, and emulsifying agents. However, 
the best wetting agents are not necessarily the best de- 
tergents, nor are the best detergents the best emulsi- 
fiers. It is perfectly possible to have a compound with 
greater ability as a detergent but with less ability as a 
wetting agent. These terms must not, therefore, be sub- 
stituted for each other. It is true, however, that good 
detergents have good wetting and emulsifying prop- 
erties, since these properties are needed for detergency. 

In considering the molecular structure of detergents 
we will use soap as a classic example. A soap consists of 
a hydrophyllic (water loving) group at one end of the 
molecule and a lipophyllic (fat loving) group at the 
other. It would therefore have the general formula 
RO =C — OX, where R is a hydrocarbon and X is an 
alkali metal such as sodium or potassium, although 
ammonium and triethanolamine may also be used. The 
R would be the lipophile, soluble in oils, while the X would 
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be hydrophile, soluble in water. Its efficacy depends upon 
its ability to bring water in intimate contact with a 
foreign oily film, such as in the formation of a colloid, 
and therefore allow excess water to lift it from the sur- 
face to which it is adhering. The soaps theoretically do 
this because of the orientation of the lipophile and hy- 
drophile at opposite ends of the molecule so that the 
lipophile would join the oily film while hydrophile 
would bring the aqueous phase into intimate contact 
with it. 

Detergents having the same molecular orientation 
may be made with other hydrophyllic groups—other 
than the alkali metals. Such a group would be the sul- 
fate group used in sulfated oils. Sulfated oils, however, 
do not possess the classic orientation since the hydro- 
phile is joined to the center of the lipophyllic chain. Sul- 
fated alcohols, however,do. They would have the struc- 
ture ROSO,Na where OSO,Na would equal the hydro- 
phile, and R would be the lipophile. These substances, 
in addition to possessing greater detergent properties, 
also are not precipitated by the presence of calcium or 
magnesium salts as would be the case in hard water 
areas—something to which soaps are very likely to be 
prone. The sulfated alcohols also have a neutral pH— 
another advantage where a high pH is undesirable. 
Other agents also appeared which have the same mole- 
cular orientation though they are not made from an al- 
cohol. Such a material is sulfated glyceryl mono 
laurate, in which lauric acid is esterified with glycerine 
to produce glyceryl mono laurate which is then al- 
lowed to react with either fuming sulfuric acid or chloro 
sulfonic acid until one of the remaining free hydroxyl 
groups is sulfated. This substance would have the 
formula. RO=COCOHCCOSO,Na. 

As far as the “sudsing” ability of these detergents is 
concerned, the same rule applies here as it does in soaps. 
Lauric acid soaps produce the most copious lathers, and 
high lathering soaps therefore contain higher per- 
centages of lauric acid. The same is true of laurate alco- 
hol sulfates or the laurate group in general as applied 
to sulfated materials. Cety] alcohol sulfates or stearyl 
alcohol sulfates do not possess nearly as great a “suds- 
ing” propensity; nor do the sulfated mono esters of 
palmitic or stearic acids. 

The compounds discussed above do not represent a 
complete list of sulfated detergents. They are merely 
used as examples to illustrate the theory. All of these 
substances are classified as anionic detergents because 
the effective agent in an electrolysis is drawn to the 
anion. 

There is another class of detergents which is known as 
cationic detergents because the effective radical is 
drawn to the cation in an electrolysis. Well-known com- 
pounds in this group are the quaternary ammonium 
compounds. Here also we have the lipophile and hy- 
drophile at opposite ends of the molecule. In building 
such a molecule, let us start with ammonium hy- 
droxide, NH,OH. If one of the hydrogen atoms at- 
tached to the nitrogen is replaced with a lipophile 
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group such a laury! alcohol, we would have RNH,OH. 
The other three hydrogen atoms may be replaced with 
methyl groups giving us RN(CH,),0H. The compound 
is then neutralized with a strong mineral acid, such as 
hydrochloric acid, to give RN(CH,),CI or cetyl tri- 
methyl ammonium chloride. 

These substances are not compatible with anionic 
detergents since a reaction would take place ia which 
the anionic active group and the cationic active group 
would form an insoluble compound nullifying the de- 
tergent properties of both, according to the equation: 
RN(CH,),Cl4+ROSO,Na+>NaCl+RN(CH,),ORO,Na 

In choosing a detergent it would therefore be neces- 
sary to remember the medium in which it is to be used. 
Obviously a cationic detergent cannot be used in ccn- 
junction with soap. 

These materials have found wide application in cos- 
metics. They are now well known as shampoos and 
as bubbling baths. Their efficacy as shampoos, par- 
ticularly, have been noted in hard water areas where 
they are rinsed clean without leaving an insoluble resi- 
due on the hair. Their use as bubble baths is possible 
because of the large amount of lather they are capable 
of producing as compared with soaps. They are also 
being used as dentifrice preparations and shaving 
creams. Many of them are effective emulsifiers for 
creams and now enjoy a fairly generalized use in prepa- 
rations where soaps would be precipitated, such as in 
antiperspirant preparations where various zinc 
salts would cause the precipitation, while the soapless 
detergents may be used without being affected. 

During the war the anionic detergents have been used 
by our Armed Forces as salt water soaps since they are 
not salted out as readily as the usual soap, though the 
lauric acid soaps have been found to be effective for 
this purpose. 

The cationic detergents are not in as general use as 
the sulfated materials—they are more expensive to 
produce and cost more functionally. They could be 
used, however, in high pH media where sulfated ma- 
terials would hydrolize on long standing. In addition, 
many of the quaternary ammonium compounds have 
marked bacteriostatic properties which renders them 
remarkably well suited for use as combination steri- 
lizers and detergents. 

During the war the supply of sulfated alcohols was 
severely limited for civilian usage due to the scarcity of 
coconut oil and because the bulk of the manufactured 
supply was employed for critical needs. The supply at 
present, though greater than before, has not as yet 
reached current demand, but this may be anticipated 
in the near future. With their increase in availability 
we may expect them to be used in newer spheres. They 
are still new compounds and we may therefore expect 
others having greater efficacy to be introduced. Cer- 
tainly their popularity and acceptance by the consumer 
have caused many manufacturers to start research 
projects which are expected to enable them to market 
products as good as or superior to those now in use. 
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NOW IT’S JUNIOR: 


Cosmetics for Boys 


ee of men’s toiletries have been 
watching with keen interest the growing retail 
enthusiasm for boby sox and teen age cosmetics. The 
parallel of a possible new development in their own 
business has of course been clear to them. But while 
the bobby-soxer has been an American phenomenon, 
which if not clearly understood, has at least been an 
easily identified super class conscious fashion group. 
Boys of this age have remained a rather vague group, 


‘in the market sense, with none of the vivid likes and 


dislikes of the bobby-soxer. 

At least, the junior market has about as many pros- 
pective customers as the bobby-sox market, and men’s 
toiletries promoters have at last decided that the time 
bas come to jar junior into an uneasy feeling of in- 
feriority unless he, like his father, makes good groom- 
ing part of his daily routine. The junior market will 
lack the glamour of store wide promotions, tie-in with 
fabrics and styles that has given such impetus to the 
feminine counterpart. ; 

While there will be some advertising pressure on 
junior by manufacturers and retailers, we suspect the 
boy friend is about to be cornered by relatives and 
adult friends and particularly by the girl friend at 
Christmas time, birthdays aad parties, with these new 
gifts. We sympathize with him; it will indeed be a 
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harrassed, uahappy feeling for a while, but then dad 
succumbed long ago, and it is the whole history of the 
male human race and they might as well take it and 
like it. We suspect that after a while they will like it. 

To date we know that MEM is on the market with 
their new line, that John Hudson Moore will soon 
have the Junior Sportsman on display and two others, 
not yet ready for the announcement are working on 
packages. Further as a slight stimulus to the young 
gentlemen, Helene Pessl, whose “Little Lady,” “Baby 
Dear,” and “Melinda,” have been writing cosmetic 
history in the three ages of the girls’ market have now 
jumped in with an early lead in this new field with 
“Young Lad.” 

We can’t quite visualize the boys we know lining up 
at the toilet goods counter for good grooming essen- 
tials. -With most of them, what toiletries they are to 
use, is the thing furthest from their mind. The market 
will undoubtedly be a gift market and while mother and 
dad will in many cases have a sneaking sympathy for 
poor junior, we expect the girl friend to be ruthless, both 
in her opinions and in her gifts. For this reason, both 
for shopping and for gift making, junior’s departure 
from the carefree, happy days to a new addition to the 
great family of cosmetic users will uadoubtedly be 
primarily at the instigation of the girl friend. And this 
direction the advertising and retail merchandising will 
undoubtably take. 
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ELMER H. BOBST 
Back in the Saddle Again 





N DecemMBeER 16 last year, Elmer H. Bobst cele- 
brated two notable occasions: first, his appoint- 
ment as president of William R. Warner and its sub- 
sidiaries, and second, his sixty-first birthday. For the 
pharmaceutical industry December 16, 1945 marked 
the return of one of its most colorful and successful 


leaders. After more than a year of business inactivity 
Mr. Bobst was back in the saddle again. All were eager 
to see what he would do. Those who know Elmer 
Bobst best were sure many changes would be made. 
They were not wrong. 

Mr. Bobst’s policy has been first to develop a strong 
research department to develop specialties. Distribu- 
tion and physician contact is carried out by a small but 
well-trained sales force. Mr. Bobst believes that a line 
of specialty products does not require a large number 
of medical representatives. His experience indicates 
that he can hit a greater number of physicians harder 
and more effectively with frequent, simple and truthful 
direct mail than he could with a large and expensive 
detail force. Mr. Bobst can point to his success at 
Hoffmann-La Roche if anyone questions his methods. 
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The Bobst promotional policy is built on “truthfulness, 
simplicity and frequency.” There is no denying that 
the manner in which Mr. Bobst has translated his 
policy into action has been most profitable. The recent 
organization and policy changes at William R. Warner 
have been made with the view in mind of building a 
team that can function efficiently and productively 
under the guiding hand and business philosophy of 
Elmer H. Bobst. His formula has worked once; he does 
not see any reason why he can’t repeat. 

Mr. Bobst’s life is almost as interesting as his business 
methods. He was born in Clearsprings, Md., December 
16, 1884, son of a Lutheran minister. His first contact 
with the pharmaceutical business came in January, 
1902, when, at the age of 17 he went to Philadelphia 
from the family home at Lititz, Pa., to work in a drug 
store, with board and room in a tiny, unheated room— 
working from 7 in the morning until 11 at night, with 
Wednesday afternoon and evening, and every other 
Sunday afternoon and evening off. 

While working in that store in Philadelphia, Mr. 
Bobst frequently was sent as a messenger to pick up 
remedies four blocks away at the headquarters of the 
company he now heads. 

In 1904, at the age of 19, he passed the state exami- 
nation, and became a qualified pharmaceutical assistant. 
A year later he became a registered manager qualified 
to operate a drug store. He became interested in selling 
drugs at retail and was so successful that he was hired 
by one of the large pharmaceutical concerns to sell to 
retail druggists. 

Mr. Bobst left the drug business for a short time to 
study law, but in 1908 he again returned to pharmacy 
with George B. Evans, Philadelphia’s leading druggist. 

In 1911, impressed by the evidence of scientific re- 
search behind the products of Hoffmaan-La Roche 
which he haadled in his prescription work for Evans, 
Mr. Bobst sought and obtained a position with that 
firm. By 1912, he was calling on physicians and selling 
medical chemicals for them in the Philadelphia market, 
calling on many pharmaceutical firms—among them 
William R. Warner & Co. 

After a whole year of bi-weekly calls, so the story 
goes, Mr. Bobst failed to make a sale to the Pfeiffers. 
At last, one Saturday afternoon, upon an impulse, he 
went to their office, fortunately found Mr. G. A. 
Pfeiffer there and said: 

“I’ve been trying for a whole year to sell you, but 
I’m going to do it before I leave today.” 

The result was that he left with orders for over 


(Continued on page 723) 
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CROSS COUNTRY 
Toiletries for Men: 


E time whe 1 a famous name, eatering the cosmetic 

business, was startling news, has long since passed. 
But it is still news when a famous name, new to this 
industry, can secure national distribution in over one 
hundred top flight department stores, ia a highly com- 
petitive branch of the industry, at a time when the 
packages are still in the hand-made dummy stage, and 
six months before promised delivery. 

The eatry of Mark Cross into the cosmetic industry 
with a line of men’s toiletries is not the result of a sudden 
decision. Well over a year ago, at a time when men’s 
toiletries were the center of cosmetic interest aad when 
new men’s lines were tumbling over each other to reach 
the retailer first, Gerald Murphy, President of Mark 
Cross, and Dan Brennen, General Manager, made a 
careful survey which persuaded them that the Mark 
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Cross name would have certain definite advantages in 
the cosmetic iadustry, associated with a prestige line 
of men’s products, and that these products, bearing 
the Mark Cross name, with the trade-mark Cross 
Country, would be well received in the toiletries de- 
partment of leadiog department stores and by the 
public. 

It was eighteen months from that decision before the 
first sample package could be displayed to a buyer, two 
years before the first shipment could be made. These 
were months in which great opportunities seemed to be 
slipping by, moaths in which it was everywhere stated 
that the peak in new men’s toiletries hed arrived and 
passed, months in which store buyers freely prophesied 
the elimination of the majority of these lines, aid re- 
fused to listen to anything about a aew one, intending 
to cut mea’s lines in their department to not more than 
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six brands. Altogether, it did look as if the market had 
been missed; that the slow, painstaking methods of se- 
lection and rejection, the continual seeking for greater 
perfection in package and odor would be something like 
starting training while the race was being won. 

On the first of the year R. P. Leube came to the com- 
pany to organize the new cosmetic division of Mark 
Cross, with the immediate need to complete package 
designs, organize production, formulate and get under 
way distribution, sales and advertising policies. 

The new line, as it emerged from this long formative 
period, showed several interesting faetures. It is a com- 
plete, well-balanced line, it contains new product 
variations, and it points, as an assembled line, to a new 
direction in selling cosmetics to men and in the method 
of merchandising in department stores. It may, in 
fact, be called the first treatment line for men, and as 
such suggests a new and evolutionary cosmetic develop- 
ment. Products included now are: (1) After Shave 
Lotion, (2) After Shave Cream, a liquid cream, anti- 
septic and soothing for chapping or razor burn, quick 
drying, leaving no tackiness or grease, (3) Men’s De- 
odorant, lightly fragranced, (4) Cologne Water, (5) 
Men’s Talcum, (6) Shaving Stick, two ounce cake, (7) 
Shaving Bowl, five ounce loose cake, (8) After Shave 
Powder, a face powder, in shade to match complexion 
for men, with a loose chamois hand sewed applicator, 
(9) Magnum Bath Tablet, eleven ounce special mould 
with form for grip, (10) Bath Soap, (11) Hand Soap, 
(12) Set of one Bath and two Hand Soaps. 

Four attractive gift ensembles and several pig-skin 
travel cases complete the line. 

The packages have the charm of simplicity, the dis- 
tinction that goes with the Mark Cross name. The 
bottles are in two sizes, three and eight ounce, an un- 
usual size purposely selected, partly with a view to gift 
ensembles. A silk screen label, baked on under 300° 
temperature, makes the label impervious to alcohol. An 
oversize cap, of black plastic with a masculine grip, is 
used. The four different liquids have each a label of 
different color for quick identification by salesgirl and 


consumer. 
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Mark Cross has been known for years for a packaging 
color combination of masculine gray and brilliant red 
piping. These colors and a uniform style of packaging 
are incorporated in the entire line. A normal style of 
carton is not used, each individual package is packed 
as a gift, in an attractive gift box, a silver foil seal bear- 
ing the Mark Cross crest holding the folds of paper in 
place. 

The policy adopted for distribution, oa a clearly 
thought out three year plan, is severely selective and 
unquestionably accounts in great part for a retail en- 
thusiasm which is really a phenomenon in so com- 
petitive a market for products not yet ready for dis- 
tribution. But buyers who have seea this new line and 
placed orders have liked also the serious planning which 
so obviously has gone into the quality of the products, 
the packaging, the scope and balance of the liae. Quite 
obviously a company whose name commands respect 
for high quality has not jumped into the industry ex- 
pecting acclaim merely because of the name; they have 
earned respect in this new field by showing cosmetic 
competence. Distribution will be through a limited 
number of high prestige franchise agencies. Most of 
these are and will continue to be the toilet goods de- 
partment of the leading fashion department stores. A 
few top haberdashers and men’s departments are in- 
cluded. Not over 125 stores will be sold the first year; 
over 120 have already been sold. 

Cross Country distribution will be kept on a limited 
highly selective basis. The expansion in distribution 
during the next three years has been carefully planned, 
the permanent limits set. Selectivity is being carried 
even beyond distribution; according to Mr. Leube a 
limit has been set on possible future total sales. 
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BLACK STAR 


MEDICINES FOR CHILDREN 


By M. A. LESSER 


Lien a sick youngster can be quite a fear- or less specifically designed to meet the requirements 
some task. All too often, “medicine time” marks of the below ‘teen age patients. 
the worst period of an already difficult and trying day. Many pharmaceutical houses, including some of the 
It is even more upsetting if the child is given a hard-to- most ethical organizations, have long anticipated this 
take, unpleasant preparation. Fortunately it is being need and have provided a number of products that are 
realized that greater cooperation and hence faster re- safe, pleasant and easy to administer. In marked con- 
“covery is obtainable through the use of products more trast to the older method of concentrating on one or 
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two specialty items is the current trend toward the 
creation of an appropriately packaged line of products 
to which additions may be made from time to time. In 
the main, these newer groups aim to supply the prod- 
ucts commonly employed to treat the every-day child 
ailments. Among such items may be included standard 
preparations to combat gastrointestinal disorders, 
cough remedies, chest rubs, tonics, and vitamin prepa- 
rations, and, in some cases, a suitable worming prepara- 
tion. Teething compounds to relieve: the dentition 
pains of infants are usually part of a standard line. 
More specialized children’s products, like sulfa prepara- 
tions, intended for dispensing on prescription, are 
seldom included in the group products. It is obvious, 
however, that drug items designed to conserve the 
health and combat the illness of over 25,000,000 little 
citizens well warrant the attention of all pharmaceutical 
manufacturers. 

Medicines for babies and children up to twelve years 
of age must meet more or less specific requirements. 


Primarily, they must be safe in the dosages recom- 


mended. This means that the product must be in a 
form that permits administration in accurate, easily 
adjusted quantities. Second, the preparation must be 
in a form acceptable to a child. Since children cannot 
swallow pills, tablets, capsules or undissolved powders, 
the medicine should be provided as a liquid or as a 
medicated “‘candy.”"* Third, and very important, is 
the factor of flavor.?, Modern doctors*® agree that it is 
an unpardonable sin to insult a sick child’s palate and 
most parents know that a youngster will refuse a second 
dose of unpleasant medicine. 

All active drugs have a quite definite margin of 
safety. With some drugs this margin is rather wide 
and a certain amount of dosage leeway is permissible. 
With most patent drugs, including some of the most 
important agents used in pediatrics, the margin of 
safety is quite narrow. Hence the dosage must be care- 
fully determined if dangerous reactions are to be 
avoided. Of course many of these drugs, including 
narcotics, sedatives and various chemotherapeutic 
agents are available on prescription only. This does 
not mean, however, that these more active substances 
cannot be dispensed in a form more acceptable to the 
infant, baby or child. 

In order correctly to formulate his product, suggest 
suitable doses on his label or circular, facilitate medi- 
cation, and win medical approval for his product, it is 
essential that the manufacturer be familiar with 
methods for determining correct dosages for children. 
Although there is no universally applicable rule for de- 
termining dosages for children, several basic rules 
which are useful in most cases have been worked out.’ 
In the main, these are based on either the weight or 
the age of the small patiert. It is generally agreed, 
especially when administering the more dangerous 
drugs to infants, that weight offers a better and safer 
index of dosage.*:*** For this purpose Clark’s rule, 
given in the following formula, provides a simple 
means for calculating doses: 
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Baby’s dose =adult dose x baby’s weight 
150 

Although weight basis forms a more accurate index, 
age is more commonly employed by physicians and in 
manufacturers instructions for giving medicines to 
children." *° Classed as a convenient and safe method for 
children past infancy, the age-dose method is based on 
one of several rules or formulas, such as those of 
Cowling and Young. Easy to use, Young’s rule is as 
follows: 
Child’s dose=adult dose x age 

age x 12 

Methods, such as Fried’s rule, specifically designed 
for calculating infant doses on the basis of age in months 
are also available.” * Applicable for children under two 
years of age, Fried’s rule is as follows: 





Infant’s dose =adult dose x age in months 
150 
From time to time convenient dose charts have been 
prepared by various workers. The following table, 
giving the fange of doses according to age, is said® to 
be in use at the famous Guy’s Hospital in London: 





Age Dose 

1 month 1/20 
3 months 1/15 
6 months 1/10 
9 months 1/9 
1 year 1/7 
2 years 1/6 
3 years 1/5 
4 years 1/4 
5 and 6 years 1/3 
7 and 8 years 1/2 
10 to 12 years 2/3 
13 to 15 years 3/4 
18 to 20 years 5/6 
21 to 45 years (adult) 1 


Medicines for children, in whatever form provided 
for internal use, must be made palatable and attractive. 
Fantus,’ who may be considered a pioneer in the art 
of compounding medicines especially suitable for 
children, has remarked: “As a rule, children should 
have sweet medicines prescribed for them; it is well to 
sweeten even tasteless things for them.” Because the 
subject of flavoring vehicles has been discussed in con- 
siderable detail in this publication,’ this phase of 
formulation need not be reconsidered at this time. How- 
ever, it is well to remember that certain types of prod- 
ucts do not require sweetening or flavoring. This is 
especially true of medicines that are to be added to 
milk or other baby food. Here, freedom from dis- 
tinctive taste, odor or appearance is to be preferred. 

Consideration of specific items for treating infants 
and children will serve to indicate the general trend in 
formulating such products. It is obvious that among 
the most widely used products are those given to 
correct gastrointestinal disorders or upsets. Un- 
fortunately, such conditions often appear early in life 

(Continued on page 730) 
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FIRST 
IMPRESSIONS 
PAY... 


It is true that many people judge 
the quality of drugs and cosmetics by 
the containers. That is why you 
should select Marion Ovals 

by Foster-Forbes to give your 
products the added sales stimulus 

of quality first impression. 

Marion Ovals are designed with 
attractive sparkle and have an 
unusually good label surface. 

Yes —for a first impression 

that sells—choose Foster- 

Forbes glassware. 

















FOSTER-FORBES GLASS COMPANY 


MARION, INDIANA, U.S. A. 














Sales Representatives 


ST. LOUIS + NEW YORK « CINCINNATI + DETROIT « CHICAGO + CLEVELAND «+ ST. PAUL 
MILWAUKEE «+ ATLANTA « KANSAS CITY « MEMPHIS «+ LOUISVILLE + HAVANA, CUBA 
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Drug Volume at $1,138,000,000 

The nation’s retail drug stores are 
doing an $800,000,000 business in pack- 
aged medicines, vitamins and trade- 
name prescriptions annually, an esti- 
mated $338,000,000 in prescription 
business, and are looking forward to a 
share of the $180,000,000 trade in baby 
goods items this year, according to C. S. 
Beardsley, president, Miles Labora- 
tories. 

The annual business in packaged 
medicines has increased five-fold in this 
country under forty years of Govern- 
ment control. 

“Of the total spent annually vita- 
mins account for $175,000,000; pro- 
prietaries or packaged medicines, $484,- 
000,000, and trade-marked prescription 
items, $170,000,000” he said. 

Dale Ruedig, associate sales director 
of Eli Lilly & Co., estimated the 
average price per prescription in 1945 
was $1.15 and based the indicated worth 
of the business, $338,000,000, on the in- 
formation that 292,000,000 prescriptions 
were written last year. 
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SALES OF COSMETICS 


Packaging and Selling 


Avon Allied Products 

Two statements in the Avon Allied 
prospectus, taken in conjunction, ap- 
pear to put a ceiling on cosmetics sales 
claims which have been running high, 
wide and handsome during the past few 
years. The two statements are these: 

The company’s net sales for 1945 
were $15,797,548. 

“The company believes that it is the 
largest manufacturer of a diversified 
line of cosmetics and toiletries (ex- 
clusive of soaps) in the United States.” 

The way things have gone in the past 
few years even the smallest and newest 
companies talk about million or two 
million annual sales while those who 
have been around for a couple of years 
talk of five million. And, in fact the 
talk goes all the way up to $22,000,000. 
Well Allied has been around since 1886, 
didn’t cross five million until 1938, and 
only claims $15,700,000 for last year, so 
those who are making exaggerated 
claims of sales would do well to limit 
their claims accordingly. 

Other interesting statements which 
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Retail sales of cosmetics for the twelve months ended with February 1946 totaled $829,- 
454,000. This compares with $825,667,000 for the twelve months ended with’January 
1946, and with $740,085,000 for the twelve months ended with February 1945. 
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are found in the prospectus are: 

“The products of the Company are 
grouped into general classifications of 
which gift sets (made up of many 
different and variable standard items) 
accounted for the largest volume of 
sales, estimated to amount to 20% of 
such sales in 1945. The most important 
groups of products, sold independently 
of gift sets, are estimated to be (1) 
Face, Body, and Talcum Powders; (2) 
Creams and Finishing Lotions; (3) Per- 
fumes and Toilet Waters; (4) Lipsticks, 
Mascara, Rouges, and Eye Shadow; 
and (5) Sachets; such groups having ac- 
counted for approximately 11%; 10%; 
9%; 9% and 6% respectively, of 1945 
sales. 

“The number of products manufac- 
tured or packaged by the Company 
varies from time to time, but the Com- 
pany estimates that, giving effect to 
variations in size, shades, and scents, it 
produces more than 230 items for sale 
through its subsidiaries and approxi- 
mately 130 items for packaging under 
private brand labels of other customers.” 

“In 1936, a substantial change in 
Avon Products, Inc. sales policy was 
inaugurated through the adoption of the 
principle of promotional distribution in 
cities of 75,000 or more population. 
Under this program city offices were 
established and placed in charge of city 
managers for the purpose of attracting 
new Sales Representatives and equip- 
ping them with more effective selling 
information, material, and methods. 
This principle proved so effective in 
cities that in 1943 it was extended to 
rural areas by establishing districts in 
each of which a district manager event- 
ually will ke permanently based. At 
present 118 city sales offices are main- 
tained, each with a city manager and in 
some cases one or more assistants and 
managers have been assigned to 174 
rural districts. Additional city sales 
offices and districts are to be established 
as personnel to operate them is re- 
cruited and trained. The distribution 
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areas report generally to one of the 
three division headquarters maintained 
by Avon Products, Inc., in New York, 
Kansas City, and Los Angeles. 

“Since the institution of the improved 
distribution methods outlined above, 
the average annual sales by each Sales 
Representative has increased approxi- 
mately 800%. The average number of 
active Sales Representatives handling 
the Company's products in 1932 was 
20,796 This number increased steadily 
until the Company in 1942 was com- 
pelled by lack of products during the 
war to institute a voluntary system of 
limitation on distribution by ceasing to 
replace Sales Representatives who dis- 
continued handling the Company’s line. 
This limitation was terminated in the 
last quarter of 1945 and the Company 
anticipates that the present number of 
Sales Representatives, approximating 
33,000, will be materially increased 
during 1946, 

“The Company and its subsidiaries 
have entered into certain license agree- 
ments, and in the case of Hinze Am- 
brosia, Inc. royalties are being paid 
to Caroline Hinze, May Bolton, and 
Myra Farber, successors in interest to 
Hinze Ambrosia Preparations Company, 
Incorporated, for the right to use of the 
trade name “Ambrosia,” and for the 
formulae to two of the products manu- 
factured and marketed under this trade 
name. - Such royalties are in the mini- 
mum amount of $7,000 annuallly and 
amounted to $8,024.21 in 1945. This 
license agreement continues in effect as 
long as Hinze Ambrosia, Inc., pays all 
royalties due and performs the other 
terms and conditions of the agreement.” 


Where They Buy 

The N.Y. “Herald-Tribune” report 
on the shopping habits of its readers in- 
dicates that “more than one-half of the 
Herald Tribune audience prefers to pur- 
chase drugs and toiletries in department 
stores or chain drug stores. Of these 
readers fifty-seven per cent usually buy 
in department stores, twenty-seven per 
cent in chain drug stores and sixteen per 
cent in either department or chain drug 
stores. 

“Liggetts and Whelan top the list of 
stores preferred by people choosing pri- 
marily to trade in the chain drug group 
—followed by Walgreen, Woolworth, 
and Pennsylvania drug outlets. Macy's 
leads overwhelmingly with people pre- 
ferring department stores. Blooming- 
dale’s, Altman, Abraham & Strauss, and 
Lord & Taylor are next in order on the 
department store list.” 
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There is a new trend in the air, and 
it is refreshing as a Spring breeze. 
Less and less we hear a client say: 
“Make these packages rich and 
gaudy; the public has no taste.” 
Less and less we hear: ““The designs 
must be loud, they’ve got to stand 
out.”” And more and more we get a 
smile of friendliness and understand- 
ing when we begin to expound our 
favorite theory that good design 
knows no markets, that good design 
will sell no matter where. 

This industry has learned a great 
deal these past few years, and it has 
taken up the challenge inherent in 
its claim as the dispensing agent for 
beauty. We saw it again in the 
Packaging Show in Atlantic City, 
the other day. Wherever a supplier 
showed cosmetic or even drug pack- 
ages, there was color, there was 
form, there was warmth and charm. 
Cosmetic packages stood out . . . not 
like sore thumbs, but very much 
like small, but definite beacons . . . 
among all other applications. It was 
true of glass, of plastics, of foil, of 
boxes, of practically anything among 
the many things shown. We felt 
very proud of this industry. And we 
felt a little smug too. Next to beer, 
coffee, cigarettes, foods, even candy, 
next to any other kind or type of 
merchandise, packages 
looked rarified and most elegant, 
almost like roses among weeds. 
(Spring is here, and our garden needs 
planting... ) 

And if more and more cosmetic 
packages get to be the aristocrats 
among packaged goods, and more 
and more people understand that 
the humblest item can be presented 
with taste, regardless of price or type 
of counter over which it is sold, per- 
haps, one of these days, other indus- 
tries will follow. It’s nice to feel like 
It’s nice, too, not to be 


cosmetic 


a pioneer. 





Packaging Forum 
By Josephine von Miktos 


told any more .. . or, at least, not 
very often ... make this bottle look 
like a decanter, or a champagne 
bottle, or a barber bottle. It’s awfully 
nice to design perfume bottles which 
are nothing but perfume bottles and 
to put curlicues on paper boxes which 
are curlicues on paper boxes and 
that’s that. 

Look, on the other hand, at the 
new radio cabinets!!!!! Here we have 
waited for new radios for four or 
more years, and they’re out in great 
numbers and they look like every- 
thing under the sun, except re- 
ceptacles for radios. It isn’t our 
business to look down on the de- 
signers of another industry, and it 
surely isn’t polite to do it, particu- 
larly when we feel as gloating as we 
do about our own industry. But it 
seems that radio people, just to men- 
tion one kind of merchandisers, still 
say to their designers: “‘give us some- 
thing rich and gaudy. The public 
has no taste; the public likes loud 
and dressy things.” 

Why don’t we, the designers and 
merchandisers of the cosmetic indus- 
try get together (if ever together we 
could get . . .) and put on a show of 
our work, let’s say, a year from now, 
when our current brainstorms will be 
really produced and on the market, 
and throw a party for the designers 
of other industries and show them. 
We too work with all materials. We 
too deal with almost all production 
methods. We wouldn’t be a bit mad, 
if afterwards, we could buy a radio 
cabinet that looked like a dusting 
powder box. Let’s be generous. We 
don’t have to copy other industries 
any more. Let them copy us. For at 
last we have learned that good and 
honest and constructive design means 
designing up to the fondest dreams of 
beauty. 








Kay Daumit 

According to “Tide,’”’ Kay Daumit, 
Inc., now four years old, expects to do a 
$5,000,000 business this year; February 
sales exceeded the 1942-43 total. Su-Do 
cosmetic stockings was the first Daumit 
product, marketed in 1942, Lustre- 
Creme was introduced in 1944. 
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Revealing Make-Up 

Madame Antoine, who came to New 
York on a brief visit from Paris, brought 
with her news of what she called a new 
trend in make-up in the form of a foun- 
dation which Antoine plans to launch 
shortly. The foundation is designed to 
reveal the natural beauty of a woman's 
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A quick check up with buyers does 
not disclose any violent reaction to 
the recent lifting of price controls by 
OPA from a series of cosmetic 
products, and continuing them for 
others. Counters have never been 
really seriously inconvenienced by 
price restrictions, as there has been 
plenty of quality to select from. 
Rising costs, earlier during the war, 
were generally taken care of by the 
customers themselves either by 
switching to higher priced items or 
by buying larger quantities for which 
most of them had ample use. As a 
matter of fact, the cosmetic industry 
has shown itself thoroughly com- 
petent to manufacture all through 
the war within the required price 
ranges of different types of stores. I, 
anything has bothered the buyersf 
it has not been a lack of merchandise 
at suitable price levels, but rather 
the difficulty of getting enough of the 
higher priced items for which the 
clientele developed an unforeseen 
predilection. 


Stores do not expect any real 
change in this situation. The price 
requirements of the customers are 
fully known and can be supplied with 
the type of merchandise that is 
available. It is correctly argued that 
cosmetic manufacturers will hardly 
change the price levels of products 
where price has become practically 
part of the trade-mark and that, by 
the time such a step might become 
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permissible, the need for making 
changes will be gone. 

What is discussed, at the other 
hand, frequently in buying offices is, 
of what effect the ultimate com- 
plete lifting of price restrictions will 
be upon the qualitative improve- 
ment of known products. It is gen- 
erally understood that many manu- 
facturers have new formulas for some 
of their branded items up their 
sleeves which they would have in- 
troduced long ago, but for the cramp- 
ing action of OPA rulings. It is true 
that they might have placed them 
as entirely new articles upon the 
market, on the off-chance of obtain- 
ing the required price relief. How- 
ever, the resulting high cost of 
promoting a new article, and the al- 
ways present prospect of lowering the 
sales of the presently well-known 
brand, has not appealed to many 
manufacturers, while, at the other 
hand, an improved formula can add 
new life to an existing preparation 
and sales be expanded by a com- 
paratively small addition to current 
promotional expense. 


Allowing for some _ exceptions, 
most buyers belive that there will 
not be any need for a general read- 
justment of price levels and that 
customers will find upon the counters 
the product of their choice at the 
same, or at least approximate, price 
that they paid through most of the 
war. 








skin rather than to conceal it. The 
product is described as an oil foundation 
which will reveal the transparency of 
the skin and still highlight its color tone. 
Madame Anotine stated that it was her 
experience that men prefer the fresh 
look rather than the heavy mask-like 
make-up so prevalent today. Well, that 
appears to be somewhat of a slap 
against cake make-up, and while it may 
be that cake make-up sales have dropped 
a bit during the last year, the fact re- 
mains that there are a lot of women who 
feel that they should hide rather than 
reveal. This of course, is not true of the 
younger element which up to this point 
has accepted cake make-up in a big 
way when that “fresh” look which most 
of them have in youth would be far 
more fetching. And, it may be, that the 
trend Madame Antoine advocates 
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could well be started with the younger 
set in which event cake make-up might 
be somewhat the loser. However, this 
is all a matter of conjecture since cake 
make-up is still pretty much a favorite 
because of the effect it creates of giving 
a smooth, poreless finish to ‘otherwise 
“‘unsmooth” looking complexions. 


Etcetera by McKelvy 

Alfred D. McKelvy finally announced 
what had been an open secret—a new 
line for women sold under the name 
“Etcetera” by Victoria, Ltd. It con- 
sists of perfume, cologne, dusting pow- 
der, bath oil, talcum powder, and a de- 
odorant. The perfume will be priced at 
$15-$18 an ounce and distribution will 
be limited to some 500 stores according 
to present plans. 
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Plastics in Packaging 

According to a copyrighted survey 
by George S. Armstrong & Co., Inc., 
20 per cent of the country’s plastics out- 
put goes into packaging. “Packaging in 
all its forms and devices uses plastic 
materials of many kinds in many ways,” 
Armstrong reports, such as “in coated 
paper for use as liners and closures for 
bottles of all types, in bottle stoppers of 
all types, in lacquering the interiors of 
food containers, and in transparent sheet 
form for windows in envelopes and pack- 
ages. Among packaging applications is 
that of plastic bottles. Equipment has 
been devised for blowing such bottles by 
a combination of injection and ex- 
trusion methods. They were most useful 
as containers for war material. In the 
post-war period, owing to their light 
weight, it is_possible that the freight 
economy they make possible may over- 
come their higher cost of production.” 

“Jars and caps for jars that are useful 
and ornamental, containers for toilet 
powder, lipsticks, cigars and jewelry are 
other cited uses for part of the packag- 
ing plastic output, which ranged up to 
$70,000,000, worth in 1944,” the survey 
estimates. 


Specialty or Family 

Whether it is better to broaden a line 
to a family of products or to follow the 
specialty line is an old argument in this 
trade. Over the last several years the 
proof of the pudding would seem to be 
heavily laden with specialties. Asso- 
ciated Distributors by establishing five 
separate sales divisions, five separate ad- 
vertising appropriations, five separate 
distribution plans, seems to be com- 
bining both the family (in production 
and administration) with the specialty 
in a way that gives the product full 
scope to realize its full possibilities. 





Newest addition to the Hinze Ambrosia line 
is Ambrosia cologne, a lilting fragrance. 
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_— and the servant problem 


were simpler in the Baltimore of 


1847—but glass making was in its infancy. 


As the years rolled by, the Swindell organiza- 





tion built up a vast accumulation of experience 


and knowledge. Swindell workers passed 
along the secrets of their skills to sons and 


grandsons. 


Today that rich background of “know-how” 


© 








The HUNDREDTH YEAR~ 
of Glassmaking by Swindell 


combined with an alertness to new ideas and 
processes serves you well when you bring your 


glass problems to Swindell. 


Whether you need hand-made or machine- 
made bottles, private mould or stock models, 
you can profit by Swindell’s tradition of skill 
and quality. 


SWINDELL BROTHERS, Inc. 


BALTIMORE 30, MARYLAND 
200 FIFTH AVE., NEW YORK ROBERTO ORTIZ * HAVANA, CUBA 
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Dram-O-Maltic is the name of a portable 
perfume flacon offered by Wholesale Products 


Co. Lightweight, it holds a dram of perfume. 





Chen Yu has a flaming new shade for under 
the sun—“Sun Red” —a true, clear red for 
lanned skins, in a sunburst package. 








The House of Hollywood presents Filmtone 
Liquid cream make-up in a three ounce size 


in siz complexion shades, 
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Character 

Bright, new and masculine is the 
aluminum package line of men’s toilet- 
ries called Character and created by 
Helen Liebert. The after-shave lotion 
and tale containers are of spun alumi- 
num, with the name inscribed in 23 
karat gold plate script. The bright 
metallic tone of the Character container 
is carried out in the mat finished 
aluminum foil cartons by Reynolds 
Metals Co. printed in black and lined 
with shiny gold foil. The aluminum 
theme is even carried out in the lotion 
refill which comes with a_ flexible 
aluminum foil funnel. 


Portable Perfume Flacon 

Wholesale Products Co., distributors 
of DeLuxabath products, has come up 
with a new portable perfume flacon. 
This is a slender cylindrical container 
for carrying perfume, cologne, hand |o- 
tion or even face powder. It is a pre- 
cision-made of lightweight, rust-proof 
metal and holds a full dram. Easily re- 
fillable, it is leak-proof, making it a 
good purse and traveling bag accessory. 
The gadget sells for $1.25, and is good 
looking so that it can also be sold as a 
gift item. 


Summer Sun Color 

Inspired by David O. Selznick’s 
technicolor production “Duel in the 
Sun” starring Jennifer Jones, Chen Yu 
presents its summer colo, Sun Red. It 
is a flaming true red, bright, warm and 
clear for tanned skins. For special 
glamor, Chen Yu also offers Sun Red 
in a fluorescent version. The Sun Red 
package is sun-beige with brilliant gold 
and scarlet sunburst motif inspired Ly 
Trifari’s jeweled Sunburst pin. For 
special summer promotion there is a 
special sunburst package which holds 
Firefly, Sun Red and Coolie lacquer, 
Lacquerol, two emery boards and two 
orange sticks and sells for $2.50. The 
base of this is brilliant gold and in- 
tricately cut to carry out the sunburst 
idea 


Mem Junior 

Junior gets a break in the new MEM 
Junior Line of Toiletries for the teen age 
boy. Created by the MEM Company, 
there is a Skin Freshener, Hair Dress- 
ing, Hair Tonic and Shampoo packaged 
in wood-capped bottles which .come in 
sturdy Redwood boxes, are a junior 
edition of the product that Dad has on 
his bureau. Incidentally, these boxes 
will come in very handy when empty to 
store the myriad items the American 
boy picks up in his wanderings. 
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Bright and masculine is the aluminum 
packaged line of men’s toiletries, called 
Character, created by Helen Liebert. | 





Esme of Paris offers a special Mother's Day 
combination sel of A May Morning perfume 
and spray perfume. 








Scherk’s Mysticum line has been repackaged 
in attractive design of green, ivory and gold. 
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READ THIS --- 


Did you ever have an experience with a leaking dropper? 
Clothing, bed coverings, table coverings, and rugs are only 
a few of the items that have been spotted and permanently 
disfigured by leaking droppers. Obviously these items are not 
receptacles for expensive medicines. There is nothing more 
exasperating than to have a head cold or eye ailment and to 
make a nocturnal visit to the medicine 
chest and to find a leaking dropper 


fitment on the bottle of medicine. 


AND THIS --- 


Lack of increased sales can quite 
often be traced to faulty packaging. 
A manufacturer who takes pride in his 


product would not intentionally place 





a leaking dropper with his product, as 
a dropper not suitable to be used, 
naturally brings the attention of the user to the name of the 
manufacturer on the package. NEW PERFECTION DROP- 
PING PARTS are inspected closely; that is why they always 
give a praise-worthy performance. If you are interested in drop- 
ping parts, or dropping outfits that will pay their way and will 
aid you in getting new and repeat sales for your products, why 
not turn to NEW PERFECTION? 


INVESTIGATE NOW! Write for Samples and Prices 
Perfection Glass Goods Really Are Glass Goods of the Better Kind 


PENNSYLVANIA GLASS PRODUCTS CO. 


**CLASS GOODS OF THE BETTER KIND’’ 
A28-432 NORTH CRAIG STREET ° ° ° PITTSBURGH, PA., U.S.A. 
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Mary Chess presents Accordion Bath Boz, 
a novel idea in matching preparations made 
on the principle of an accordion. 





Helene Pessl has given some thought to the 

young lad with her Young Lad Tidy Kit 

which includes hair lotion, toothbrush, 
looth paste and soap. 





Special Creme Shampoo for Dry Hair has 
been created by the makers of Studio Girl 
Shampoo in an attractive package. 
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Accordian Bath Box 
A novel idea in matching prepara- 
tions has been devised by Mary Chess 
in a package called the Accordion Bath 
Box. Made on the principle of an ac- 
cordion, there are three separate com- 
partments, each of which is constructed 
so that it can be swung backward or 
forward like the bellows of an accordion. 
Contained in the package are three 
Mary Chess products, Roman Bath oil, 
toilet water and friction lotion. All of 
them are made in matching fragrances 
and there is a choice of five, White Lilac, 
Tapestry, Gardenia, Carnation and 
Strategy. The set is priced at $12.75. 


White Shirt and White Blouse 


Kay Daumit has hit upon a fascinat- 
ing addition to White Shirt Cologne. It 
is a White Shirt deodorant for men and 
there will be a White Blouse deodorant 
for women. White Shirt deodorant 
carries out the white shirt idea on the 
bottle as a label and a white blouse does 
the same on the women’s package. The 
deodorant is a liquid, both scented and 
unscented. The simplicity of the name 
and the effective packaging make for 
interesting promotion. 


Young[Lad 


In the future when the young Lone 
Ranger is threatened with having his 
ears washed, at least it will be with his 
own soap. The Young Lad kit, offered 
by Helene Pessl, Inc. consists of a Pine 
Soap, a tube of Double Mint Tooth 
Paste, Toothbrush with Gum Mas- 
sager, and Hair Lotion exclusively for 
the youngster anywhere from the age of 
two to twelve. 

With these and more to be put on the 
market very soon for the use of a rela- 
tively untouched field. It must be re- 
membered that the teen age boy, is 
more and more becoming conscious of 
the need for good grooming, and not 
only when he takes the chick out. Al- 
though he may be the first to deny it, 
the boy in the prep school, the under- 
grad, brother, nephew won't be adverse 
to a skin freshener such as they are now 
offering, for it will give him that “big 
operator” feeling, much as the time he 
got his first long trousers or took a drag 
on the first cigarette behind the barn. 

The slicked down hair which is the 
curse of so many youngsters because it is 
plastered with their father’s hair prepa- 
rations will give way to a specially pre- 
pared hair lotion for their own needs 
and not something to cure a bald spot. 
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Kay Daumit is introducing a new addition 

lo its While Shirt cologne—White Shirt 

deodorant for men and White Blouse de- 
odorant for women. 





Pond’s has introduced a new large size of 
Make- Up Pat which holds more than twice 
the amount offered in the original 39-cent Pat. 





Civray Ine. has a cream shampoo called 


Marabou, a rich lathering tion 
effectively labeled inc fuhsia and silver foil. 
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SEND FOR OUR NEW ElGHT-PAGE ADHESIVE FOLDER 


veryone uses adhesives! 

From the simple white Li- 
brary Paste of your kindergarden 
days, to the highly developed 
formulas for modern industry, 
adhesives are used universally. 
Yet how few understand even the 
elementary principles of their 
production. 


We've prepared this attractive 
new eight-page folder to help in- 
dustrial users and buyers of ad- 
hesives to gain greater knowl- 
edge of this increasingly impor- 
tant subject. For buying efficient 
adhesives is no longer a simple 
matter. Depending upon the 


operation involved, it may re- 
quire all the skill and resource- 
fulness of ‘Paisley Scientific Ad- 
hesive Service”. 


So, avail yourself of the oppor- 
tunity to benefit by the valuable 
adhesive information this folder 
contains. Learn more about the 
Paisley way of creating, produc- 
ing, and controlling a modern 
adhesive formula. Will you use 
the coupon provided here, in 
sending for your copy? Be sure to 
tell us the TYPE of business you 
conduct. This information will 
permit us toinclude other valuable 
data pertinent to your business. 


ae eS Se eee ae eee 


ATTACH THIS COUPON TO 
YOUR LETTERHEAD AND MAIL! 


Gentlemen: 

Please send us a copy of your 
new, free, eight-page folder entitled 
“The SURE... The MODERN way to Buy 
Adhesives’’. | am indicating below the 
kind of business we conduct. Include 
any other information on adhesives 
that specifically apply to our business. 
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Manufacturers of Glues, Pastes, Resin Adhesives, Cements, and Related Chemical Products 
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EVER SEE A STORE 
WITHOUT A FRONT? 


The Anchorglass Container 


Thrifty housewives have learned to “window shop” 
not only store fronts, window displays and show 
cases, but packaged goods of all kinds. It is natural 
and easy for them to make decisions in favor of prod- 
ucts they can see and evaluate at a glance! That’s why 
stores have windows. That’s why housewives prefer 
drugs and household chemicals packed in glass con- 


tainers. 


Too, the modern, sanitary Anchorglass Container is 
impervious to moisture and inert to the action of most 


drugs and chemicals. It won’t rust or corrode and is 


easy and safe to open and can be resealed over and 


Over again to protect unused portions. 
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PRODUCTS OF 
ANCHOR HOCKING GLASS 
CORPORATION 
LANCASTER, OHIO 























YOU should be concerned about the properties of glass no matter how much you use 
in your processing or packaging. 

All glass is not the same. Corning Glass Works, for example, has developed over 
25,000 different formulas—regularly makes over 400 different types. 

Glassware used in pharmaceutical processing normally should possess great me- 
chanical strength, exceptional chemical stability and thermal resistance. It is a com- 
paratively simple matter to fabricate ware meeting one or two of these requirements, 
but to combine all three is far from easy. Only in Pyrex Chemical Glassware do you 
find all three scientifically balanced. 

No one property is enhanced at the expense of another. All are effectively balanced 
for all around use. That is why Pyrex Pharmaceutical Glassware is preferred by most 
manufacturers. For, like Pyrex Laboratory Ware, it is fabricated from Pyrex Chemical 
Glass No. 774 and offers the user all the benefits, all the advantages of that balanced 


glass. Send for Catalog and manufacturer’s list prices. 


“PYREX” is a registered trade-mark and indicates manufacture by 
CORNING GLASS WORKS e CORNING, N. Y. 


a | 
FOR PRODUCT PROTECTION FROM PROCESS TO PACKAGE [ J 0 i N \\ F 


PYRER ourenaceorica Glassware Waa 
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SPECIAL FREE-WHEELING CONSTRUCTION 
With Plastic Caps For Lighter Weight and Flexibility 
| of Design f Tian Lack 1 On lol LoD Aelia dl -lalila-iilel:t } 
W) Lune | f bright jk halish d brass bs bACGUC + finish 


PHONE WIRE OR WRITE FOR SAMPLES 


BRODER INDUSTRIES 


~ CORPORA T3Eo 


161-167 WEST 64'* STREET, NEW YORK 23, N. Y 
TRaofalgar 7-0092 
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A few Arabian stallions were imported into England over two 
centuries ago. They possessed exceptional endurance and beauty. 
By mating these Arabian horses with carefully selected native mares 
of greater speed, size, and length of stride, a type of horse was 
developed which combined all these qualities to an unmatched 
degree. This was the beginning of the Thoroughbred. Controlled 
breeding over the years has further improved the speed, endurance 


and courage of these early Thoroughbreds. 


We at Carr-Lowrey have devoted years to developing the methods and 
materials for making finer glass containers. Constant adherence to 
the idea of “not how much, but how well” has earned for us the 


confidence of the buyers of “extra quality” glass containers. 






CARR-LOWREY 
GLASS CO. 


Fattory and Main Office: BALTIMORE, MD. * New York Office: 500 FIFTH AVE. * Chicago Office: 1502 MERCHANDISE MART 
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Your Fate Is In 
These Hands. 


HEN your package is sealed with an Anchor 
Amerseal Cap you can be sure that the con- 
sumer’s reaction will be favorable insofar as the 
sealing and convenience of the package is con- 
cerned. You can be sure that every one of your pack- 


ages will open easily at the merest twist of the wrist 


and that the same simple, easy quarter turn will 
reseal them tightly and securely again. 


The whole secret of the effectiveness as well as 
the convenience of the Anchor Amerseal Cap lies 
in its lug construction. Equally spaced lugs engage 
the under side of corresponding threads in the glass 
finish and draw the cap and liner down, effecting a 
tight uniform contact around the top edge of the 
container finish. Because the cap makes contact at 
only a few points around the container finish, and 
these on the under side of the glass threads, contact 
is easily broken and the cap removed with perfect ease. 
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CONTAINERS and CAPS 





PRODUCTS OF 
Pu ieale) mele. 4), cmci Fh >) 
CORPORATION 
LANCASTER, OHIO 


Anchor Amerseal Cap 











FRESHEN UP YOUR 
PRODUCT WITH 
LUSTEROID 

VIALS AND TUBES 









Like a breath of Spring, these modern plastic containers can 
give new life to your product and make sales grow. 


Light as a feather, yet strong, rigid, unbreakable. LUSTEROID 
protects as it displays through its crystal-clear walls. It’s 
economical, too, because it can be printed and thus save 
labeling costs. Its light weight reduces packing and ship- 


ping expense. 


All colors of the rainbow .. . clear or opaque. Sizes from 
%4" to 144" in diameter. Lengths up to 6”. Cork, slip-on 
or screw-cap closures. Write for details. 


La 


LUSTEROID CONTAINER CO., Inc. 


s er Company 
i Division of Sillcocks-Mill 


Formerly Lust 





Office and Factory 
10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 












..»e-LAST WORD IN “ON THE PACKAGE” 
PRINTING SENDS HELENA RUBINSTEIN'S 
“HEAVEN SENT” OUT INTO THE WORLD 
SELF-ASSURED AND LOVELY IN ITS 
PERFECTION. 


SILK SCREEN PRINTERS TO THE COSMETIC FIELD 


CREATIVE PRINTMAKERS, INC. 


200 VARICK STREET, NEW YORK 14 - WALKER 5-6300 
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—by “PITTSBURGH” 


* Maximum sanitation for the product 

* No contamination of solutions 

* Resistance to temperature shocks 

* Long life and good service 

* Tanks impervious to practically all strong solutions 


“Pittsburgh” Glass Tanks are available made of trans- 
parent glass to make checking of contents easy. Or of 
opaque Carrara Glass. 


Send coupon for complete information 
GLASS TANKS BY ‘‘PITTSBURGH’’ 





Pittsburgh Plate Glass Company 
. 2072-6 Grant Building, Pittsburgh 19, Pa. 


Please send me, without obligation, free literature on Glass 
Tanks by “Pittsburgh.” 








PITTSBURGH PLATE GLASS COMPANY 
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No matter what you're packing, your prod- 
uct goes on trial the moment the package 
is uncorked. If the cork comes out easily, 
in one piece, your customer gets a first 
impression of quality . an impression 
that can favorably affect his judgment of 
the product itself. 

But if your cork is difficult to remove, 
your customer gets an unfavorable first 
impression. And this can adversely affect 
his judgment of your product, especially 
if he’s using it for the first time. 


To make sure that your corks make only 


favorable ‘first iMPression,s», 


favorable first impressions, order them 
from Armstrong. Here you are sure of get- 
ting only top-quality corks—corks that 
draw easily—corks that say “quality” as 
well as seal your package securely. 

For information about Armstrong’s 
Corks—straight, tapered, shell, flange, or 
Embossed-Top—or any of the many other 
Armstrong Closures, get in touch with your 
nearest Armstrong representative. Or write 
to Armstrong Cork Co., Glass 
and Closure Division, 3805 Prince 
Street, Lancaster, Pennsylvania. 



























Regardless of what your chemical storage or mixing problem is, a San-l-Tank can sim- 
plify it for you—economically and safely. All San-l-Tanks are built by tank specialists. 
Constructed throughout¥of:18-8 Stainless with all welds ground smooth and polished. 
Completely self-draining, sanitary and rust proof. Many extras available such as covers, 
motors, agitators, etc. Let*‘our “engineers give you recommendations on your tank 


problems. 
MANY TANKS IN STOCK FOR IMMEDIATE 
SHIPMENT — Tel] Us Your Requirements. 


We carry a complete’line of stock sizes in San-l-Tanks. If we do not have 
a Standard tank to fill your need our Engineering staff is at your disposal 
tofdesign and build a tank best suited to your requirements. If it’s a tank 
problem, get in touch with Metal-Glass today,—we can solve it for you. 












ENHANCE 
The Beauty of 


YOUR 1 DRAM AND 2 DRAM 


PERFUME 
BOTTLES 


Lend crowning distinction to your bottles with the last 
word in exquisite Cap Designs by RICHFORD Crafts- 
men. The beauty of this modern line of sleek, gleam- 
ing Capstyles is indeed outstanding. Each Cap is 
made of solid brass, polished to a permanent gold- 
like lustrous finish that cannot be matched by any- 
thing on the market today. 


Samples furnished upon request. Immediate deliv- 
ery of all Capstyles illustrated. 


221 FOURTH AVE. TELEPHONE 
NEW YORK 3, N.Y. ALGONQUIN 4-631] 


cO R POR AT 


Represented in: CHICAGO, ILL. —— ST. LOUIS, MO. —— KANSAS CITY, MO. —— CLEVELAND, OHIO —— LOS ANGELES, CAL. 
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“I’ve got to have that man!”’ says Marion 
*“*I saw him first!" says Rita 


ELL, we’ve invented this fantasy to clarify our message: We wanted 
to show what a “demand-exceeds-supply” situation looks like. Let’s 
see how this applies to Mr. Slowey: 


Orders are piling up for containers and caps. Lots of businesses calling 
for these important supplies in quantity are pouring in demands that 
Mr. Slowey can hardly satisfy all at once. So, please be patient, folks! 
You need containers and caps—and Mr. S will try his darndest to supply 
your requests as soon as he can! 


thanks a million! remember — 
we sell (and buy) containers & caps, 
all sizes, all quantities. 


phone: Algonquin 4-6066 
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the LAST MAN IN THE WORLD! 
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Ilustration: On John C. Slowey's left 
is Marion Colby, lovely singing stor 
now appecring with Milton Berle at 
Nicky Bicir’s Carnival Club, Hotel 
Capitol, N. Y. C. 
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Milbossed Top Corks 





HOLD THE TOP SPOT... 


Distinctive Dodge Milbossed Top Corks enable quality 
products to meet competition where it begins—in the eye- 
appealing smartness of the package. Smart, colorful Dodge 
closures can be designed to harmonize with your entire 
package— starting the sales at the sop. 

Easy-to-draw Dodge Milbossed Top Corks satisfy customers 
.--help turn initial sales into repeat sales. Here’s a closure 
that seals and reseals without fuss... provides a perfect, 
air-tight fit of natural cork. And you'll find that Dodge cork 
closures protect the quality within the bottle—so important 
in maintaining top spot status. 

If you’re interested in dressing up your package to sell— 
and keep on selling—call on Dodge. Many years of experience 
make Dodge your logical choice to provide dependable, 
up-to-the-minute closures designed especially to help sell 


your product. 


DODGE CORK COMPANY, INC., LANCASTER, PA. 





SS 
\ 


Dodge Taper Corks provide an economical, 
high quality closure that does a perfect 
sealing job. They are available in all 
standard sizes to fit a wide variety of bottles. 
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@ Soaking up a seemingly endless amount of 
moisture, yet always eager for another drink! 
What's the secret? 

Activated alumina is the drying agent; it has a 
tremendous appetite for water. (Dewpoints as low 
as —110° F. are possible.) The dual character 
of an automatic Lectrodryer accounts for its 
ceaseless capacity; part of the machine is doing 
the DRYing job while the other part is being 
regenerated by heat. 

May we put this DRYing ability to work for you? 
For help on drying air, gases or certain organic 
liquids, write Pittsburgh Lectrodryer Corporation, 
325 32nd Street, Pittsburgh 30, Pennsylvania. 


In England: Biriec, Limited, Tyburn Read, Erdington, Birmingham. 
In Australia: Birlec, Limited, 51 Parramatta Road, Glebe, Sydney. 


Do you wonder 
how he does it? 


LECTRODRYERS DRY WITH ACTIVATED 





ALUMINAS 
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monsanto pharmaceuticals 
Saccharin, U.S.P. 
Glycerophosphates 

Sodium Benzoate, U.S.P. 
Sodium Phosphate, Di 
Methyl Salicylate, U.S.P. 
Ferric Phosphates 

Chloral Hydrate, U.S.P. 
Caffeine, U.S.P. 

Phenol, U.S.P. 

Benzoic Acid, U.S.P. 
Magnesium Phosphates 
Salicylic Acid, U.S.P. 
Phenolphthalein, U.S.P. 
Chlioramine-T, U.S.P. 
Phosphoric Acid 

Calcium Phosphate, Di 
Acetyl Salicylic Acid (Aspirin) 
Acetophenetidin, U.S.P. 
Potassium A ium Phosphate 
Sodium Salicylate, U.S.P. 
Sulfanilamide, U.S.P. 
Acetanilid, U.S.P. 

Salol (Phenyl Salicylate) 
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MONSANTO 
CHEMICALS 


SERVING (MDUSTAY...WHICH SERVES Manain® 








Pharmaceuticals by Monsanto are the products of continuing 
research, plus the most vigilant control of quality, purity and 
uniformity. Add to this Monsanto's long experience and you 
have the prime reasons for Monsanto's recognized reputa- 
tion in the field of pharmaceuticals . . . Technical service 
available . . . Contact the nearest Monsanto Office, or write 
MONSANTO CHEMICAL COMPANY, Organic Chemicals 
Division, 1700 South Second Street, St. Louis 4, Missouri. 
District Offices: New York, Chicago, Boston, Detroit, Charlotte, Cincinnati, 
Birmingham, Los Angeles, San Francisco, Montreal, Toronto. 
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Goldsmith Leaves Grove Labs. 

The Grove Laboratories, Inc., St. 
Louis, announced recently the resigna- 
tion of Harry B. Goldsmith as president 
of the company, and that James H. 





HARRY B. GOLDSMITH 


Grove, chairman of the board, would 
assume the general management of the 
company. 

Mr. Grove is the grandson of E. W. 
Grove, who founded the Paris Medicine 
Co., now the Grove Laboratories, Inc. 
He is a graduate of the Massachusetts 
Institute of Technology. Prior to the 
war, he served in various departments 
of the company, finally succeeding to 
the office of vice president. During the 
war, Mr. Grove served in the Navy, 
with the rank of Lt. Commander. 


Dr. Evans Heads Sales Affiliates 


Dr. Ralph L. Evans, formerly execu- 
tive vice president, was elected presi- 
dent and treasurer at the annual meet- 
ing of the board of directors of Sales 
Affiliates, Inc. C. Edgar Chamberlain 
was elected vice president and general 
manager, and Stanley H. Udy, secretary 
and general counsel. 

Dr. Evans, also president of Evans 
Chemetics, Inc., makers of chemical 
specialties and cosmetics, and director 
of Ralph L. Evans Associates, chemical 
consultants, is known best for research 
and development in the fields of or- 
ganic chemistry and cosmetics. 

Mr. Chamberlain, recognized as an 
authority on finance, cost control and 
industrial organization, has been asso- 
ciated with Sales Affiliates and its 
predecessors for 28 years. 
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Fanning Resigns from Malmstrom 
Frank G. Fanning has resigned as a 


junior partner and sales manager of 


N. L. Malmstrom & Co., Brooklyn, 
N. Y., after having been affiliated with 
that organization for twenty-six years. 


Firmenich Returns to Switzerland 

Andre Firmenich, of Geneva, Switzer- 
land returned to Europe May 5, after a 
six weeks visit to the New York and 
Chicago offices of Firmenich & Co. This 
was Mr. Firmenich’s first visit here since 
the fall of 1941. His visit here supple- 
mented the celebration of Firmenich et 
Cie’s fiftieth year in Europe and the 
tenth anniversary the company has been 
in America. 

At a reception given in his honor at 
the Gramercy Park Hotel, New York, 
May 2, Mr. Firmenich discussed the 
company’s war-time experiences. Al- 
though the firm is still faced with some 





ANDRE FIRMENICH 


difficulty in obtaining raw material sup- 
plies, things in Switzerland are pro- 
gressively approaching a normal basis. 
Shipping facilities for export of per- 
fume specialties from Switzerland are 
improving constantly. “In the early 
days of the war,” said Mr. Firmenich, 
“our merchandise moved through the 
Italian port of Genoa, but after Genoa 
was rendered useless, we were able to 
devise means of transit across France, 
Spain and Portugal for exit from the 
port of Lisbon.”” Much of the overland 
carriage was done by motor lorries. Ex- 
cept for a loss of one small shipment in 
Genoa the company did not lose a kilo 
of merchandise through the entire war.” 
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Proprietary Assn. Meeting 

The sixty-fourth annual meeting of 
the Proprietary Association of America 
was held at the Biltmore Hotel, New 


York, May 13-15. Sessions were de- 
voted to meetings of the scientific sec- 
tion, the foreign trade section, business, 
and a meeting of the veterinary section. 
McKelvy Forms Victoria, Ltd. 

Alfred D. McKelvy, founder and until 
recently president of the Alfred D. 
McKelvy Co., manufacturers of Sea- 





ALFRED D. McKELVY 


forth Toiletries For Men, announced 
for formation of a new company Vic- 
toria Ltd., to manufacture and dis- 
tribute perfumes and cosmetics under 
the name Etcetera. The new company 
has taken offices at 630 Fifth Ave. 


Dr. Katz Establishes New Firm 

As of March 15, 1946, Alexander E. 
Katz and Leonard Katz, formerly 
associated with Florasynth Labora- 
tories, Inc., have retired as chairman 
of the board and one of the vice presi- 
dents, respectively, of that company. 
They will engage in their own business 
under the trade name “Dr. Alexander 
Katz & Co., Essential Aromatics,’ with 
a regular staff, maintaining a manufac- 
turing plant in Los Angeles, and 304 E. 
23 St., New York. Branch offices will 
be maintained at 948 Howard St., San 
Francisco, Calif., in Dallas, Seattle, 
New Orleans, and other principal cities 
throughout the United States. 

Florasynth Laboratories will continue 
to operate its business as heretofore 
with its regular staff, maintaining its 
principle office and laboratory at 1513 
Olmstead Ave., Bronx, New York, with 
branch offices in Chicago, Los Angeles 
and San Francisco, and other cities 
throughout the United States, with 
affiliate companies in Canada and 
Mexico. 
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M. C. Eaton Heads Norwich 

A testimonial dinner was tendered by 
his associates on April 9th at Norwich, 
N. Y., to Frank L. McCartney, presi- 
dent of the Norwich Pharmacal Co., 
since 1938, on the occasion of his retire- 
ment from active business. 





MELVIN C. EATON 


Oliver W. Benedict, vice president 
and general sales manager of the com- 
pany, the principal speaker at the din- 
ner, unveiled a portrait of Mr. McCart- 
ney, painted in oils by Paul Trebilcock. 
Melvin C. Eaton, who was elected presi- 
dent and general manager, presided at 
the dinner and was toastmaster. 

Mr. Eaton joined the company as a 
pharmaceutical chemist in 1914. Dur- 
ing the ensuing years, he was advanced 
to assistant superintendent, asst. gen- 
eral manager, director, and served since 
1938 as vice president and general 
manager. 





GEORGE W. BENGERT 


At the same time three new vice 
presidents were elected, George W. 
Bengert, in charge of production; John 
Alden, in charge of advertising and 
Howard A. Sumner in charge of the 
wholly owned subsidiary, Eaton Labora- 
tories, Inc. 





Holmes Appointed by Monsanto 
The appointment of Robert E. 
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Holmes as divisional export manager 
for Monsanto Chemical Co., at Everett, 
Mass., has been announced by L. A. 
Pratt, general sales manager for Mon- 
santo’s Merrimac division. 

Mr. Holmes, handled Merrimac sales 
for Philadelphia will be succeeded by 
Roy T. Cowing. 


Ross Sells Supertherm 

Arrangements have been completed 
whereby the Blaw-Knox Co., of Pitts- 
burgh takes over from the J. O. Ross 
Engineering Corp., of New York all en- 
gineering, sales, fabricating and instal- 
lation of the Ross Supertherm Hot 
Water Heating System in North and 
South America. 

The Supertherm system which utilizes 
super heated water for industrial heat- 
ing was originally promoted in Europe 
by a company associated with the J. O. 
Ross Engineering Corp., and it has 
proved extremely successful. 

By using hot water instead of steam 
for process heating, some companies 
have had substantial savings in fuel and 
maintenance costs. Today it is the ac- 
cepted heating method in such igdus- 
tries as Aircraft, Chemicals, Auto- 
motive, Rubber, Cosmetics, Cement and 
others. 


Colgate Elects Healy V.P. 

Robert E. Healy was elected vice 
president in charge of advertising of the 
Colgate-Palmolive-Peet Co., along with 
Hugh R. MacMillan Jr., who was ap- 
pointed vice president in charge of 
production. 

Mr. Healy joined the advertising de- 
partment in 1934, and was named ad- 
vertising manager in 1942. 

Mr. MacMillan, came to the company 
in 1941 as chief industrial engineer. 
Later he became superintendent of the 
Jersey City plant and following that, 
domestic production superintendent. 


Package Machinery Appointments 

The Package Machinery Co., of 
Springfield, Mass., has appointed E. C. 
Westervelt as manager of their New 
York office to succeed the late A. B. 
Hull. This office is now located on the 
3rd floor instead of the 17th floor at 
30 Church St. 

Ernest Hjelm, who has just returned 
to the organization from the Navy. has 
been placed in charge of the southeastern 
sales district, operating from Atlanta, 
Ga. The office has moved from 182% 
Spring St., to 849 Marietta St., N.W., 
Atlanta. 
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B. W. Advances Abrahamsen 

Ed Abrahamsen of Burroughs Well- 
come & Co., for many years in charge 
of professional service and sales in the 
eastern district has been advanced to a 
new position in production. In his new 
capacity he will serve as assistant man- 





ED ABRAHAMSEN 


ager of the Wellcome Chemical Works, 
Tuckahoe, New York. 





Miss van der Bergh Visits Europe 
Madeleine van der Bergh, assistant 
treasurer of Gerard J. Danco, Inc., left 
by plane April 16 to visit the company’s 
offices in Brussels and Paris. She will 
also visit Grasse, France and London. 





Wittner Heads Universal Labs. 


The board of directors of Universal 
Laboratories, Inc., has elevated Henry 
W. Wittner to the presidency of the 





CHARLES PLOHN 


firm. Simultaneously Charles Plohn 
was elected chairman of the board. Mr. 
Plohn is a member of the New York 
Stock Exchange and also a partner in 
the firm of Newborg & Co. 

Other officers named are Joseph M. 
Jaffin, vice president and treasurer, 
Joseph P. Antonow, secretary, and 
Edward Gledhill, assistant secretary 
and assistant treasurer. 
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Chicago Perfumery Golf Plans 

The energetic golf auxiliary of the 
Chicago Perfumery, Soap & Extract 
Association under the co-chairmanship 
of J. A. Gauer and James Leavitt an- 
nounces five tournaments for the com- 
ing season. The C.P.S. & E.A. Golf 
auxiliary has long been a force to be 
reckoned with in Chicago industrial, if 
not in professional circles, because it has 
consistently sponsored the largest at- 
tended group of business men’s golf 
tournaments in Chicagoland. As in the 
past, the very finest golf clubs in the 
area will be hosts to the auxiliary. 


Dr. Keyes Addresses Salesmen 

Dr. Donald B. Keyes, director of re- 
search of the Heyden Chemical Co., ad- 
dressed the Salesmens Association of the 





DR. DONALD B. KEYES 


American Chemical Industry, at their 
luncheon, held at the Roosevelt Hotel, 
April 25. The subject of his talk was 
“Industrial Intelligence in Germany. 





Frailey Industries Formed 

P. L. Frailey announces the forma- 
tion of Frailey Industries, Inc., for the 
purpose of expanding the markets and 
the distribution of popular priced, 
trade-marked consumer and ethical 
specialties in the drug and cosmetic 
fields. 


Arys Sales Co. Opens in New York 

Arys Sales Co., Inc., L. Abarbanel, 
president, has opened offices at 36 W. 34 
St., New York, for the importation of 
Arys perfumes from Paris. 


Northam Warren Expanding 


Northam Warren Corporation, cos- 
metics manufacturer, has started con- 
struction of an addition to its plant at 
Stamford, Conn. 
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Dr. Pacini Joins McKelvy Co. 

Dr. Albert Pacini has recently been 
named head of the product research 
staff of the Alfred D. McKelvy Co. He 
was formerly associated with the Ameri- 
can Home Products Corp., and. the 
E. I. du Pont de Nemours Co. 





DR. ALBERT PACINI 


Dr. Pacini is widely known as a cos- 
metic chemist and authority. In 1942, 
he served as a consultant in the cos- 
metics section of the War Production 
Board, and is now a member of the 
OPA Industry Advisory Committee for 
the cosmetic industry. 





National Oil to Expand 

National Oil Products Co., of Harri- 
son, N. J., announced recently a $150,- 
000 expansion program at Flemington, 
N. J., to increase production of its 
present line of Admiracion shampoos 
and to start manufacture of several new 
shampoo products. 





Givaudan Elects 3 to Board 


At the annual stockholders’ meeting 
held recently in New York, three new 
members were elected to the board of 
directors of Givaudan-Delawanna, Inc. 
The board now consists of Xavier 
Givaudan, of Geneva, Switzerland; 
Andre Givaudan, also of Geneva; Dr. 
Eric C. Kunz, president; Francis N. 
Bangs, vice president and counsel; 
Ralph M. Stevenson, sales manager; 
Harold F. Duffy, treasurer, and Dr. 
Max Luthy, production manager. The 
last three named are the new members. 

Mr. Stevenson has been associated 
with Givaudan-Delawanna, Inc., since 
1926 at which time he was representa- 
tive of the organization in Michigan 
and the neighboring area. In 1935 he 
became sales manager. 

Harold F. Duffy has been with 
Givaudan since the organization of the 
company, and before that time was 
associated with its predecessor. During 
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all this time, he has been controller, and 
assumed many of the duties of the 
treasurer, before holding that position. 
Dr. Max Luthy joined Givaudan in 
1930, in the capacity of chemical en- 
gineer. For several years he assisted the 
late Dr. Szamatolski, then plant man 
ager, and took over the position of plant 
superintendent in 1938 upon Dr. 
Szamatolski’s retirement. Dr. Luthy 
is the inventor or co-inventor of many 
chemical patents, including several re- 
lating to the stabilization of perfumes. 


Ruedig Heads Chicago Assn. 


Dale F. Ruedig, associate director of 
sales for Eli Lilly Co., was elected presi- 
dent of the Chicago Drug & Chemical 
Assn., other officers elected for the com- 
ing year were: Joseph A. Gauer, 
Fritzsche Bros. Inc., vice president; 





DALE RUEDIG 


Talmadge B. Tribble, Magnus, Mabee 
& Reynard, Inc., secretary; and John J. 
Walsh, Walsh Laboratory, treasurer. 





Mysch Joins National Drug 


W. H. Mysch has been appointed 
sales manager for the National [Drug 
Co., Philadelphia. Prior to his joining 
National, he was sales manager for 
Specific Pharmaceuticals, Inc., New 
York. 





Franck Represents Moutet 

Georges Franck has set up offices at 
59 Pearl St., New York, to represent, 
J. Henri Moutet of Grasse, France. 


Stapowick Returns to Hormann 

Capt. Henry E. Stapowick, AUS, re- 
cently returned to his post as director of 
sales with F. R. Hormann & Co., Inc., 
after serving in the army since June, 
1942. Capt. Stapowick has spent fifteen 
years in the filtration field having 
formerly been associated with Oliver 
United Filters, Inc. 
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Remus Opens in Chicago 

Henry Pine, New York representative 
for Edward Remus & Co., Inc., has 
returned from a three month stay in 
Chicago where he opened a_ branch 
office at 209 South State St., for the 
firm. After completing the necessary 
arrangements, he left Harry Gooby in 
charge of that office. 


Allied Assn. Cosmetic Research 

The Allied Drug & Cosmetic Associa- 
tion of Michigan, in its March meeting 
decided to sponsor the establishment 
of a laboratory for cosmetic research. 
The laboratory will be located in the 
new buildings of Wayne University at 
Detroit, Mich. The committee in 
charge of raising funds will be headed 
by Donald Melville, president of Frank 
W. Kerr, Co., Detroit. 

Officers of the association for 1946 
were introduced at the meeting and are: 
President, M. G. DeNavarre, M. G. 
DeNavarre Associates: Vice President, 
Stewart Cowell, J. T. Baker Chemical 
Co.; Secretary, A. S. Bedell, Beauty 
Inc.; Treasurer, I. E. 
LaRue, Jr., Magnus, Mabee & Reynard, 
Inc. 


Counselors, 


Septembre Leaves Constance Bennett 

Lee Septembre has resigned as adver- 
tising and publicity director and general 
sales manager of the Constance Bennett 
Cosmetic Co. 


Folensbee Joins Ritchie & Janvier 


Myron J. Folensbee has resigned as 
field promotion manager of Whitehall 
Pharmacal Co., to become vice president 
of Ritchie & Janvier, Inc., of Bloom- 





M. J. FOLENSBEE 


field, N. J. Mr. Folensbee assumed his 
new duties April 1. He has previously 
been associated with Standard Brands, 
Inc., Alba Pharmacal Co. Div. of 
Sterling Drug Co., and Harold F. Ritchie 
& Co., Inc. 


Dyer Joins Lakeside 

Charles L. Dyer, formerly assistant 
to the president of Tailby-Nason Co., 
pharmaceutical manufacturers of Cam- 
bridge, Mass., has assumed the position 
of advertising and sales promotion man- 
ager with Lakeside Laboratories of 
Milwaukee, Wis. 





Employees of the Harry W. Phibbs Advertisin 


rating the twenty-fifth year of the foundin 
to confine its efforts solely to medical, 
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Co., Chicago, at the dinner commemo- 
of the company. The first advertising agency 
rug and allied professions. Mr. Phibbs, the 


founder, is fourth from the left in the second row. 
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New Nail Polish 


Durlin Co., Newark, N. J., is now 
offering a new product called Double 
Cote #119. This product replaces the 
customary base coat and top coat which 
are currently being offered by the 
packagers of nail enamel. 

When applied as a base coat, Double 
Cote improves the adhesion of the 
lacquer to the nails. When applied as 
a top coat over the nail polish it speeds 
the drying of the nail enamel, improves 
the sheen and makes the lacquer chip- 
resistant. 


Da'Mille Fachon Cosmetics 

Da’Mille Fachon Cosmetics is a new 
“streamlined” line of cosmetics pre- 
sented by Flo Davie and Sue Miller, 
who have recently organized the new 
company with offices in the Baltimore 
Building, Memphis, Tenn. 

The Da’Mille line is packaged in 
dubonet and white. It is in the popular 
price range and will be distributed 
through beauty salons, drug and de- 
partment stores. 


Du Pont Advances Maguire 


Edward J. Maguire, Grasseli Chemi- 
cals Department, E. I. du Pont de 
Nemours & Company, New York, has 
been advanced to the position of dis- 
trict sales manager. G. A. Wright, from 
technical service, is assistant district 
sales manager. 


Norwich Advances Lewis 

Joseph T. Lewis, vice president and 
director of the Norwich Pharmacal Co., 
has been appointed assistant general 


sales manager of the company. Mr. 
Lewis was formerly merchandising 
manager. 


Hiler Joins Stephen Chemical 

Malvern J. Hiler has joined the 
Stepan Chemical Co., Chicago, as di- 
rector of research and chemical develop- 
ment. Mr. Hiler’s work will involve 
setting up and organizing an organic 
chemicals research laboratory for further 
expansion of Stepan chemicals. 

Mr. Hiler was district manager for 
Sharples Chemicals Inc., in their 
Chicago office for the past five years. 
Prior to this he spent several years in 
their chemical research and use labora- 
tories. 

Bruce M. Bare, Jr., will take over Mr. 
Hiler’s position at Sharples Chemicals 
Inc. 
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Couderchet Tells of France 

On his return after a two and a half 
month stay in France, where he visited 
both Paris and Grasse, Maurice G. 
Couderchet, of Naugatuck Aromatics 





M, G. COUDERCHET 


division of United States Rubber Co., 
painted a vivid picture of the conditions 
in France in the struggle to get into 
production again. While there is slowly 
an improvement, the lack of many 
necessary items hinder the rapid attain- 
ment of anything like normal produc- 
tion. Chief among these restrictions, 
are the shortages of coal and means of 
transportation, coupled with the fact 
that the widespread undernourishment 
causes a decrease in labor efficiency. An 
illustration of this is the allowable food 
ration per person in France: bread—300 
grams a day; meat—90 grams a week; 
coffee—125 grams a month; | egg every 
3 months. Milk is reserved for the aged 
or children. 





Chemical Salesman Hear Dr. Aries 

The Salesmen’s Association of the 
American Chemical Industry held its 
first luncheon meeting of 1946 at the 
Hotel Roosevelt on March 20. Dr. R. S. 
Aries, consulting engineer, spoke on 
“Market Research of Chemical Prod- 
ucts.” 





Walker Co. Clubhouse 

The Walker Co., Middleboro, Mass., 
manufacturers of heating pads and ice 
bags, has purchased and fixed up as a 
clubhouse and cafeteria for its em- 
ployees, one of the oldest houses in 
Middleboro. Known as the “Little 
Walker House,” it is an authentic 
restoration of an early Cape Cod 
cottage. Facilities of the club are 
available to company employees for 
lunch, as well as for private parties. Ad- 
min stration of the club has been placed 
entirely in the hands of a committee 
elected by the employees. 
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Pfizer Buys Conn. Plant 

Charles Pfizer & Co., has been noti- 
fied that their bid for the purchase of a 
large part of the Victory Yard, former 
submarine manufacturing plant in Gro- 
ton, Conn., has been accepted by the 
War Assets Corp. The price was 
$900,000. 

The 344,000 square feet of space will 
be used by Pfizer for the manufacture 
of drugs and chemicals. They expect 
ultimately to employ 800 persons at 
Groton. 


A.D.S. Sold to Greater N.Y. Ind. 


” Greater New York Industries, Inc., 
have made another step in their expan- 
sion in the drug and pharmaceutical 
fields through the acquisition of the 
American Druggists Syndicate, Inc., 
Long Island City, N. Y., Lowell W. 
Birrell, president of the Greater N. Y. 
Industries, Inc., announced recently. 





DR. OLAF I. WARING 


Dr. Olaf I. Waring has been elected 
president of the American Druggists 
Syndicate, Inc. Dr. Waring has been 
associated with the A.D.S. for thirty 
years, and more recently has held the 
position of production manager. 

Other officers chosen were: John J. 
Klaus, treasurer; Kark F. Milde, vice 
president and secretary; John V. Hel- 
berg, assistant secretary and assistant 
treasurer. 

The Chicago and San Francisco 
branch offices of the American Druggists 
Syndicate, Inc., will be maintained. 





Lee Joins United Rexall 

Burns W. Lee, former publicity di- 
rector of Benton & Bowles, Inc., New 
York, and most recently a Marine 
Corps public relations officer has been 
appointed to the newly created post of 
public relations manager of the United- 
Rexall Drug Co. 

At the outbreak of the war, Mr. Lee 
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joined the Press Section of the War 
Savings Staff, U. S. Treasury Depart- 
ment, as senior advertising specialist. 
Early in 1943 he was commissioned a 
public relations officer in the U. 8. 
Marine Corps and served overseas with 
the Fifth Marine Division during the 
Iwo Jima campaign. 


New J.&J. Baby Products Plant 

A new one and a quarter million 
dollar plant for the production of baby 
products is expected to be completed 
this summer, Johnson & Johnson, New 
Brunswick, N. J., announced recently. 
The building is being constructed on a 
30 acre plot at Walnut Ave., and Rari- 
tan Rd., Cranford, N. J., will be of a 
single story 250 by 315 feet, with a total 
area of 120,000 square feet. 





Sherer Rejoins General Drug 

Fred Sherer, formerly of the Chicago 
office of General Drug Co., will shortly 
return from the Pacific theatre, where 
he has been for the last two years, to 
resume his duties in the Chicago office. 

Two other service men have recently 
joined the General Drug Co., in the 
New York area. Tom Lehea, recently of 
the Naval Air Corp, and John Horner, 
former member, of the 8th Infantry 
Division, who participated in the in- 
vasion of Europe. 

Ozro M. Fish, has been placed in 
charge of the Canadian territory. 





Goldberg Joins Chem-Arom Co. 
M. J. 
Arom Co., 


Healy, president of Chem- 


announced that Capt. 





RALPH GOLDBERG 


Ralph Goldberg, recently of the Chemi- 
cal Warfare Service, has joined that 
organization as sales representative. | 

A graduate of Fordham University, 
College of Pharmacy, Capt. Goldberg 
entered the army in June 1942, and 
served in both the European and 
Pacific theatres. 
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Domestic Talc Manufacture 

E. J. Ellsworth, vice president in 
charge of sales for the Sierra Tale Co., 
while on a visit to the Innis Specialties 
Co., showed a movie to the sales and 
executive members of the Innis organi- 
zation, taken by Otis Booth vice presi- 
dent in charge of production revealing 
the various phases of Talc mining. 

Taken while on an inspection tour of 
the mines owned and operated by 
Sierra Talc, in the Death Valley section 
of California, the movie portrays the 
difficult task of mining, transporting 
to intermediate collecting points, grad- 
ing and loading into rail cars,. 

While not used as a training film, it is 
rather shown for the purpose of initiat- 
ing personnel who have been selling 
talc, something of the background of its 
production. 

The main office of Sierra Talc Co., is 
located in Los Angeles. Vincent G. 
Dodds is president and Willis H. Booth 
is chairman of the board. 


Brass Goods Offices 

Brass Goods Mfg., Co., announce the 
opening of sales offices in the Wool- 
worth building, New York. 

Paul Hyatt, president of Brass Goods, 
will make his headquarters at the fac- 
tory, located in Deep River, Conn., and 
Walter Klass will be in charge of the 
New York branch. 


Upjohn Advances Three 


Donald S. Gilmore, president and 
general manager of the Upjohn Co., 
has announced three promotions which 
were authorized at a recent meeting of 
the board of directors. 

L. M. Crocket, formerly superin- 
tendent of construction and mainte- 
nance, who has been with the company 
since 1911, was named vice president 
and director of engineering. He has 
supervised the construction or remodel- 





L. M. CROCKETT 
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ing of practically every building the firm 
has acquired in the last 35 years. 

W. Fred Allen, assistant director of 
sales, was elected to the board of di- 
rectors and named vice president and 
director of sales. Mr. Allen’s appoint- 
ment fills the vacancy created by the 
death of Emil H. Schellack last 
February. 

Robert S. Jordan, was named general 
sales manager. Mr. Jordan was for- 
merly assistant director of sales, a po- 
sition to which he was advanced last 
January. 


Dr. Roberts Joins Wyeth 

Edward F. Roberts, M.D., until re- 
cently, Executive Officer and director 
of technical training, 4th Service Com- 
mand Medical Laboratory, has joined 
the staff of Wyeth Incorporated, Phila- 
delphia, as director of clinical investiga- 
tion, according to an announcement by 
H. S. Howard, president. 

Dr. Roberts is a graduate of Yale, re- 
ceiving a Ph.D., in Immunology in 
1926, and his M.D. in 1930. Following 
his graduation, Dr. Roberts joined 
Lederle Laboratories, and on leaving to 
join the army in February 1943, he was 
director of professional service for that 
company. 


Klemme Joins Jamieson 

Carl Klemme has joined Jamieson 
Pharmacal Company as _ production 
manager, having resigned from Bur- 
roughs-Wellcome & Co. 


Fleuroma, Inc.—Perfume Bases 

W. Lengsfelder and E. Poons, have 
announced the formation of Fleuroma 
Inc., for the development and manufac- 
ture of perfume bases, for the per- 
fumery, cosmetic and soap trades. 
Offices are located at 73 Sullivan St., 


New York. 





Curll Joins Commercial Solvents 

Daniel B. Curll, Jr., has joined Com- 
mercial Solvents Corp., in New York, 
as assistant to Henry W. Denny, vice 
president in charge of sales. 

Since 1939 Mr. Curll has been 
assistant to the president and general 
manager of the chemical division of the 
Rumford Chemical Works, and for the 
past five years a director. During the 
war, he served on the Sodium Phos- 
phate manufacturers committee of the 
WPB. 

A graduate of Williams college, Mr. 
Curll entered research and production 
work in 1928 for E. I. du Pont de 
Nemours & Co. In 1932 he became 
assistant to James G. Vail, vice presi- 
dent in charge of research of the 
Philadelphia Quartz Co. 


Flavoring Extract Meeting 

The Flavoring Extract Manufac- 
turers’ Association, will hold its 36th 
annual convention at the Drake Hotel, 
Chicago, June 2, 3, 4. Promising to be 
the most outstanding ever to be pre- 
sented to the members of the flavoring 
extract industry, the association has se- 
cured as the principal speaker, George S 
Jones, Jr., vice president of Servel Inc., 
who will represent the National Associa- 
tion of Manufacturers. 


Pack-Rite Drops Doughboy Sealer 

Pack-Rite Machines, Milwaukee, 
Wis., announced recently that after 
May 1, 1946, they will no longer be 
connected with the Doughboy Rotary 
Sealer, which they distributed nation- 
ally since shortly after its development. 
Pack-Rite is now manufacturing two 
new rotary heat sealers in their new 
plant, the Pack-Rite “Fast-Tite” and 
the rotary “Speedsealer,”’ both rotaries 
were demonstrated at the Packaging 
exposition and at the Industrial Pack- 
aging exposition. 





W. F. ALLEN 
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Stohes FREEZE-DRYING Equcoment 


Stokes freeze-drying equipment for desiccation from the 
frozen state helped make possible the development of the 
Blood Plasma and Penicillin programs. It is in equally 
successful use for preserving serums and other labile bio- 
logicals by Drying by Sublimation* under high vacuum. 

Along with the University of Pennsylvania and Sharp 
and Dohme, Stokes pioneered in developing both the 
method and the equipment to make freeze-drying com- 
mercially practical. Today more than 275 Stokes units are 


in use in laboratories, hospitals, universities, government 
* Journal of Immunology, Vol. 50. No. 1, 1945. 
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FOR UNLIMITED PRESERVATION, 

WITHOUT REFRIGERATION, OF 

e VIRUSES 

e PENICILLIN 

e STREPTOMYCIN 

e VITAMINS 

e SERUMS 

e AMINO ACIDS 

e OTHER BIOLOGICALS, CHEM- 
ICALS, PHARMACEUTICALS, 
AND CHEMOTHERAPEUTICS 


health services and commercial plants in many parts of 
the world. 

Stokes engineers and manufactures complete equip- 
ment for the process, from test tube to plant-scale ca- 
pacity. Facilities and authoritative assistance are available 
for research, development and application of this process. 
A complete pilot plant in the Stokes Laboratory is used 
for tests and demonstrations. Our technical staff invites 
your consultation. 


F. J. STOKES MACHINE CO. 
5032 Tabor Reed Philadelphia 20, Pa. 
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S. M. Palmer Rejoins Solon Palmer 

S. Maxfield Palmer, recently released 
by the Army, has resumed his duties as 
sales and advertising manager of Solon 





S. MAXFIELD PALMER 


Palmer, Inc., New York. He is the son 
of Lubin Palmer, president of the firm. 
The House of Solon Palmer will cele- 
brate its 100th anniversary next year 
as “America’s oldest perfumer.”’ 


M. M. & R. Fellowship 

The Northeastern Wood Utilization 
Council has announced that it has estab- 
lished a fellowship in the graduate de- 
partment of Chemical Engineering at 
Yale University sponsored by the essen- 
tial oil firm, Magnus, Mabee & Rey- 
nard, Inc., New York. 

The fellowship is for a two year dura- 
tion, the recipient of which is Edwin O. 
Guernsey who will work under the di- 
rection of Dr. Barnett F. Dodge, head 
of the department of Chemical En- 
gineering. The topic for investigation 
will be “Chlorophyll and Other Ex- 
tractives from green plants and leaves” 
and will deal with the economic extrac- 
tion of these materials for medicinal, de- 
odorizing and feed purposes. 


Perry Bros. Established 

Herbert E. Perry and Ben R. Perry 
have established the firm of Perry Bros., 
Inc. with plant and offices at 220 Flush- 
ing Ave., Brooklyn, N. Y. The firm is 
specializing in perfume compounds and 
Both the brothers 
were associated with Aromatic Prod- 
ucts, Inc., the former as a perfumer, and 
the latter as a sales representative. 


aromatic materials. 


Mutchler Founds Business 

George V. Mutchler, formerly asso- 
ciated with McKesson & Robbins, 
Inc., has opened his own offices under 
the name of Mutchler Chemical Co., 
located at 258 Broadway, New York. 
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Miller—Chemist for Cosmetic 
Products 


Henry W. Miller, has taken over the 
position as chief chemist and produc- 
tion manager for Cosmetic Products 
Corp., and the House of Hollywood, 
Los Angeles. 

Mr. Miller, for eleven years with the 
Brunswig Drug Co., left when they sold 
their pharmaceutical and cosmetic 
manufacturing departments to Purepac 
Corporation. 


Kolmar Opens Calif. Plant 

The opening of a new plant in Holly- 
wood gives Kolmar Laboratories a com- 
plete coast-to-coast setup for the manu- 
facture and distribution of their prod- 
ucts. F. R. G. Byington, handles Kol- 
mar sales for the area. Kolmar plants 
are now located in Ellenville, N. Y.; 
Port Jervis, N. Y.; Milwaukee, Wis.; 
Hollywood, Calif.; and Toronto, 
Canada. 


Rauth Joins Rare Chemicals 

Edwin H. Rauth, formerly assistant 
director of advertising at Merck & Co., 
has been named manager of the Phar- 
maceutical division of the Rare Chemi- 
cals Co., Harrison and Flemington, 
N. J. 

Mr. Rauth, who was with Merck & 
Co., for thirteen years, will serve as 
assistant to Adam P. Piret, general 
manager of the Pharmaceutical division 
of Rare Chemicals, and will devote most 
of his time to advertising and sales 
promotion. 





Powell on Squibb Boara 

The election of Lewis F. Powell, Jr., 
to the board of directors of E. R. 
Squibb & Sons has been announced by 





LEWIS F. POWELL, JR. 


Carlton H. Palmer, chairman. Mr. 
Powell, who until recently, served as 
Colonel on General Spaatz’s staff, is a 
partner in one of the South’s most 
prominent law firms. 


Avon Allied Products, Inc. 

Allied Products, Inc., of 30 Rocke- 
feller Plaza, N. Y., have changed their 
name to Avon Allied Products, Inc. 


Polonaise Perfumes and Cosmetics 

Marcel Lewis Distributors, will short- 
ly introduce a line of perfumes and cos- 
metics under the name “Polonaise,” 
the trade-mark and design being regis- 
tered in the U. S. Patent Office. 





The winning division, of George A. Breon & Co., nationwide sales competition 
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Those 

shown are; Standing, L. to R.: Harry Showalter, Vern Nofsger, Marv Hufford, Willie 

Howard, Ingy Wangberg, Russ Morgan, Ed North. Sitting, L. to R.: Al Seelig, Woody 

Brown, Andy Henderson, holding the ‘President's Plaque’ Gerry Watson, Al Groshoff, 
Howard Harper 
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* : 
HELENA RUBENSTEIN is a name that is world famous for quality S 
cosmetics. Te pride of the manufacturer in this fine merchandise is 
4 reftected ‘by smart, distinctively designed containers of beautiful 
gPlaskon Molded Color. 


You can make your drug products look proud and handsome by using 

,the advantages of Plaskon. It can be molded into distinctive shapes to 

» exactly meet the personality requirements of your individual products. ; 
— is available in a wide range of permanent colors. It is impervious 

to the effects of alcohol, acetone or other organic solvents. Plaskon is ’ 

* not affécted by oils or fats. It is odorless, tasteless, inert. 


- Your molder, or experienced Plaskon men, will be glad to show you 
how Plaskon can be used to put new life into present lines, or for the 
F ? dramatic launching of new merchandise. 


adian Agent: Canadian Industries, Ltd., Montreal, P. Q. 


oS. BLASION 


PLASKON "DIVISION - ussey-owens-roro Giass CO. » 2110 Syivon Ave., Toledo 6, Ohio 
a2 
> 








TRADE MARK REGISTERED 


o * MOLDED COLOR 
+ - > 
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Dr. Winter Joins Searle 

Dr. Irwin C. Winter, a major in the 
Army Medical Corps until his separa- 
tion from the service in March, has been 





DR. IRWIN C. WINTER 


appointed director of clinical research * 


for G. D. Searle & Co., Chicago. Dr. 
Winter will work directly with Dr. 
Albert L. Raymond, in the clinical de- 
velopment of the products of Searle 
research. 

Dr. Winter entered military service 
in 1942, after serving for a number of 
years as medical consultant for the 
Council on Pharmacy and Chemistry of 
the American Medical Association. 
Previous to this he was associate pro- 
fessor of pharmacology at the Univer- 
sity of Oklahoma, School of Medicine. 
In the Medical Corps, Dr. Winters 
went overseas in 1944 as flight surgeon 
for the Air Transport Command, seeing 
action in England, France, Germany 
and Czechoslovakia. 


Bjorksten Appoints Fiedler 

Dr. J. Bjorksten has appointed Stuart 
O. Fiedler, manager of the south 
Chicago branch of the Bjorksten Lab- 
oratories. 

Mr. Fiedler obtained his B.S. degree 
in chemical engineering from the uni- 
versity of Wisconsin in 1924. Before 
joining the Bjorksten Laboratories, he 
was for several years connected with 
the Burgess Laboratories, and for fifteen 
years with E. I. duPont deNemours & 
Co., where he was in charge of research 
groups. 


O'Shea Resigns as UCC Chairman 

Benjamin O'Shea has retired as chair- 
man of the board of directors of Union 
Carbide and Carbon Corp. He will con- 
tinue as a director and a member of the 
executive committee. 

Mr. O'Shea has been associated with 
the corporation since its formation in 
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1917. In addition, since 1898, he has 
held many official positions with the 
Union Carbide Company and other sub- 
sidiary companies. 


Purepac Reopens Angelus Plant 

The Purepac Corporation, recent pur- 
chasers of the Angelus Laboratories in 
Los Angeles, has announced the re- 
opening of the plant facilities for the 
production of cosmetics. The building 
is regarded as one of the largest plants 
west of the Mississippi. 

Plans are under way to market a new 
line of cosmetics as well as the produc- 
tion of private formulas. 


Clarkson—Tablet Consultant 

Ronald Clarkson, formerly assgciated 
with F. J. Stokes Machine Co., has 
opened an office as tablet consultant. 
His service will cover formula develop- 
ment, production methods and plant 
layout on all types of compressed and 
coated tablets. The office will be lo- 
cated at 1905 Grant Ave., Philadelphia. 


Bernardine Joins Whitehall 

Joseph A. Bernardine has been as- 
signed to the executive offices of the 
Whitehall Pharmacal Co., as a member 
of the sales management staff, Lloyd 
Bernegger, sales manager announced 
recently. 

Mr. Bernardine previously served as 
divisional sales manager for Whitehall, 
joining the drug firm originally as a 
salesman in 1942. 





Adolph G. Rosengarten 


Adolph G. Rosengarten, seventy-six, 
former president of Rosengarten & 
Sons, manufacturing chemists, died re- 
cently in Bryn Mawr Hosp‘tal after an 
illness of two months. His home was in 
Davids, Pa. 

He joined his father in the Rosen- 
garten firm shortly after his graduation 
from the Towne Scientific School, Uni- 
versity of Pennsylvania, in 1892. In 
1921 he was elected to the presidency, a 
position he held until 1927, when the 
business merged with Merck & Co., Inc. 

Mr. Rosengarten, served in the 
Spanish-American war, and during 
World War I served with the War In- 
dustries Board, as chief of the miscel- 
laneous chemicals section of the chemi- 
cal division. 

Surviving are his wife, Mrs. Christine 
P. Rosengarten; a son, Adolph G. Jr.; 
a daughter, Mrs. Emily P. Goodman, 
and two grandchildren. 
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Michelin Visits Paris 

Marcel Michelin, vice president and 
general ‘manager of Pinaud, Perfumers, 
left for Paris by plane, April 24, for a 





MARCEL MICHELIN 


five week stay. Primarily a business 
trip, this is Mr. Michelin's first visit to 
Paris since 1938. He was accompanied 
by his daughter Marcelle, his wife hav- 
ing preceded them by boat the previous 
week. 


Herman Jergens 

Herman Jergens, 88, co-founder of 
the Andrew Jergens Co. and a director 
of the Bolles Sporting Goods Co., died 
at his home April 29, A native of Den- 
mark, Jergens came to the United 
States in 1861 and with his brother, the 
late Andrew Jergens, founded the widely 
known cosmetics company. 


John A. Corson 

John A. Corson, assistant secretary 
and in charge of imports and exports 
for Dodge & Olcott, Inc., N. Y., died 
in Hewlett, L. L., April, 3. Mr. Corson, 
who was seventy-four years old, had 
been with the company for forty-seven 
years. 


Ralph W. Keim 


Ralph W. Keim, Lentheric sales repre- 
sentative with headquarters in San 
Francisco, passed away suddenly at his 
March 31, of a_ cerebral 
hemorrhage. , 

Mr. Keim had been with E. R. 
Squibb & Sons, from 1921 until 1937 in 
several different capacities. In 1937 he 
joined the sales staff of Lentheric on 
which he served continuously since that 
time, achieving an outstanding record. 


home on 


He is survived by his widow, a 
daughter, Maxine, and his brother 


R. D. Keim. 
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IN PACKAGING IMPROVEMENT 


Package goods manufacturers are keenly aware of the important 
part package improvement will play under the highly competi- 
tive conditions that are just around the corner. And most of them 
are doing something about it. 

In our more than 30 years of experience we have never been 
called upon to meet so many different wrapping requirements— 
both for new as well as long-established products. And although 
we have over 80 basic models of wrapping machines, our design- 
ing and manufacturing facilities are taxed to the limit in adapt- 
ing them to individual needs. 

So if you are going to improve your package, or if you will 
need new machines to replace obsolete equipment, we urge you 
to consult us as far in advance as possible. This will not only 
enable us to give you the utmost benefit of our designing and en- 
gineering skill, but will aid immensely in meeting your required 
delivery date. 

NEW ADVANTAGES 


Due to intensive development work carried on during the war 
and postwar period, our present-day machines offer new and out- 
standing mechanical advantages. They are faster and require less 
supervision. This results in decidedly lower costs. They are ex- 
tremely adaptable—can be adjusted for various sizes of packages 
in a few minutes’ time. They are suited to practically any type of 
wrapping material, and are capable of producing many different 
types of wraps. In short, these machines open the way to new and 
better packaging techniques—for today and tomorrow! 





PACKAGE MACHINERY COMPANY 


PACKAGES THAT SELL Springfield 7, Massachusetts 
WRAPPED ON MACHINES 30 Church Street, New York 7 ¢ 111 W. Washington Street, Chicago 2 
101 W. Prospect Avenue, Cleveland 15 ¢ 182% Spring Strect, N.W., Atlanta 3 
THAT SAVE 443 S. San Pedro Street, Los Angeles 13 ¢ 18 Dickens Avenue, Toronto 8 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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Production Forum 





By Francis Chilson 


Industrial Consultant 


Settling Strikes 

The following exchange of correspondence may be of 
interest to you in connection with the plan I proposed 
for paying a strike bonus to keep workers producing 
during a strike period. The gentleman’s name cannot 
be mentioned because he is now connected with the 
Labor Relations Department of a very large organiza- 
tion, and he is afraid, apparently, that the unions 
would take his head off if his real opinions about the 
unions were known :— 

March 11, 1946. “Over the weekend I took time out 
to study your article in the February issue of Druc 
AND Cosmetic INpustry concerning Labor Relations. 

“Theoretically your plan seems sound but, Brother, 
I am afraid that such a plan would really bring a down- 
fall to collective bargaining. Paying employees time 
acd one-half during a suspended strike period gives an 
open invitation to the Union to not only seek higher 
wages every twelve months but it also gives them the 
incentive to tell you that they are going to strike since 
they have nothing to lose and everything to gain by 
calling a strike since they would be receiving time and 
one-half pay during this thirty day period. I believe 
you are absolutely wrong in calling a Plant Manager 
‘shortsighted’ who would not go along with your idea. 
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Those who would balk probably know the Union well 
enough to understand that they take advantage of 
Management at every turn and this plan of yours 
would offer a wonderful opportunity for them to ‘stick 
it in’ Management every twelve months. If you will 
study carefully several union-management contracts 
you will note that the majority of them have ‘no strike’ 
clauses. This brings me to the point of my letter. 

““No matter how many plans are proposed by you or 
me there is a fundamental background that must be 
brought up-to-date. I refer to the laws and attitude 
of the Government with regard to Labor-Management 
Relations. At this time Lakor does not have to guaran- 
tee its responsibilities to Management and the law pro- 
tects them in this right. They break contracts, have 
wildcat strikes, slowdowns, and all the other things that 
go with today’s union set-up. They can do all of these 
things without fear of reprisal from anyone. Just let 
management try anything that violates the Union 
Contract or the Wagner Act or a decision of the N. L. 
R. B. and right away you will find the Union inWash- 
ington screaming to our authorities for protection 
from Management’s Big Bad Wolf. The next thing 
you know the Government has you on the pan for these 
alleged violations of one law or another designed to 
protect labor. Does Management have any such 
recourse? No! So the first thing that must be con- 
sidered is that there be a change made in the Labor 
Relations set-up as outlined by the Government. 
LET EACH PARTY HAVE RESPONSIBILITIES 
WHICH IT MUST LIVE UP TO. If we ever get this 
unfairness out of the way the situation will no doubt 
take care of itself. We must return to the principles 
of free enterprise FIRST. 

“If you haven't already done so, get a copy of the 
Wagner Act and study it carefully. Also get a copy of 
decisions handed down by the NLRB—then you will 
understand why labor is doing what it is doing today. 
Their invitation to these things are found in the above 
pages. 

“T say don’t give another inch to the Unions. It is 
time that the pendulum swung the other way with 
Management not always getting the piece of chicken 
that went over the fence last. 

“‘Now is the time to call labor’s hand and hold out 
for our rights. By further concessions to them we are 
only hastening the day when Management will lose its 
constitutional rights. .. .”’ 

My reply follows: 

“Thank you for your commentary of March 11. I 
would like to quote this letter in a forthcoming issue of 
Druc AND Cosmetic INpustry, but will not use your 
name without permission. 

“Your general reaction is conventional. Most of the 
plant managers with whom the suggestion has been dis- 
cussed have taken pretty much the same attitude. I 
am afraid I can’t go along entirely. 

“This, I think you will admit: First, that labor rela- 
tions throughout the United States are unsatisfactory; 
and secondly, that no plan advanced by industry, by 


687 





the unions or government has solved the problem of in- 
dustrial relations. Certainly your plan of standing pat 
and not giving another inch to the unions would not 
solve the problem, but in my belief, would go a long 
way toward spreading industrial strife. In every 
difference of opinion between individuals or organiza- 
tions, there is, or should be, a middle ground which can 
be reached by compromise. 

“IT am thoroughly familiar with the Wagner Act, and 
many of the decisions handed down by the NLRB; and 
I agree with you that basically the Wagner Act is unfair 
to management, and that many of the decisions of the 
NLRB have been grossly so. The Wagner Act, and the 
whole attitude of the New Deal, is merely the formalized 
reflection of the unfairness of management toward 
labor extending back al] the way to the beginning of the 
industrial revolution. We, the sons, are suffering from 
the sins of our fathers. 

“I doubt very much that my plan would cause an- 
nual strikes. Strikes in specific industries, as reference 
to the records will show, are relatively infrequent. 
Some unions are indeed rackets, and might tryan annual 
strike in isolated instances; but the unions also are re- 
sponsive to public opinion—as a quick settlement of 
the New York City Transit strike demonstrates—and 
I don’t believe that a racketeering local would get very 
far in fomenting annual strikes without being hauled up 
short by the national unions. 

“My own unexpressed opinion is that the plan might 
be opposed by union leaders themselves, because many 
of them (certainly not Hillman) apparently feel that 
strikes are the only means by which they can make 
their leadership effective. 

“A plan which imposes a penalty on management for 
not settling a strike within a thirty-day period, and 
which, on the other hand, does provide workers and the 
unions as well with an incentive for settling the strike 
within a thirty-day period—win, draw or lose—seems 
to be worth a trial. 

“If the arbitration board decided ia favor of the 
unions, the union would have no reason to strike within 
a 12-month period; and the history of strikes in specific 
industries shows that they do not strike so frequently 
over a long period of time, even when they lose. 

“If the arbitration board decided that the union 
claims were unjustified, the unions might again try at 
the end of a year; but there is no reason to believe that 
a claim rejected once might not again be rejected by the 
arbitratio: board. Aad ii any case, the small strike 
bonus that management would actually pay in such a 
case is trivial compared with what management loses 
when the strike occurs regardless of whether it occurs 
once a year or once every 25 years. 

“This is demonstrable by simple arithmetic. If my 
plan doesn’t offer a common sense means of com- 
promise, I am sure that a stand pat “fight-it-out-on- 
this-line-if-it-takes-all-summer” attitude isn’t the 
answer either. At least General Motors didn’t find it 
ao—because at the end they not only lost the strike, 
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but they sustained a loss in overhead and profits which, 
according to the president of the corporation, wil] run 
into several hundred million dollars. And what is worse 
perhaps, the workers, evea though they won a substan- 
tial raise, will have to work for a Jong time—more than 
two years in fact—at the higher rate to recover the 
money they lost in wages duriag the strike period. 


” 


There’s no sease ia that... . 
The gentleman answered my above letter as follows: 
“Thank you very much for your most interesting 

letter of March 15. 

“First, let me say that I do not want you to think of 
me as a Labor Baiter or Labor Hater—nothiag is more 
distant from the truth. I think that the Americaa Way 
of Life needs good, strong Labor Organizations not 
only to protect themselves, but to further the cause and 
well being of our great working class of people. Further- 
more, I am in 100 per cent agreement with your state- 
ment that we, the sons, are suffering from the sins of 
our fathers in past labor relations. You and I are old 
enough toremember or at least hear first hand the story 
of the plight of American Labor in bygone years and 
as many wise men said then, our house (management's 
house) has practically fallen around management's 
neck. 

“The things that I complain of are the unfairness 
of Federal laws with regard to Labor-Management Re- 
lations and the fact that a comparatively small handfull 
of ‘goons’ have the country by the tail in labor organi- 
zations. 

“The first thing I believe in is a sound foundatio.: for 
Labor-Managemeat Relations. This can be accom- 
plished only when both Labor and Management have 
identical responsibilities ia their relatioas with each 
other and the public. The ideal bil) for this foundation 
is found in the Burton-Hatch bill which has been in 
the Senate Committee for many months. As soon as 
you get some kind of a fouadation THEN start work- 
ing out plans, such as yours, for keeping production 
going. Your plan, while I do not agree with it, is 


-definitely on the right track toward better labor-man- 


agement relations, but why waste time on building 
something when you have no foundation? It is like 
putting the second story on a house without bothering 
to build the first floor. 

“As much as I dislike Sidney Hillman, I still take off 
my hat to him the way he runs the clothing workers’ 
union. There are seldom any strikes in this industry 
and Mr. Hillman’s union has even gone so far as to 
lend money to clothing companies who were facing the 
wall. You and I can both site numerous instances like 
this in the labor field. As I said before, it is just a few 
goons, who have us all by the tail. 

“The logical thing for you to tell me when I told you 
that I thought your plan wasn’t to my liking, would be 
to submit a better plan. This I can’t do at the present 
aad furthermore I see no reasoa to burden myself with 
thinking about such things until such time as we have 
the proper foundation that I spoke to you earlier about. 

“IT am only sorry that you are in New York and I am 
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in the mid-west because I would certainly like to spend 
several hours with you hashing this thing over—it is a 
subject that I can discuss forever. 

“You have probably received a lot of comment con- 
cerning your article and when the opinion has jelled, I 
believe I am safe in saying that many of the men feel 
as I do in this matter. 

“You have my permission to quote from my cor- 
respondence, but please do not use my name and here 
is why: Your article has probably been read by many 
Labor Men and the best way to get yourself in a jam 
is to have your thoughts appear in print over your 
name; because someday somebody might say that so- 
and-so said this, way back in 1946. To my way of 
thinking, ‘it just ain’t healthy.’ 

“Thanks again, Mr. Chilson, for the time you took 
to write to me and I do hope that our exchange of cor- 
respondence has enlightened both of us on this inter- 
esting subject... .” 

By way of rejoinder, my friend, all I can say is that 
fighting has never settled anything permanently. There 
must be some other way out. I agree that the attitude 
of the Government is tough, but doesn’t this attitude 
reflect public opinion? And public opinion must be 
changed before we can expect any marked change in 
governmental policy or in the laws. 


Door Mat 

The Modern Art Gallery, designed by Frank Lloyd 
Wright, to be built in New York City, will have 
“vacuumized” door mats and foot scrapers. These are 
to be set in the floor of all the main entrances, beneath 
perforated metal grills. The vacuum devices will dust 
off clothes and shoes of all guests. 

Frank Lloyd Wright probably doesn’t know much 
about vacuum or he wouldn’t expect vacuum alone to 
pull dust that adheres to shoes. The basic idea, how- 
ever, is good. It could easily be combined with high 
speed rotary brushes operating through grills. The 
brushes would brush the dirt and mud off the soles of 
the shoes and the vacuum would serve to collect it. 
Plants that have cinder paths, parking Jots and walks 
have a very considerable problem from dirt tracked into 
the plant, especially on damp days. 


Collections in Industrial Plants 

My friend Charlie Gillespie of McHenry, Illinois, 
contributes the following as a result of his experience 
when he was in harness. Charlie is enjoying retirement 
and now and again he pops up with something out of 
which I get a kick and I am sure you will too. 

“I am thoroughly convinced that all collections in 
industrial plants should be abolished by the manage- 
ment. Voluntary subscriptions for the Red Cross, 
Community Fund, etc., should be achieved by boxes at 
time clocks. 

“The present method of delegating some big shot or 
relative to organize collections should be discontinued. 
He (the big shot) delegates the yes men with little 
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authority to do the collecting from the rank and file, 
and although they do not say it, them imply: better 
subscribe or else! Naturally employees resent this 
although they subscribe, not necessarily for the purpose 
of the collection, but for their own sake. It may be they 
have already subscribed all they could afford in their 
own community. It hurts morale. I heard one employee 
say, ‘Well, although they don’t know it, this will cost 
the company three times as much in my production.’ 

“‘When I was foreman I always refused to be the club 
over people under me who had such small wages. As 
an example in one instance, one yes man started on 
his own to collect for flowers for his boss’ glass office be- 
cause he, his boss, had been promoted. To me such a 
collection was ridiculous and an imposition on the wage 
earners under him. 

“Any collections among the employees themselves 
for one of them—a shower, wedding present, or in case 
of illness or misfortune—has my entire support. I have 
always fought for their betterment. The vast majority 
of employees are honest to God, good Americans and 
human beings, not machines. 

In the papers we read Messrs. Whoosis Whatsis and 
Company subscribed to such and such $50,000.00. Nine 
times out of ten the employees donated 75% of it and 
did they get any credit—no, and employees read the 
papers. In the plants themselves it is the big shot 
delegated collector who gets the credit. I'd say he gets 
the credit for being a good bulldozer. 

The time of the Japanese earthquake all these com- 
panies made big collections for their relief. Look what 
happened. Some of those medical supplies they hoarded 
away, and the Jap Army was found using them in this 
war. And these same supplies were denied our wounded 
men and damn me, I subscribed to that fund.” 


Efficiency Experts 

It beats my time how so many otherwise sensible 
manufacturers in the trade fall for the line of blarney 
that is dished out by efficiency experts who claim to be 
everything to everybody, and also by consulting en- 
gineers who have no background of practical experience 
in this industry. Some of these outfits have done im- 
mense harm to the legitimate engineering profession. 
It seems to me that a manufacturer needing outside 
help would appeal to somebody who knows more about 
methods in the industry in general than he does. But 
that is not the case. Although one outfit after the other 
has been burned by high-binders who have more or less 
fancy titles, manufacturers still will go to outfits who 
in some instances have never been in a drug or cosmetic 
plant before. When they get burned, as they invariably 
do, they become prejudiced against all consultants, 
even good ones. 

Recently I had an interesting experience. A large 
and rather widely known firm of engineers who are 
primarily power plant specialists, have been soliciting 
business in the drug trade on the ground that they have 
had a considerable experience in it. This happens to be 
untrue, actually, because their experience in the drug 
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““Hy-Speed”’ PORTABLE MIXERS 












































Are designed for rim mounting to 
Open Tanks. Makes every Tank 
a Mixing Tank. 


Universally Adjustable 


The universally adjustable clamp 
used on all portable mixers per- 
mits positioning of the shaft 
with its propellers on any angle 
from the tank side wall and at 
any point right or left of tank 
center, thereby permitting the 
selection of the most suitable 
mixing action for the job at hand. 


Propeller Combinations 


Many types and combinations of 
propellers are available for 
specific purposes. Some of these 
types are: Push, push-pull, 
studded, cut-out, perforated, saw 
tooth, folding and others of the 
whisk and cage beater type. 


Permanently Mounted 


Many processes involving agita- 
tion require the use of side-en- 
tering or vertical propeller units, 
Proper engineering is essential in 
such installations if exact results 
are to be obtained. 

Our exclusive experience of over 
a quarter century in the design 
and application of ‘ Hy-Speed” 
Mixers of all types permits us to 
accurately predetermine satis- 
factory results. Many special 
types are also available for any 
unusual problems. Our engineer- 
ing facilities and experience are 
at your service, write us today. 











ENGINEERING CORPORATION 


Filters: Filter Discs ¢ Sheets-Mixers Agitators 
105 CASS STREET MILLDALE, CONNECTICUT 











Portability 


Alsop “Sealed-Disc”’ Filters are 
completely enclosed, air-tight, 
eliminating loss through leakage 
or even by evaporation. They 
are mounted on stands with 
pump and motor and can be 
equipped with wheels when 
portability is desired. Where cor- 
rosive liquids are to be handled 
and where splashing is likely to 
be encountered, the special 
splash-proof assembly shown is 
available. 

Metals used in the Alsop Filters 
depend upon the solutions to be 
handled; they are made of 
Stainless Steel, Monel Metal, 
Nickel, Brass and Bronze or Iron 
and Steel. 


Multiple Units 


Where large capacity filtration 
is needed, multiple unit filters 
are recommended because they 
give the greatest possible filtra- 
tion area and capacity within the 
smallest and most convenient 
space limits. 

Simplicity 

The principal of design used in 
“Sealed-Disc”’ Filters accounts 
for the enormous filtration area 
in such small and compact units 
and is equally responsible for 
their relatively enormous capa- 
city. They provide maximum 
possible flow rate, with positive 
clarity and with a minimum of 
supervision and operating labor. 
Sizes, with or without pumps, 
range from 1 g.p.m. to thou- 
sands of gallons per hour. 


























In addition to the discs for our own filters, 
we can supply discs or sheets cut in any 
shape and size to fit gther type filters. 
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trade has been limited to power and air conditioning 

matters. On the strength of a high-flown statement, a 
drug manufacturer employed this firm, and when they 
sent in one of their “engineers” he turned out to be a 
kid only a few years out of college who had never been 
in a drug plant in his life before, and who didn’t even 
know what a coating pan was for. 

How such an individual or such a firm could help a 
manufacturer in modernizing his plant is difficult to 
see. Neither he, nor his firm knows anything about the 
industry’s products, processes, equipment, or economic 
background. The consequence was, that after the manu- 
facturer in question had spent a great many thousand 
dollars in fees, for which he got absolutely nothing, he 
at Jast terminated the contract. 

In plain and simple language, the manufacturer was 
gyped. Now he’s sour on all consultants. 

Still another case occurred recently. A firm in the 
drug and cosmetic business employed a firm of con- 
sulting engineers who represented themselves as having 
done a large job for another drug and cosmetic outfit. 
They had done a job, but it was a construction job, 
which certainly does not provide the background and 
experience necessary for a production job. The manu- 
facturer signed them up on a basis of $10.00 an hour 
per man. This doesn’t sound like much until you 
multiply it by the number of working hours in a month. 
The engineers assured the manufacturer that they 
couldn’t begin to make any recommendations for at 
least three or four months, until they had had a chance 
to absorb his particular method of operation (as though 
it were any different basically from any other similar 
manufacturer’s in the trade). Ten dollars an hour for 
two men runs about $3,000.00 a month plus expenses. 
Four months later this manufacturer still didn’t have 
the anticipated report, and he still didn’t realize that 
he had been duped, because he’s been paying for the 
engineer's education and when he gets the report it 
will merely reflect his own experience. That is to say, 
that it will reflect the manufacturer’s experience as in- 
terpreted and correlated by the engineers. But that 
report will certainly not be the reflection of an industry- 
wide production experience focused on the problems of 
one manufacturer. 

Coupled with the two men who were making the 
“study,” were the services of expert specialists who 
came in about once a week on such subjects as power, 
air conditioning, lighting, etc., at $200.00 a day each. 
How any manufacturer can pay upwards of $20,000.00 
for a report which will be a reflection of his own limited 
experience is beyond my comprehension. 

I can’t understand why manufacturers contemplating 
the employment of such firms fail to check their 
credentials. Why don’t they look over some of the jobs 
they have done? Why don’t they write to previous 
clients and get the client’s reaction? Why do they ex- 
pect an engineering firm, which works in one industry 
after another and specializes in none, to be able to help 
them with general manufacturing and organization 
problems, when such firms really know nothing about 
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the industry whatsoever, and can actually be helpful 
only in matters that are common to every industry 
such as, power generation ; heating, lighting, ventilating; 
construction? Yet in nearly every major industry, 
there are one or more firms of consulting engineers who 
have a background of practical experience in the indus- 
try and broad knowledge of it gained from years of 
consulting practice in it. This practice gives them a 
knowledge of the economics of the industry, its legal, 
research, sales, and distribution problems, as well as its 
production problems. But, many manufacturers 
ignore this bit of common sense, and not only will em- 
ploy such high-binders once, but sometimes will ac- 
tually employ similar firms again. As Barnum said, 
“There’s one born every day.” 


Warehousing—Correction 

I wish to apologize for an oversight that occurred in 
my drafting room in connection with the preparation 
of the drawing that accompanied my article on ware- 
housing in last month’s issue. 

The annual labor cost is stated in the first column as 
$3,000.00 which is correct. My draftsman was day 
dreaming, because he copied the same $3,000.00 for the 
other two columns, whereas the second column referring 
to the pallet and fork truck system should have been 
$1,500.00; and the third column, referring to the con- 
veyor system, should have been $4,500.00. 

But, the total annual cost per thousand cubic feet of 
storage is correctly stated as $111.97 in connection with 
the skid and lift truck system; $30.00 in connection 
with the fork truck system; and $54.40 in connection 
with the conveyor system. However, in the text of the 
article, these figures were given as $107.53; $19.81; and 
$52.08 respectively. When these computations were 
made equipment depreciation was not included, and 
the article was in print before the text could be cor- 
rected in harmony with the drawing. 

However, these errors, annoying as they are, do not 
invalidate the conclusions to be drawn from the article, 
which are: If you employ a skid and lift truck system, 
you will require three times as much floor space to 
warehouse materials than you would if you used a 
pallet and fork truck system, or a conveyor system. 
Secondly, the annual cost per thousand cubic feet of 
stored materials is least expensive when a pallet and 
fork truck system is used; it is almost twice as expen- 
sive when a conveyor system is used; and it is almost 
three times as expensive when a skid and lift truck 
system is used. 

I have already been taken to task by some of the 
boys who contend that a fork truck and pallet system 
cannot be operared in 8’ aisles because the turning 
radius of the average fork truck is too great to permit a 
right angle turn in such an aisle. This is not so. The 
larger fork trucks do require a 10’ aisle. I used an 
average figure because, as I stated in the text, there is 
one large fork truck, which is capable of turning its 
load and hence can operate easily in an 8’ aisle or less. 
Secondly, there are some models of three wheel fork 
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trucks which are capable of making a right angle turn 
in a 6’ aisle. 

Even allowing a ten foot aisle makes very little 
difference in the final cost of storage per thousand 
cubic feet. This difference would bring the cost for the 
pallet and fork truck system up to about $33.50. 
Actually, the comparison illustrated is a little unfair 
to the pallet and fork truck system. In the first place, 
if you were to base the comparison on the same amount 
of storage throughout, a building three times as large 
would be required in the case of the skid and lift truck 
system, and in this case such an area could not be 
covered by two men; probably five or six would be re- 
quired. Likewise, in the case of the conveyor system, 
the utilizable cubic volume is based on the assumption 
that the stacks can be made perpendicular to the con- 
veyor line, which, of course, they cannot. The stacks 
are built like steps of stairs, and approximately 24 per 
cent of the utilizable volume is lost because it is not 
possible to make a perpendicular conveyor stack. 

I have revised the drawing and will be glad to send 
you a copy. The revision makes all allowances for 
thickness of skids and pallets, and also for loss of cubic 
space in conveyor stacks as follows: 

Skid & Pallet & 
Lift Fork 


Truck Truck Conveyor 
Utilizable Cubic Space 24,816 69,432 65,556 
Cost per 1,000 Cubic Feet 
per annum (Labor & De- 
preciation) $125.97 $32.75 $71.75 


At one time or another, I have had a lot of experience 
with every type of material handling system that has 
been invented to date, and none of them comes within 
shooting distance of the pallet and fork truck system 
for flexibility, speed, economy and neatness. I have been 
advocating the pallet and fork truck system for more 
than 10 years and it is a pleasing corroboration of an 
opinion long held to observe how universally the Army 
and Navy use the pallet and fork truck system of ware- 
housing in all storage depots. 


Plant Site Selection 

Last month, after I had published my article on 
building restrictions, and had worked into it a discus- 
sion of plant site selection, I learned that one of the 
large soap aad cosmetic houses, which has just built a 
new plant, had to spend $250,000.00 on the plant site 
before the construction could proceed. It seems that 
nobody checked the bearing load of the soil, or made 
test borings. Consequently, the site was purchased, as 
I said in my article, “like a pair of shoes,” and the plant 
was designed on paper. A contract was signed and the 
builders moved in. They found, however, that they had 
to use a lot of piling, and do a lot of other preparatory 
work besides. This waste of a quarter million easily 
could have been avoided. An expenditure of this kind 
cannot be regarded as an addition to the plant invest- 
ment. It is nothing but waste, because it does not add 
anything whatsoever to the value of the building itself. 
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Water Treatment 

The simplest method of treating hard water that I 
have seen is the “Electro’’ water conditioner made by 
the Stomac Engineering Co., Inc., 2000 West 25th St., 
Cleveland 13. This handy gadget consists of standard 
pipe fittings which form an inverted “U,” in the base 
of which there are electrical connections. This appa- 
ratus does not eliminate the salts in the feed water line, 
but merely changes the electrical state of these salts 
so that they will not form a hard scale. If anything, the 
salt that forms is a soft amorphous sludge which can be 
flushed out of the system. 

The action of this inexpensive apparatus is based 
on the fact that water contains salt in a solution and in 
a colloidal state. Due to differences of potential, it has 
been found that by passing the water entering a boiler, 
for instance, through an electrical field of the proper 
intensity, the salts act as a coaducting medium, pick 
up an electrical charge, thereby brioging the solution 
to the normal potential of the equipment. Because the 
particles are charged, there is not the gradient (voltage 
difference) that would exist if they had not been passed 
through the electrical field and would consequently 
form a hard scale. 


Electrostatic Separation 

Now that the FDA is getting so particular about 
cleanliness, it may be necessary for you not only to keep 
your plants immaculate, but you may also have to 
install methods of cleaning vegetable drugs, par- 
ticularly when they are used directly in medicinal 
products. The time may come when it may be neces- 
sary even to clean crude drugs before they are used in 
the manufacture of fluid extract. Your attention is 
called, therefore, to the electrostatic separation method, 
known as the Johnson Process, sponsored by Ritter 
Products Corp., Ritter Park, Rochester 3, N. Y. This 
equipment has already been used for the separation of 
foreign matter from vegetable materials. It also has 
been used for the separation of vegetable matter from 
vegetable matter, as for instance in the separation of 
seed hulls from seed meats and chaff. The equipment is, 
of course, quite expensive, but is is well justified where 
daily tonnages are large enough to warrant its instal- 
lation. 

Electrostatic separation also has been used in sizing 
operations where it was necessary to grade materials 
of various kinds, as for instance, tablet granulations, 
according to size. The company maintains testing 
laboratories and will be glad to cooperate in any prob- 
lem you bring to their attention which falls within their 
field. 


Ampoule Printing Machine 

The Markem Machine Co., Keene, N. H., has now 
developed their PAM ampoule printing machine to a 
point which makes possible a uniform printing job on 
ampoules regardless of variation in diameter, concen- 
tricity, or taper. The machine is extremely versatile 
and can be changed over from size to size in a very few 
minutes. 
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PROCESSING MILLS 
IN ONE 


1. An Eppenbach High Speed Wet Grinding and 
Colloid Mill will reduce the size of solid particles to 
microscopic dimensions and effect their instantaneous 
dispersion in fluid or plastic materials as consecutive 
operations in the same cycle. 


2. Operation of the EPPENBACH COLLOID MILL 
requires neither training nor special skill—merely 
attention to simple directions. A calibrated dial reg- 
isters adjustment of clearance between milling surfaces 
thus assuring higher uniformity of treatment. 





EPPENBACH COLLOID MILLS are available in lab- 
oratory and production sizes. Capacities range from 
4 to 3600 gallons per hour or higher. The principle 
of operation is the same for all sizes; therefore per- 
formance and capacity can be accurately predeter- 
mined by experiment with a laboratory unit. 


EPPENBACH COLLOID MILLS can be adapted for 
pressure feed of viscous and semi-plastic materials. 
They are easy to dismantle for cleaning and sterilizing. 


Write for Catalog No. 401 describing our equipment 
in detail. 
EPPENBACH, inc., 44-10 11th Street 
Long Island City 1,N. Y. 


EPPENBACH ... 
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Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER” 








e Durable e Simple to operate 

. ae e Convenient sizes 

e Eliminates e Light construction 
spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 




















May ’46: 58, 5 











EVERY Ht 
STEEL KETTLE 


May "46: 58, 5 








NLESS 
it DUTY TODAY 








NO. ISH MIKRO- 
PULVERIZER 


a complete grind-|. 
ing plant in one 
compact unit. 





REPLACED | 


5 pieces of equipment 


PROVIDED 


additional operations 








“NOW that we have our new MIKRO-PULVERIZER; 
(No. ISH), we replaced 3 ball mills, one blending machine, 
and another pulverizer. In addition, we are performing other 
operations which we did not consider at the time of purchase.” 


This comment from one MIKRO-PULVERIZER user 
is typical of many we receive. Built to suit each appli- 
cation, and sold on a rigid guaranteed performance 
basis as to particle sizing, capacity and power required, 
each MIKRO-PULVERIZER delivers satisfaction plus. 


In addition to a capital investment saving, which 
MIKRO-PULVERIZER often provides, the user usually 
also obtains an improved product, the result of a finer 
grind or better control of particle size and direct savings 
in actual grinding costs. 


Why not investigate these advantages and savings as 

applied to your pulverizing operation? The first step is 

to get your copy of our Confidential Test Grinding Data 
Sheet and arrange for a free 
test grind of your material. 
No cost or obligation. 


THE 
MIKRO-ATOMIZER 


@ new mechanical, screen- 


less pulverizer for produc- 
ing ultra-fine powders of 1 
to 25 micron particle size. 


PULVERIZING MACHINERY COMPANY 
22 CHATHAM ROAD + SUMMIT, N. J. 
NOW.:.2 TYPES TO MEET MOST PULVERIZING NEEDS 


MIKRO arssizer 
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Compounders Corner 


Red Petrolatum as a Sunburn 
Protective 

During the war, the Army Air Forces 
required a material to serve as a pro- 
phylaxis of sunburn. Since such a pro- 
tective cream was to be stowed in life 
rafts or military aircraft it had to sup- 
ply maximum protection per unit 
weight or volume. In addition the ma- 
terial must be stable to heat and cold, 
free from rancidity, lend itself to simple 
packing, be non-toxic and not wash off. 

The studies leading to the determina- 
tion of the material meeting most 
closely these specifications are de- 
scribed in detail by M. Luckiesh, A. H. 
Taylor, H. N. Cole and T. Sollmann in 
the Journal of the American Medical 
Association (130:1, 1946). After con- 
siderable investigation, they found that 
dark red veterinary petrolatum was 
the most appropriate material. Not 
only was it found to be quite opaque to 
erythemal energy, but the red petrola- 
tum also served as a complete protec- 
tion to the skin in an exposure equiva- 
lent to very strong sunshine. The com- 
pound is not irritating and adheres 
tenaciously to the skin. Hence, dark 
red veterinary petrolatum was recom- 
mended for the protection of aviators 
marooned on life rafts or in the desert 
following plane crashes. 


Magnesium Trisilicate as an Emulsifier 

A preliminary report by C. L. Huyck, 
L. J. Palumbo and A. Tracy (J.A.Ph.A., 
Pract. Pharm. Ed. 7 :123, 1946) indicates 
that precipitated hydrated magnesium 
silicate, commonly known as magnesium 
trisilicate, may have uses as an emulsifier 
for mineral, vegetable and animal oils. 
In the experiments reported, emulsions 
of heavy mineral oil, cod-liver oil or castor 
oil were prepared by adding the proper 
weight of distilled water to the trisilicate 
contained in a glass beaker, followed by 
the gradual addition of the proper weight 
of the oil with high speed stirring. It was 
found that 8.25 parts by weight of mag- 
nesium trisilicate emulsified 13.55 parts 
by weight of heavy mineral oil. Although 
11.8 parts of magnesium trisilicate emul- 
sified 20.8 parts of cod-liver oil, the most 
advantageous proportion was found to be 
12 parts of the trisilicate to 10.5 parts of 
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the animal oil. Yielding a quite stable 
preparation, 10.8 parts of magnesium 
trisilicate emulsified 9.5 parts of castor oil. 

It is noted, however, that since the emul- 
sifying properties of magnesium trisilicate 
for vegetable and animal oils appeared 
to be no better than for mineral oil, emul- 
sification was probably produced by me- 
chanical action or coating the oil globules 
with an insoluble powder and not by a soap 
formed from the free fatty acids and mag- 
nesium trisilicate. Another point which 
substantiated this view was that phase 
testing of the emulsions by the dye method 
indicated that they were oil-in-water 
emulsions. 


Microchemical Identifications 

F. Ludy-Tenger (Pharm. Acta Helvet., 
through Quart. J. Pharm. ¢ Pharmacol 
18:397, 1945) has devised a scheme for 
the microchemical identification of a 
number of medicinal compounds. Em- 
ploying only chemicals commonly found 
in the pharmaceutical laboratory, the 
formulas of the required reagents are as 
follows: 


I: Bismuth subcarbonate 
Hydrochloric acid 
Potassium iodide 
Water 


II: Bismuth subcarbonate 
Hydrochloric acid 
Potassium bromide 
Water to 1 


Ill: Ferric chloride solution 
(10 per cent Fe) 3. 
Hydrochloric acid 1 
Potassium iodide 3 
Water to 10. 
0 
7 
5 


- 

° 

os 
ems Sumo 

E 


IV: Silver nitrate 

Nitric acid dilute 

Potassium iodide 

Water to 10. 
The reactions are carried out by stirring 
a few crystals of the substance to be 
tested with a drop of reagent on an 
object glass, and observing under the 
microscope for the development of 
characteristic crystal forms. It is some- 
times necessary to heat the mixture and 
allow to cool slowly. Reactions may 
also be obtained from solutions. The 
following table gives the limits of sensi- 
tivity for the tests: 


Reagent Compound Sensitivity 
tio For Solu- For 
solid 
I GuBrine 1:1500 0.03 mgm. 
e 
hydrochloride 1:150 0.3 mgm. 
etonine 21000 40y 
enacetin 1:5000 8y 
1:100 0.4 mgm. 
Theophylline 1:100 0.4 mgm. 


a 


- h _ hlorid: 
ydroc le 1:850 0.05 ‘ 
Ephedrine — 
hydrochloride 1:10 4 mgm. 
Ephetonine 1:20 2 mgm. 
Potassium oxyquino- 
line sulfate 1:150 0.3 mgm. 
Phenobarbitone sol. 1:200 0.2 mgm. 
III Allobarbitone 1:5000 §8y 
Barbitone 1:3000 12y 
Potassium oxyquino- 
line sulfate 1:500 0.08 q 
Phenobarbitone 1:1500 0.03 mgm. 
Phenacetin 1:5000 8y 
Theobromine 1:100 0.4 mgm. 
Theophylline 1:500 0.08 mgm. 
IV Cocaine 
hydrochloride 1:850 0.05 mgm, 
Ephedrine 
hydrochloride 1:10 4 mgm. 
Ephetonine 1:50 0.8 mgm, 
Potassium oxyquino- 
line sulfate 1:500 0.08 mgm. 
Phenacetin 1:3000 12y 


New Compounds for Fungous Infec- 
tions 

Prophylactic and therapeutic trials of 
two new antifungous agents, sodium pro- 
pionate and undecylenic acid—zinc unde- 
cylenate, promise efficient means of con- 
trolling common fungous infeclions of 
the skin. The action of either prepa- 
ration is physiologic and neither is 
irritative nor sensitizing. The powdered 
form of either substance is more effective 
than the ointment, and in most cases 
undecylenic acid—undecylenate is the 
superior medication. 

These conclusions derive from the eval- 
uations made by M. B. Sulzberger, H. C. 
Shaw and A. Kanof (U. 8S. Naval 
Med. Bull. 45: 237, 1945) from tests 
made on Naval volunteers. Therapeutic 
tests were carried out in two groups of 
patients, those with infections of the 
feet and those with infections of the 
groin. 

The powders and ointments used in 
these tests all contained nontherapeutic 
pigments to permit ready identification 
and facilitate evaluation. (Such pigments 
would be omitted, of course, in the com- 
mercial manufacture or clinical appli- 
cation of these products). The undecylenic 
acid—zine undecylenate powder, which 
gave the best results, was composed of: 


per cent 
Zinc undecylenate........... 20.0 
Bs Mle Bb is ab 5 cc ccccccnes 76.0 
Undecylenic acid, Grade AA.. 2.0 
Plgmmem.......ccccccccccccces 2.0 


The undecylenic ointment was made 
from: 
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per cent 
Undecylenic acid, Grade AA.. 5.0 
Triethanolamine............. 3.0 
Zinc undecylenate........... 18.0 
Propylene glycol, N. F........ 10.0 
“Carbowax 1500°"............. 19.0 
“Carbowax 4000"’............. 29.6 
Distilled water............... 15.0 
PR GMOOME... . cr cccccsccescceces 0.4 


The propionate powder, which next 
lo the undecylenic powder was the most 
efficient fungus infection prophylactic, 
was made from: 


per cent 
Sodium propionate........... 20.0 
COMET Mid cones ebese oe ces 79.5 
Ss S« 60.4 25.95 66 seth 0.5 


More elaborate tests by these workers 
on several thousand Naval trainees hare 
corroborated the superior efficacy of the 
undecylenic acid—zine undelylenate 
powder. As cited editorially in the 
J. A. M. A. (129: 1170, 1945) more 
than 1,800 men employed the undecylenic 
preparation, more than 2,000 used other 
preparations, while ‘more than 1,600 used 
none al all in order to compare resulls. 
Fungous infection of the feel developed 
in 28 per cent of trainees who did nol 
use prevention. Regular dusting with 
the new powder cul infections lo 4 per cent. 
Under the same conditions 15 per cent 
developed infection while using powder 
containing boric and salicylic arids. 
Groin infections were cul from 103 to 
07 per cent by the new powder. 


Atlas Book on Emulsions 

“Drug and Cosmetic Emulsions,”’. a 
manual issued by the Atlas Powder 
Company, Industrial Chemicals Divi- 
sion, Wilmington 99, Del. contains con- 
The first 
two chapters present data on surface 
active agents and emulsion formulation 
and manufacture. Succeeding chapters 
are devoted to oil-in-water and water- 
in-oil cosmetic formulation, medicated 
ointment formulation and_ specialties 
production. A final section gives details 
on Atlas products useful in drug and cos- 
metic manufacture. The book is avail- 
able ‘without charge to people in the 
drug and cosmetic industry or in related 
technical fields. 


siderable useful information. 


Tests on Newer Enteric Coatings 
Quite indicative are the findings re- 
ported by C. L. Huyck (J.A.Ph.A., Pract. 
Pharm. Ed. 7:87, 1946) following work 
with alcoholic solution of methyl ce!lulose 
(Tylose), polyvinyl alcohol, cetyl alcohol- 


May ’46: 58, 5 





mastic solution and cellulose acetate 
phthalate as enteric coatings for tablets. 
The usual in vitro disintegration lest was 
used as the basis of judgment as to whether 
or not the coatings were satisfactory. From 
the in vitro test used, it appears that Tylose 
and polyvinyl alcohol are of little value 
as enteric coatings. With cellulose acetate 
phthalate good resulis were obtained on a 
small scale. This leads to the suggestion 
that this coating might be used to give hard 
gelatin capsules an enteric coating but 
more work must be done before this ma- 
terial can be used satisfactorily on a large 
scale. 


The cetyl alcohol-mastic coating dis- 
integrated in artificial gastric juice in 
aboul one hour; indicating that the coal- 
ing was of litile value. Since this is nol 
in accord with work done by other in- 
vestigators, Huyck recommends that the 
cetyl alcohol-mastic coating, as well as the 
other tablet coating materials studied by 
him, should be tested by the in vivo 
method before any definite conclusions 
are drawn as to their efficiencies. 


Antibiotics from Wild Ginger 

In the Journal of the American Chem- 
ical Sociely (68:489, 1946), C. J. Caval- 
letto and J. H. Bailey report that two 
new antibiotic agents, A and B, have 
been isolated from the Wild Ginger, 
Asarum canadense var. reflerum. These 
have been assigned tentative empirical 
formulas of C.,Ho2»O,N.S for A and 
C,.H,,0,N for B. Both substances are 
active against Gram positive bacteria, 
but A is much more active than B. Sub- 
stances A and B are soluble in ethanol 
acetone, chloroform, ethyl acetate and 
dioxane, almost insoluble in water, 
benzene and the Skelly-solves; B forms 
Both compounds 
are readily inactivated by cysteine and 
fall in line with the mode of action 
theories postulated for antibiotics. The 
inactivation of A by cysteine shows simi- 
lar time pH effects as 
demonstrated for penicillin. 


water-soluble salts. 


concentration 


Vitamin C from Citrus Leaves 

The Russians, who have become quile 
adept at obtaining vitamin C from un- 
usual natural sources, have reported that 
citrus plant leaves offer promise as a rich 
raw material. According to the report of 
N. A. Izmailov and S. A. Karapelyen 
(Pishchevaya Prom. 1944, through 
Chem. Abstr. 40:680, 1946), the vita- 
min C content of the leaves of six citrus 
plants was found to range throughout the 
year between 132 and 884 mg. per cent) 
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giving values greater than those found in 
the juice of the fruits. The leaves are now 
being used for the commercial preparation 
of the vitamin. 


Carboxymethylcellulose 


The newest of the cellulose derivative 
family, carboxymethylcellulose, is find- 
ing wide acceptance in industry and has 
some valuable applications in the drug 
and cosmetic field, according to the 
recent survey prepared by C. B. 
Hollabough, L. H. Burt and A. P. 
Walsh (Jnd. § Eng. Chem. 37:943, 1945). 
Carboxymethylcellulose is the reaction 
product of monochloroacetic acid on 
alkali cellulose, and is generally sup- 
plied to the trade as the sodium salt 
which is a white, granular, odorless, and 
tasteless powder. This salt is readily 
soluble or dispersible in water or alka- 
line solutions to form highly viscous 
solutions useful for their thickening, sus- 
pending, and stabilizing properties; 
furthermore, these solutions can be 
evaporated to form tough films. The 
sodium salt of carboxymethylcellulose 
is known in the trade by several 
different names including cellulose gum, 
sodium cellulose glycolate, Carboxy- 
methocel, Collocel, and CMC. The first 
two are used as general trade designa- 
tions; the last three are trade names for 
specific types sold by individual pro- 
ducers. 

In discussing the uses of this product 
in drug and cosmetic manufacture, it is 
pointed out that sodium carbomethoxy- 
cellulose may be used to replace traga- 
canth, carob gum, and gum arabic in 
the manufacture of face creams, and 
may be used as a base or stabilizer in 
medicinal preparations. Medicaments, 
such as capsules, tablets, and powders 
surrounded by an enteric film or layer 
of carboxymethylcellulose, are insoluble 
in the stomach acids but soluble in alka- 
line intestinal fluids. Development of 
liquid-absorbing surgical dressings 
saturated with water-soluble carboxy- 
methylcellulose have been reported. 


Protective colloid action of the water- 
soluble salts of carboxymethylcellulose 
has found application in dentifrices, 
wave set compositions, hand lotions, and 
other types of pharmaceutical and cos- 
metic emulsions. Their ease of disper- 
sion in hot or cold water makes them 
valuable as ointment bases in the drug 
field. Their grease and organic solvent- 
resistant films are useful in protective 
hand creams. Dental iiipression ma- 
terials might contain various salts of 
carboxymethylcellulose. 








ANESTHETICS 


Procaine Hydrochloride... Procaine Base ...Benzocaine... 


Procaine Borate... Butyl p-aminobenzoate 


ANTISEPTICS 
Acrifiavine Hydrochloride ...Acrifiavine Nevtral... 
Proflavine Sulfate 


HYPNOTICS 
Phenoborbital... Phenobarbital Sodium 


ALKALOIDS AND DRUG EXTRACTIVES 
Ephedrine ...Lobeline Sulfate ...Podophyllin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 





ABBOTT LABORATORIES 














! inna 
Para Hydroxy Benzoates 
(Methyl, Butyl and Propy!) 


Effective preservatives 
for creams and lotions 
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en eee 


R.W.GREEFF &CO. 


—— IN C:——— 
10 ROCKEFELLER PLAZA TRIBUNE TOWER 
NEW YORK CITY CHICAGO, ILL 
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MYSORE GOVERNMENT 


Sandalwood 
~ Oil - 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils 
New York 


Chicago National City, Calif. Montreal 
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| Have You Tested 


VORAC’S 
| NEW NAIL POLISH 











Vorac, first again to incorporate into nail polish 
formulation remarkable new materials developed 
by famous research laboratories, gives you @ 
Nail Polish greatly improved in wearing quality, 
application and appearance. 


mes Hos eee 


Make a consumers comparative test with Vorac 
It will be revealing. 


Write for your samples. 





Nail Polish Specialists 
Exclusively for the trade 





THE VORAC COMPANY 


{ 

! 147 Meadow Road Rutherford, N. J. 
t Tel: Rutherford 2-0934-5 

j 


j St. Lovis, Mo. - 1338 So. Kingshighway 
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Ae ee Tt te i + te eS es ®t tt i tt tt tt 


: 
: 
| 





May ’46: 58, 5 








ALL GRADES OF REFINED 


GLYCERINE 


Distributors and Stocks in 
All Principal Cities 


Factories at 
Cambridge, Mass., Baltimore, Md., 
Hammond, Ind. and St. Louis, Mo. 


LEVER BROTHERS 
COMPANY 


Producers and Kefiners 


50 Memorial Drive Cambridge 39, Mass. 


Use this Anderson 

Filler, Model C-2, for 
liquids, semi-liquids, creams, 
pastes and greases. Dispensing 
capacity up to one pint per 
stroke. Fills practically all 
types of containers . . . jars, 
bottles, cans or tubes, The ma- 
chine is fast, easy to operate, 
sanitary and easy to clean. 
Write for prices and full details. 


Ask for 
Bulletin 
Ne. 5-24 


ANDERSON BROS. MFG. CO. 
ROCKFORD, ILLINOIS 














te 


_, €6-38 CLINTON AVE 
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Your Surest Source for 
Quality Chemicals ...HEMA 


HEMESTROGENS 


A speciel mixture of 
estrogenic substances 
Natural 


Estrogenic Hormone 
Powder or in oil 


= Other Hormones Available 


J! 


HEMA DRUG CO., inc. 


MASPETH NEW YORK. 
Tel. MEWTOWN ®.2110 
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We Offer the Following From Stock 
; ALOES, Curacao and Cape GINGER, Jamaica, Calicut ROSEMARY LEAVES 
ALTHEA ROOT GRAINS OF PARADISE ROSEMARY OIL 
ANISE SEED GUM ARABIC AMBER SORTS SAGE LEAVES 
BALSAM COPAIBA GUM KARAYA SARSAPARILLA ROOT 
BALSAM PERU HELLEBORE ROOT WHITE SAVORY 
BALSAM TOLU HERBA HERNIARIAE SENNA LEAVES AND PODS 
BELLADONNA Leaves and Root HERBE MENTHE SESAME SEED, Hulled and Nature! 
BOLDO LEAVE HOREHOUND HERB STRAMONIUM aves 
BORRAGE FLOWERS IRISH MOSS STROPHANTUS SEED 
BUCHU LEAVES JUNIPER BERRIES THYME LEAVES & OIL 
CARAWAY SEED KAMALA POWDER UVA URSA LEAVES 
CELERY SEED LAUREL LEAVES VALERIAN ROOT 
CHAMOMILE FLOWERS LAVENDER FLOWERS 
CHAULMOOGRA OIL LINDEN FLOWERS, with Leaves 
CLOVES, Zanzibar MAHUANG, Chinese 
COCILLANA BARK MARJORAM LEAVES 
COLOCYNTH PULP NUX VOMICA 
COLOMBO ROOT OAK MOSS 
CORIANDER OIL AND SEED ORANGE OIL, Sweet 
CUMIN SEED ORRIS ROOT AMINOPHYLLINE 
DANDELION ROOT PEPPERMINT OIL BARBITAL 
DILL SEED, Indian PIMENTO, Jamaica EHPEDRINE SALTS 
ERGOT Of RYE POPPY SEED, Indian GUM CAMPHOR, Japanese and 
FENNEL SEED, Indian PSYLLIUM SEED AND HUSKS Domestic 
FOENUGREEK SEED QUINCE SEED ICHTHAMMOL, NF. 
GENTIAN ROOT RHUBARB ROOT VITAMIN PRODUCTS 
@ Other Imports Arriving mee 2 ac Offers a Complete Line of Pharmaceutical Pills, Tablets, Liquids and Ointments. 
Il Orders and Inquiries Given Immediate Attention. 





KACHURIN DRUG COMPANY 
Vanufacturers Importers ° Exporters Distributors 
DRUGS =- CHEMICALS - OILS BOTANICALS 


525 West 43rd Street. New York. N. Y. 


Telephone s: BRyant 9-7400-1-2-3-1 @ Cuble tddres Kachurin. New York @ Codes: A. B.C. 5th & 6th Edition and Bentley's 





“ea” 


R. J. PRENTISS & CO. 


110 WILLIAM ST., NEW YORK 7, N.Y 9 SO. CLINTON ST., CHICAGO 6, ILL 


Abiaseoscaal 
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Glycerin, Its Industrial and Commercial 
Applications, by Georgia Leffingwell, 
Ph.D., Editor, Glycerin Facts, and 
M. A. Lesser, B.Sc., Technical Editor, 
Drug & Cosmetic Industry, 302 pp., 
Chemical Publishing Co., Bklyn, $5. 
This book is a comprehensive survey 

of the large number of industrial prod- 
ucts which contain glycerin in smaller or 
larger percentages. Each chapter covers 
the use of glycerin in a particular branch 
of industry, and contains a discussion of 
the properties of glycerin which render 
it useful for the industry covered in the 
chapter. This will help those engaged 
in a particular industry to ascertain how 
glycerin can be used for obtaining or im- 
proving their products. The general dis- 
cussion is followed by many formulae 
carefully selected by the author’s many 
years of experience in the preparation of 
glycerin containing industrial products. 
This is a practical treatise which will 
provide chemists, manufacturers, sales- 
men, industrial workers and students 
with many useful hints as to the utiliza- 
tion of glycerin in their products and 
the formulation of new compounds. 


The Science and Art of Perfumery, by 
Edward Sagarin, Givaudan-Dela- 
wanna, Inc., 268 pp., Illus., MeGraw- 
Hill Book Co., New York, $3. 

This book gives the broad and in- 
teresting history of perfumery and the 
story of aromatic chemicals. It tells 
where the choicest flowers grow and how 
their precious oils are procured, the con- 
tribution of animal products to the 
business, musk and priceless ambergris. 
It tells how the chemist works to create 
a de‘icate fragrance, giving many fasci- 
nating examples, and traces the geneol- 
ogy of a typically intricate perfume. The 
book shows how odor is used in other 
fields, in medicine, in foods, even in 
farming. Finally this fascinating study 
shows the commercial development of 
the vast business of perfume and demon- 
strates the psychology which has caused 
man to be an avid customer for precious 
fragrances through the ages. Chapters: 
1. Forty Centuries of Fragrance. 2. 
Sweet Odors for Jehovah. 3. The Per- 
fumes that Nature Created. 4. From the 
Petal to the Shelf. 5. The perfumer’s 
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Zoo. 6. Stocky Stuff, and Fragrant, Too. 
7. Man the Duplicator. 8. Man the 
Creator. 9. An Artist in a Laboratory. 
10. The Geneology of a Formula. 11. A 
Matter of Taste. 12. A science in Search 
of a Language. 13. A Rose by Any 
Other Name. 14. Children of Aphrodite. 
15. Oils for Body and Soul. 16. Odor isa 
Big Business. 17. Living in a Perfumed 
World. 


Essentials of Chemistry, by Gretchen O. 
Luros, M.A., Instructor in Chemistry 
for Nurses, Wayne University, and 
Florence Oram, M.A., R.N., Assistant 
Director, School of Nursing, Michael 
Reese Hospital, Chicago, Fifth Ed., 
637 pp., Illus., J. B. Lippincott Co., 
Phila., $3. 

The aim of this fifth edition is to pre- 
sent the basic principles of chemistry to- 
gether with sufficient applications from 
everyday life and nursing procedures to 
meet the needs of the young woman who 
has entered the profession of nursing so 
that she may have: (1) A greater appre- 
ciation of her general and immediate 
environment; (2) a better foundation 
for her otheo studies, such as physiology, 
nutrition, nursing arts, etc.; (3) an in- 
telligent interest in chemistry as related 
to the diagnosis and treatment of dis- 
eases; (4) an appreciation of new dis- 
coveries in chemistry and their applica- 
tion to preventive and clinical medicine. 


Just Like A Woman, by Bj Kidd, 184 
pp., D. Appleton-Century Co., New 
York, $2. 

This book, in lively and engaging 
terms, explains exactly why it is usually 
impossible for a man to think like a 
woman, or a woman like a man. And 
since the author is associated with one 
of the largest and most successful ad- 
vertising organizations, and since many 
of the illuminating and amusing inci- 
dents with which her book is filled was 
inspired by the data gathered by this 
agency, it makes pertinent and valuable 
reading to everyone interested in sell- 
ing. If you are a woman, have ever 
known one, sell things to women, or 
otherwise deal with them profession- 
ally, you will find this book one of the 
most useful guides ever presented. 
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Uranium and Atomic Power, by Jack De 
Ment, Research Chemist, The Min- 
eralogist Laboratories, and H. C. 
Dake, Editor, The Mineralogist Mag- 
azine, 343 pp., Chemical Publishing 
Co., Brooklyn, $4. 

This book gives the student and 
chemist all the information essential to 
an understanding of atomic power and 
the atomic bomb. Two chapters are de- 
voted to the occurrence and properties 
of uranium minerals and two others to 
their qualitative and quantitative analy- 
sis. The remaining chapters discuss the 
chemistry and physics of uranium and 
specific methods in uranometry. A new 
section on the atomic bomb has been 
added. Tables giving date regarding 
natural stable isotopes, isotopic masses, 
neutrons, and nuclear reactions are very 
useful in rounding out the presentation 
of subject matter regarding the heaviest 
natural element, uranium. 


The Wheel Of Health, by G. T. Wrench, 
M. D., (London), First published 
1938, reprinted 1945 by Lee Founda- 
tion for Nutritional Research, Mil- 
waukee, 147 pp. 

Have the American people been so 
successfully put through the mill of 
modern commercialism that they have 
been stripped of all instincts which 
guide them safely in the selection of 
food? What havoc have soil and 
animal impoverishment wrought upon 
civilized man’s present-day diet? Is 
man’s increased longevity a scientific 
achievement or a fundamental failure? 
As a basis for comparison with under- 
nourished civilized man—in a world of 
apparent plenty—Dr. Wrench cites the 
little-known race of Hunzas, inhabiting 
a mountainous region in the north- 
western tip of India. Here, in almost 
obsolute isolation from the modern 
world, the Hunzas were found to repre- 
sent, by all scientific standards, the 
very epitome of health, vigor and 
general well-being, both physically and 
mentally. What the Hunzas eat, how 
they grow it, how they prepare their 
food. . . all these are revealed in detail 
in The Wheel of Health. This work 
provides a readable guide to all who 
seek a better state of well-being and 
longer life, through proper eating. 
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Perfumer's Shelf 


Ideas on Clary Sage Oil 


An important essential oil often over- 
looked by the perfumer is clary sage oil. 
This material first found use as a me- 
dicinal for the treatment of indigestion. 
Later it was used as a flavor by German 
wine merchants who infused the herb 
with elder flowers and then added the 
extract to Rhenish wines, converting 
them to “‘muscatels.”’ It is still used in 
artificial flavors where a muscatel 
raisin flavor is desired. 

Italy, Holland, England, France and 
North Africa have been the main pro- 
ductive areas for this oil, but of late 
Russia and Turkey have supplied large 
quantities in this market. 

The perfumer finds that excellent re- 
sults can be obtained by using small 
quantities of clary sage oil in chypre 
and in certain lavender combinations. 
It imparts to the perfume or lotion a 
very clean, soft aroma and it should 
have a decided place in the development 
of men’s toiltries It imparts quality 
to a formulation and tends to depress 
the harsh characteristics caused by cer- 
tain aromatic chemicals. 

There is a real need for a new note in 
men’s lines because the individuality in 
this highly competitive, over crowded 
field has all been expressed by the pack- 
age, and not often enough by a dis- 
tinctive scent. We believe that clary 
sage oil is one of the oils that have been 
overlooked in these formulations. Its 
characteristics should be highly pleasing 
to men when used in a good formula. 
Such formulation could include among 
other things, lavender, musk ketone, 
civet, oak moss, bergamot and rose. 


Camphene Derivatives 

According to his claims in U. S. 
Patent 2,382,313, C. O. Henke has found 
that camphene can be caused to react 
with certain hydroxy carboxylic acids 
to form ester-ether derivatives which 
can, in turn, be converted to acid-ether 
derivatives, both of which types of com- 
pound are valuable, particularly as in- 
termediates in the synthesis of other 
compounds. This reaction appears to 
be peculiar to camphene since it has not 
been possible to obtain similar deriva- 
tives from other terpenes, such as 
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pinene, dipentene, terpenolene and ter- 
penene. During the reaction, the cam- 
phene appears to undergo a rearrange- 
ment so that the isobornyl derivatives 
are obtained. A number of acids and 
esters may be employed, including 
malic acid, glycolic acid, lactic acid, 
ethyl glycolate, dl-mandelic acid and 
tartaric acid. For example, 100 parts 
of tartaric acid, 1088 parts of technical 
camphene, and 150 parts of 70% sul- 
furic acid were agitated at room tem- 
perature for 20 hours. At the end of 
this period, the mixture was steam dis- 
tilled and 229 parts of camphene were 
recovered. After separating the aqueous 
layer, 600 parts of alcohol and 200 parts 
of caustic soda were added and the mix- 
ture refluxed for 12 hours. Benzene was 
then added and the acid extracted with 
water. The benzene layer contained 272 
parts of isoborneol. 


Essential Oil of Lavandin 

Lavandin, notes Y. R. Naves ( Helv. 
Chim. Acta 28:1220, 1945), is a hybrid 
obtained by crossing Lavandula veva 
and Lavandula spica (aspic). Analysis 
of its essential oil confirms the pre- 
viously reported presence of d-camphol, 
d-borneol, and d-camphene. Other com- 
pounds found present are: /-alpha-ter- 
pineol, /-lavendulol, nerol, /-perilla alco- 
hol, /-alpha-pinene, /-camphene, |-limon- 
ene and dipentene. 

In another article in the same publica- 
tion (p. 1231), Naves reports on the 
presence of epoxylinalool in essential 
oils. Epoxylinalool was determined by 
chemical tests and by its Raman spec- 
trum. Oil of lavandin contained 2.8 to 
3.3 per cent of epoxylinalool and 0.5 to 
4.2 per cent of the acetate. Formosan 
oil of shin contained 2.4 per cent of the 
free alcohol and no ester. Epoxylinalool 
acetate is separated quantitatively from 
the acetates of other alcohols by the in- 
soluble complex it forms with hydro- 
ferrocyanic acid (e.g. potassium ferro- 
cyanide plus dilute hydrochloric acid). 


Modern Potpourri 

In response to an inquiry for informa- 
tion on a modern or “synthetic” pot 
pourri, it is pointed out in Soap, Per- 
fumes and Cosmetics (19:44, 1946) that 
potpourri traditionally consists of 
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coarsely ground or powdered aromatic 
solids (e.g., cloves, orris root, coriander, 
pimento, sandalwood chips, tonka beans, 
cinnamon, benzoin) plus liquid aro- 
matics (e.g., lavender and bergamot oils; 
geraniol and santalol) with usually 
coarsely powdered flowers present (e.g., 
lavender flowers, rose ‘petals, marigold 
petals, etc.) 

The tendency has, in fact, been to re- 
place more and more of the solids with 
liquids (e.g., sandalwood oil in place of 
sandalwood chips) and there would be 
no objection to using inert absorbent 
bases such as fuller’s earth, china clay, 
magnesium carbonate, talc and so forth. 

It is suggested that potpourri ap- 
pearance be preserved by the inclusion 
of selected wood chips or shavings, 
cereal husks, etc. After all, the finished 
product, synthetic or not, should look 
like a floral potpourri. 

The aromatic constituents should in- 
clude woody and resinous fixatives (e.g., 
sandalwood and vetivert type oils, ben- 
zoin tincture and balsam) in order to be 
sufficiently persistent in character. Pow- 
dered synthetic resins and gums might 
also enhance the fixative action, but, on 
the other hand, they might tend to 
make the product sticky and unesthetic. 

It is remarked that this presents an 
interesting problem, but one that de- 
mands considerable patient experiment 
with whatever raw materials may be 
available. 


Essential Oil from Artemisia 
Balchanorum 


In discussing the production of essen- 
tial oils from wild plants in the Turkman 
Republic, R. Y. Rafanova (Pishcheraya 
Prom. 1944, through Chem. Absir. 40: 
430, 1946) reports that the plant 
Artemisia balchanorum growing in this 
area yields 0.8 to 1.0 per cent of essen- 
tial oil from the dried leaves and stems. 
The physical constants of the oil are as 
follows: 


Specific gravity............ 0.8896 
Index of refraction......... 1.4470 
Specific rotation........... —0.06° 
EE FE Cee 2.1 
Ester number.............. 56.4 
Ester number after 

i adibanedse'¢ a4 240 


The oil contains 80.49 per cent of an 
alcohol with the empirical formula 
C,oH,,0, of which about 5 per cent was 
citral, 40-50 per cent linalool, and 25 to 
30 per cent geraniol. 
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Essential Oil of Inula Crithmoides 

In their paper on the proximate 
principles of Inula crithmoides, M. 
Harispe-Grandperrin and J. V. Harispe 
(Bull. soc. chim. biol. 26:192, 1944, 
through Chem. Abstr. 40:981, 1946), re- 
port that the essential oil distilled from 
the flower heads had the following 
properties: 


Specific gravity............. 
Index of refraction.......... 1.494 
Specific rotation............ 


The oil was also examined by frac- 
tional distillation, Raman spectrum and 
chemical tests. It contained approxi- 
mately 64 per cent of monocyclic hydro- 
carbons, principally para-cymene and 
d-alpha-phellandrene, 21 per cent of 
oxygenated compounds, and 15 per 
cent of unidentified substances of high 
boiling point, probably sesquiterpenes. 
The oxygen-containing constituents con- 
sisted of a free phenol giving a violet 
color with alcoholic ferric chloride; a 
compound, C,9H,s02, esterifiable by 
boric acid, which was a menthene diol, 
probably alpha-phellandrene glycol; a 
neutral compound, C,9H,,0, which ap- 
peared to be the internal ether cor- 
responding to the preceding glycol; and 
an unidentified compound giving a di- 
nitrophenylhydrazone melting at 151° 
C. The oil, they noted, is a good source 
of the rare d-alpha phellandrene. 


Mexican Linaloe Oil 

Mexican linaloe oil, says B. Du Frane 
in Agriculture in the Americas (6:19, 
Jan. 1946), is one of the essential oils 
valued by the perfume and cosmetic in- 
dustries. It is obtained from the wood, 
and to some extent from the fruit, of 
several species of the genus Bursera of 
the Burseraceae family, aromatic trees 
or shrubs native to tropical and sub- 
tropical America. These trees, which 
flourish even on poor or stony soil, are 
known commonly in Mexico as the 
Spanish linaloe and the copal limon. 
They grow in Mexico, principally in the 
States of Oaxaca, Puebla, Guerrero, 
Morelos, Michoacan, and Colima. 

The oil is obtained only from wild 
trees, no efforts having been made to 
domesticate the species. To the pro- 
ducers, oil-bearing wood falls into three 
classes: the finest with a pleasant, deli- 
cate fragrance, another with a_less- 
pleasing scent, and one with a caraway- 
like odor. None of the trees become oil 
bearing until they are about 20 years 
old, and the best oil comes from trees 
much older. Since the wood of healthy 
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linaloe trees does not produce any sig- 
nificant amount of essential oil, in- 
cisions are made to stimulate oil pro- 
duction. 


While the wood is sometimes ex- 
ported in trunk-like pieces, most of it is 
processed in Mexico, the essential oil 
being obtained by steam distillation. 
In addition to working their own lands, 
producers frequently lease privately 
owned lands and send their workers in 
to cut the trees. Since no actual fac- 
tories exist for extraction of the oil, the 
fallen trees are hauled to primitive dis- 
tilleries, where the trunks, the only part 
used, are reduced to small chips with 
saws and machetes. 

Made of galvanized iron or copper, 
the stills are usually located along river 
banks or streams because of the need for 
water. Distillation is carried on for 
about 6 months, beginning soon after 
the rains season. The wood is cut into 
small pieces and placed in the still to 
within a foot of the rim. Distillation 
takes about 12 hours for each charge 
and is carried on day and night. The 
yield of the sweet-scented, colorless or 
sometimes pale-yellow oil averages 
about 2 per cent. 

Sometimes linaloe oil obtained from 
the wood is blended with that obtained 
from the fruit of the trees. Lacking the 
keeping qualities and the sweet odor 
of the wood oil, the product of the fruit 
is rarely sold independently. The 
greenish-red berry-like fruits are about 
the size of garbanzos (chickpeas) and 
yield 3 per cent of oil. Distillation of the 
fruit begins in July and continues into 
September. 

Production of linaloe oil in any given 
year depends largely upon weather con- 
ditions, ample moisture during the 
rainy season, June to October, being 
conducive to a high yield of oil. This is 
particularly true in the case of the fruit 
oil. 


Determining Menthol in 
Peppermint Oil 

In describing a new method for de- 
termining menthol in peppermint oil, 
J. S. Jones and S. C. Fang (Und. & 
Eng. Chem., Analyst. Ed. 18:130, 1946) 
that the official method for such de- 
termination is capable of yielding very 
satisfactory results, if the details of 
manipulation as given in the U. 5S. 
Pharmacopoeia are closely followed. 
The method devised by the authors, 
however, involving the use of acetic an- 
hydride and pyridine as acetylating 
agents, is both more economical of re- 
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agents and substantially less time-con- 
suming per sample, particularly when a 
fairly large number of samples of oil are 
involved. Samples set aside for acetyla- 
tion require no attention during the 
acetylation period. Duplicate results 
determined by the authors’ method 
check more closely than those by the 
official method. 

In the new analytical procedure, the 
necessary reagents are: c.p. acetic an- 
hydride, pyridine c.p. and water-free, 
and sodium hydroxide 0.5 N and car- 
bonate free. 

An approximately 0.6-gram sample 
of oil is introduced into a weighed 
7.5-cm. (3-inch) test tube by means of a 
dropper and its weight again taken ac- 
curately to find the weight of sample 
used. Approximately 0.5 gram of acetic 
anhydride is introduced into the tube, 
which is then reweighed. Following the 
addition of 0.5 cc. of pyridine, the tube 
is sealed with a cork which previously 
has been dipped in melted paraffin. The 
tube is immediately shaken once, set 
aside at room temperature for 48 hours, 
then opened and placed in an Erlen- 
meyer flask. Fifty cubic centimeters of 
water are added and the solution is 
titrated with standard sodium hy- 
droxide. Near the end of the titration, 
flask and contents are heated for a few 
minutes to ensure complete hydrolysis 
of the excess acetic anhydride and then 
titration is carried to the end point of 
phenolphthalein as shown by persistence 
of the pink color for 1 minute. A blank 
titration is carried out at the same time 
to determine the volume of standard 
base required to neutralize the acid de- 
rived from 1 gram of acetic anhydride. 
Another sample is weighed and titrated 
with standard alcoholic sodium hy- 
droxide with phenolphthalein as indi- 
cator to determine the amount of free 
acid in the peppermint oil. The per cent 
of free menthol is then calculated by the 
formula 
% free menthol = 
(A x R—B, +B.) N xX 156.16 x 100 

Ww 





in which 

A = weight in grams of acetic anhydride 
used 

R=ml. of standard base required to 
neutralize the acid derived from 
1 gram of acetic anhydride 

B,=ml. of standard base required to 
neutralize the remaining acid 

B,=ml. of standard base required to 
neutralize the free acid of the 
sample 

N =normality of standard base 

W = weight of sample in milligrams 
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Sulfa Dressing for Burns 
In his discussion of the treatment of 


the critically burned patient, J. C. 
Urkov (Am. J. Surg. 71:242, 1946) re- 
marks that the question of what agent 
should be used topically before bandag- 
ing has been a source of controversy. 
Simple grease applications for lubrica- 
tion and protection have the soundest 
physiological basis. But in most 
traumatic burns contamination must 
be reckoned with and local use of sul- 
fonamides is necessary to reduce the 
possibility of spread of infection. To this 
end it is necessary to find a proper 
vehicle for the sulfonamide, one which, 
combining water and oil phases, will re- 
lease the drug in optimal amounts from 
the dressing to the burned surface. The 
following dressing is his choice for the 


purpose : 
Petrolatum... 500 cc. 
Sorbitol mono-oleate (oil 
soluble) 20 ec. 
Sorbitol mono-oleate (water 
soluble) 3 ce. 
Sulfathiazole powder 50 Gm. 
Distilled water 500 cc. 


The petrolatum and the sorbitols are 
mixed and heat sterilized. The sulfa- 
thiazole is sterilized and dissolved in the 
sterile distilled water. The solution is 
then emulsified with the petrolatam 
mixture, with precautions 
throughout the process. A quantity of 
3 by 12 inch strips of fine mesh gauze 
are placed in a sterile porcelain tray and 
on top of these strips is placed a quan- 


aseptic 


tity of the ointment. The tray is 
covered and heat treated below 210° F., 
just long enough for thorough per- 
meation of the ointment into the gauze. 
The use of such impregnated gauze 
strips makes possible a more uniform 
dressing and facilitates its application. 


Flea Antigen 

Although recent events have 
served to emphasize the problem of 
insect borne diseases, little has been 
reported on methods for increasing 
the immunity or resistance of the 
individual human host against the 
bites of insects. However, from the 
report by A. Hatoff (J.4.M.A. 130:- 
850, 1946), an approach has been 


May ’46: 


58, 5 





made to the problem of desensitiza- 
tion to insect bites through the use 
of a flea antigen. Consisting of an 
extract of whole fleas from cats, 
the antigen 
causes a decrease in size and shorter 
duration of flea bite wheals and a 
decrease of irritation and itching. 


dogs and humans, 


Tested on a group of susceptible in- 
fants and children whose symptoms 
had continued unabated for a period 
of from one week to one year before 
treatment, the antigen proved bene- 
ficial in four out of five cases. The 
importance of this demonstration, 
says Hatoff, lies in the possibility 
that such a method might be used 
in conjunction with other measures 
for the control of insect borne 
diseases. 


Streptomycin in Infections 

The clinical value of streptomycin is 
quite clearly indicated in a report by 
W. E. Herrell and D. R. Nichols (Proc. 
Staff. Meet. Mayo Clin. 20:449, 1945). 
In their studies no serious irreversible 
toxic effects were encountered from 
streptomycin in the treatment of forty- 
five patients with acute infections due 
to susceptible organisms. In six of eight 
cases with bacteremia due to gram-nega- 
tive bacilli, good results were reported 
although the organisms were not elimi- 
nated in all. In ten of thirteen cases of 
gram-negative urinary tract infection, 
results were considered good and in 
seven the cultures became negative. The 
authors believe the best results are ob- 
tained when the organism is Proteus 
ammoniae or Aerobacter aerogenes in 
these cases. Streptomycin appeared to 
be more active in alkaline then in acid 
urine. In two cases of bronchiectasis, 
Klebsiella pneumoniae was eliminated 
by inhalation of nebulized streptomycin 
together with intramuscular injection. 
In four cases of influenzal meningitis in- 
fection appeared to be eradicated after 
intramuscular and intrathecal injection, 
but the employment of the drug was of 
doubtful value in cases of syphilis, un- 
dulant fever and typhoid fever. 


Intraderm Sulfur for Acne 
Improvement and cure of acne 

vulgaris by the application of sulfur 

incorporated in a base mixture 
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ADVANCING THERAPY 


which penetrates the skin is re- 
ported by G. M. MacKee and his 
associates in the Journal of Investi- 
(6:309, 1945). 


The composition of the new prepa- 


gative Dermatology 


ration, called “‘intraderm surfur” 
is as follows: 


SSS <<. 6 tanh aed tne ; 7.5 
Sodium mixed alkyl benzene 
sulfonate 110.0 
Antipyrine 54.0 
Triethanolamine. ... 100.0 
Propyleneglycol 560.0 
Water 168.5 
Intraderm sulfur is massaged 


into the skin with a polished glass 
rod before retiring. In resistant 
eases the procedure is repeated in 
the morning. Both morning and 
nightly applieations are preceded 
by soap and water cleansing. Sys- 
temic disorders are regulated if pos- 
sible. Clinical evaluation showed 
that of 49 patients using the prepa- 
ration for fifteen weeks or more, 44 
were cured of acne, and the remain- 


ing 5 cases were greatly improved. 


Folic Acid in Anemia Therapy 

In reviewing the work he and his 
associates have done, T. D. Spies 
(J.A.M.A, 13:474, 1946) reports find- 
ings which show that synthetic folic acid 
administered either parenterally or 
orally is effective in producing a sig- 
nificant hemopoietic response in persons 
with nutritional macrocytic anemia, or 
with the macrocytic anemias of pellagra, 
of pernicious anemia, of sprue or of 
pregnancy. This hemopoietic response 
is characterized by an increase in 
reticulocytes, red blood white 
blood cells, platelets, normoblasts and 
The megaloblasts in the 


cells, 


hemoglobin. 
bone marrow are decreased following 
therapy. The subjective and the ob- 
jective improvement which follows the 
administration of folic acid to persons 
with macrocytic anemia in relapse is 
similar to that which follows liver ex- 
tract therapy. There is a tremendous 
upsurge of well-being, an increase in 
strength and vigor, a return of appetite 
and a desire to walk about. It must still 
be determined whether or not folic acid 
is as effective as liver extract in main- 
taining the blood levels or in protecting 
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KOSTER KEUNEN 
BEESWAX 


U.S.P. Pure Sunbleached 
U.S.P. Pure Yellow Refined 
CERESINE 


MICRO-CRYSTALLINE PETROLEUM WAXES 
SPECIAL WAX BLENDS 





OZOKERITE 


Ask for samples, prices and technical data 








Office and Refinery: Sayville, N. Y. 














Phone: Sayville 400 
| PLARADEPRERODE RAED PEE RE tees nnnss © veer om \ 
\ JouHNn POWELL & CO. ING. 
Producers of Kne Soaps ~Soilet Soap Specialties onvgmaen 
SS Coun £.Grounp,P RED.> fax LED “cmepse 
' ee ONB PARK AVENUB Or sok vonia 
ae New YorK 16, N.Y. 


SOAP BUYERS 
POWCO BRAND—the standardized, air-floated Neutral Soap 
is the choice of manufacturers of leading brands of dentifrices 


and toiletries because it brings better quality at a saving. 


Large production facilities make it possible to control the quality 
of Powco Brand and offer an economical, standardized, superior 
soap adaptable to many formulas. Ass soon as present shortages 
are relieved we will again offer a wider selection of quality 









































































} * seeps. 
Consider POWCO BRAND — and make it your choice for a 
better quality, more economical, powdered Neutral Soap. 
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against combined system disease. Of 
interest in this connection is the obser- 
yation, made on two patients with 
marked sensitivity to liver extract, that 
folic acid may be substituted for liver 
extract safely and satisfactorily. The 
extract dosage has not yet been de- 
termined, but the indications are that it 
varies somewhat from patient to patient. 

Spies emphasizes that none of the pa- 
tients with aplastic anemia, iron de- 
ficiency anemia or the anemia associated 
with leukemia showed any improve- 
ment. We have found that folic acid 
corrects the leukopenia of certain nu- 
tritional conditions but does not correct 
the leukopenia of a number of infectious 
diseases or idiopathic states. 

In concluding, Spies remarks that the 
findings are so striking that he has no 
hesitancy in making the statement that 
“folic acid (synthetic Lactobacillus 
casei factor), a vitamin present in liver, 
yeast and other food materials, is a 
potent antianemic factor in certain types 
of macrocytic anemia in relapse. Folic 
acid performs a specific function in the 
maturation of the various cells of the 
bone marrow and has other obvious pro- 
found effects on our bodies.” 


Sulfas and Penicillin in Pneumonia 

In a study of the comparative 
effects of sulfonamide and penicil- 
lin conducted by T. Anderson and 
M. S. Ferguson (Lancet 2:801, 1945), 
a series of 126 patients over the age 
of 35 who had pneumonia were di- 
vided into two groups, one receiving 
sulfathlazole and the other penicil- 
lin. All patients received the same 
symptomatic treatment and gen- 
eral clinical control. Each method 
achieved fairly similar results. An- 
derson and Ferguson think that 
properly controlled sulfonamide 
treatment for the average case 
should not be discarded and sug- 
gest that penicillin should be used 
for selected patients, usually in 
combination with a sulfonamide. A 
poor cardiovascular system is an in- 
dication for combined therapy. Ex- 
tensive pulmonary involvement, 
severe cyanosis and dyspnea are 
other indications which may call 
for the support of chemotherapy 
with penicillin. 


Vitamin E in Menopause Therapy 

In a preliminary report of the value 
of vitamin E in the menopause, C. J. 
Cristy (Am. J. Obstet. ¢ Gynec. 50:84, 
1945) states that he gave this vitamin 
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in the form of a synthetic preparation 
to a group of 25 patients ranging in age 
from 22 to 55 years, No patient was 
treated who did not complain of severe 
symptoms of vasomotor instability. The 
amount of the drug taken varied from 
10 to 30 mg. a day, depending on the de- 
gree of severity of symptoms, over 
periods of from one to six weeks. Seven 
patients reported complete and 16 great 
relief. The relief of symptoms in pa- 
tients after administration of vitamin E 
could not be distinguished from that ob- 
tained with the natural or synthetic 
estrogens. In some cases vitamin E 
seems more effective in relieving the 
symptoms of vasomotor instability than 
estrogens. The chief advantage over 
estrogen is that vitamin E is free of any 
stimulative effect on the genital system 
or on the parenchyma of the breast. It 
plays no carcinogenic role as the estro- 
gens may do and therefore can be used 
freely in menopausal patients with 
neoplastic disease. It is well tolerated. 


Urea Peroxide Antiseptic 

In the January-February 1946 
issue of the Annals of Allergy ap- 
pears a report on a new type of anti- 
septic solution suitable for use not 
only in wounds and skin infections 
but also for infections in the eyes, 
ears, mouth, throat and lungs. 
Called thenardol and developed by 
E. A. Brown and his associates, the 
antiseptic consists of a stable solu- 
tion of urea peroxide in anhydrous 
glycerine. In use, the urea peroxide 
breaks down to yield hydrogen per- 
oxide and urea. The peroxide, 
breaking down to yield oxygen, 
forms a so-called oxygenated cream 
with the glycerine. The urea, itself 
somewhat bacteriostatic, further 
aids in the process by peptizing dead 
tissue and hastening healing. The 
glycerine also contributes to the 
effective action of  thenardol. 
Through its hygroscopic action it 
draws plasma from the deeper parts 
of wounds. washes out bacteria and 
dilutes toxins and irritants. 

First tried on patients who were 
either sensitive to sulfas or penicil- 
lin or infected with mixed organ- 
isms resistant to either drug, the- 
nardol has given especially grati- 
fying results in middle ear infec- 
tions, oral infections, and empye- 
ma. The fact that the solution can 
be employed as an aerosol mist 
makes possible its use by inhalation 
for lung infections. Trials on over 
800 patients has proved its efficacy. 
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Stilbestrol Treatment of Hemophilia 

A new use for the synthetic estrogen, 
diethylstilbestrol (stilbestrol) is indi- 
cated in a report of its employment in 
treating hemophilia by P. Chassagne 
(Progres. Med. 73:282, 1945). He found 
that intramuscular injections of 0.5 to 
1.0 mg. of diethylstilbestrol in oil every 
day for five days were effective in re- 
storing the coagulation time to approxi- 
mately normal levels. The same effect 
may be produced by the oral adminis- 
tration of a 5 mg. tablet three times a 
week. Chassagne suggests large doses 
of the drug during hemorrhagic periods. 
Five to 10 mg. should be administered 
by mouth every day for one week, or 1 
to 5 mg. should be given intramuscu- 
larly every day during this period. Sev- 
eral days are required to obtain an im- 
provement in the coagulation time. 
Apart from the hemorrhagic periods, a 
prolonged treatment is required. This 
should consist of oral administration of 
1 to 3 mg. of the drug every day or every 
second day for several weeks. Pigmen- 
tation of the genitals following adminis- 
tration of the drug was observed in 
adults and in adolescents. 


Penicillin Injections in Local 
Infections 

Various methods have been tried in 
order to obtain more direct penicillin 
action in local infection. In their pre- 
liminary report, D. Rose and D. Hur- 
witz (New England J. Med. 234:291, 
1946) obtained good results by the re- 
gional injection of penicillin in saline 
solution in the treatment of such local 
infections as carbuncles, anal infec- 
tions, cellulitis and furuncles. In their 
opinion penicillin employed by direct 
injection is of definite value in limiting 
and overcoming local infections. Con- 
centrations of penicillin as high as 
60,000 units per cubic centimeter may 
be used without complications. One of 
the values of direct injection is the 
ability it gives to produce a high local 
concentration, which is impossible by 
systemic use of the drug. Disability 
is reduced far below the point reached 
by any other means of treatment. There 
is no deformity such as that frequently 
following radical surgical incision and 
drainage. Injections once daily are ade- 
quate, but they must be maintained 
until definite subsidence of infection is 
evident. Pain is quickly relieved, in 
some cases within one hour, but always 
within 36 hours. However, the injec- 
tions themselves are painful; this de- 
pending on the density of the tissue and 
the amount injected. 
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ISOPROPYL ALCOHOL AVAILABLE FOR: 





SHAMPOOS: Isopropyl Alcohol aids in BODY RUBS: Isopropy! Alcohol evaporates 
cleaning hair and scalp thoroughly and slowly, thereby prolonging the cooling 
in leaving hair soft and lustrous. effect when used in body rubs. 

lsopropy! Alcohol has no denaturants. 


HAIR AND SCALP PREPARATIONS: 
lsopropy! Alcohol as a vehicle for hair FACE AND HAND LOTIONS: sopropy! 
and scalp preparations aids the cleans- Jiladich euidiieitia deihe: tn Vale 
ing and antiseptic value of the tonics. inseitenay We dit ties. cht pos d aide i 
y ° aids in 


keeping the skin soft. 


STERILIZING SOLUTIONS: 40% lsopro- 
py! Alcohol will kill dried Bacillus Coli 


in %4 minute. 50% Isopropyl! Alcohol AFTER SHAVE LOTION: Isopropyl Alco- 


is equivalent to 70% ethyl alcohol hol is excellent for this product because 
for killing Bacillus streptococcus and it aids the after-cooling and skin-fresh- 
staphlococcus. ening qualities of the lotion. 


STANDARD ALCOHOL COMPANY 
26 BROADWAY NEW YORK 4, N. Y. 














REPETITION 
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Repetition makes reputation. That is why leading nationally advertised brands must 
repeatedly deliver perfect products. 

As the source of supply to a long list of the best cosmetic houses, we have steadily 
maintained the superiority of their output. 

A line on your letterhead brings convincing samples of quality at a price. 


KELTON 


Cosmetic Company 


230 West 17th Street 819 Santee Street 
New York 11, N. Y. Los Angeles 14, Calif. 


Lipsticks * Rouges * Eyeshadow * Bath Powder * Face Powder * Mascara, etc. 
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ISK ING 








CHEMICALS 





DRUGS, ols, VITAMINS, etc. 


Import & Export Merchants 
Buying Agents For Leading Foreign Houses 
Selling Agents For American Producers 








CAMPHOR U.S.P. Du Pont, Powder — Tablets 
MENTHOL CRYSTALS U.S.P. 

HYOSCINE (Scopolamine) HYDROBROMIDE U.S.P. 
ARECOLINE HYDROBROMIDE, NF. 

SULFA ORUGS 

SULFUR PRECIP. U.S.P., Syloania Brand 

OIL CAMPHOR WHITE SYNTHETIC 

LYCOPODIUM U.S.P. 

PAPAIN BEESWAX U.S.P. 


yellow & bleached 
SPERMACETI U.S.P samen se 
HAARLEM OIL 


Hydrous & Anhydrous 
QUINCE SEED 


PREPARED CALAMINE, N.F. 
IRRADIATED ERGOSTEROL CHLOROPHYLL 





Wheeler & Husking, itd. 26 Greot Tower St. London. E.C 3, Englond 


155 VARICK STREET, NEW YORK 13, M. ¥. 


ost 8. meals 30 nursums, new voRs 
LONDON AGENTS 




























“The Choice of Careful Bottlers Everywhere” 
Standardized « Vitamin Tested « Oils of All Potencies 


For prompt shipment from our large New York stocks. Direct 
shipments from our Norwegian Refinery to all parts of the world. 
VITAMINE BRAND OILS, natural and fortified 
Cod Liver Oils for Poultry and Animal Feeding 
DEVOLD VITAMIN A & D FEEDING OILS 
arious Potencies 
VITAMIN A & D CONCENTRATES 
IRRADIATED ERGOSTEROL 
CAROTENE CRYSTALS and in OIL 


» IMPORT — EXPORT 


PEDER DEVOLD OIL CO., INC. <P 
155 Varick St. - New York 13, N. ¥. 


ia ea ~ oa 
SANTONIN 


MEETING REQUIREMENTS OF INTERNATIONAL PHARMACOPOEIAS 
ALKALOIDS of AMERICAN MANUFACTURE 
SANTONINE COMPANY OF AMERICA, INC. 


155 VARICK STREET, NEW YORK 13, N. Y. — Cable Address SANTONICUS, WN. Y, 














































we oes FOR CASH 
way sen mse wove NOW 


ap 


YO may be relieved of much worry and unnecessary 
expense. 


YOUR company (its personnel intact, as a rule) will 
gain the benefit of added capital plus the 
expert management of an experienced, reputable oper- 
ating organization. 


THERE is profit in it for all. As principals (not 
brokers) with substantial finances and a 
background of long experience, we are interested in 
industrial wants. 


* ALL consultations and negotiations strictly 
confidential. 
q 


BOX 1244: 1474 BROADWAY 
NEW YORK 138, N. Y. 
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MULTIFLOR 


B. L. NO. 4265 
ROSENOL 


Y~mMaArn mscnyamyd 














NEUMANN BUSLEE & WOLFE 


INC. 


226 W. Huron St. Chicago 10, Ii. 
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Paul A. 
DUNKEL 


QND COMPANY INC. 
| WALL STREET, 
NEW YORKS NY 
Hanover 2-3750 


CHICACO: 
919 N. MICHIGAN AVE 
TEL. SUP. 2462 


REPRESENTATIVES: 
CHICAGO: CLARENCE MORGAN. INC. 
BOSTON:  P. A. HOUGHTON. INC. 

PHILADELPHIA: R. PELTZ & CO. 


ST. LOUIS: H. A. BAUMSTARK & CO. 


MS “<4 
aud Oils 


(CRUDE POWDERED 


— at. 


GUM ARABIC 
GUM ARABIC BLEACHED 
GUM GHATTI 
GUM KARAYA (Indian) 
GUM TRAGACANTH 
GUM EGYPTIAN 
GUM LOCUST (Carob Flour) 
QUINCE SEED 
CASEIN 


SPECIALTIES: 
MENTHOL (Crystals) 


* 
TARTARIC ACID 


+ 
CREAM OF TARTAR 
EGG ALBUMEN 
EGG YOLK 
BLOOD ALBUMEN 
JAPAN WAX (Special ) 
CANDELILLA WAX 
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Production of Alcohol Cannot Cope With Industrial 
Requirements; Multi-million Gallon Shortage Seen 


A broad consuming market for alcohol 
lies ahead—one that supplies in their 
present volume will meet only by grace 
of the government stockpile. Present 
availability of molasses being considered, 
production by the regular manufac- 
turers of industrial alcohol cannot be 
expanded anywhere near enough to cope 
with consuming requirements of the 
country. At this time, a market appears 
to await every gallon of alcohol avail- 
able. 

Increases have been allowed in the 
ceiling prices for imported Hawaiian 
molasses when sold on the West coast 
for making ethyl alcohol there. Also, 
alcohol ceilings there were raised. The 
OPA made the advances effective April 
1. The price of alcohol becomes 50.8c 
to 56.5¢ per gallon f.o.b. works, Pacific 
coast for sale in tanks and tank trucks. 
Alcohol makers will pay $21.78 per 
ton for their Hawaiian molasses, an ad- 
vance of $2.78 per ton. The molasses 
price ceiling was raised to preserve a 
normal differential between sales of the 
product to distillers and sales to feed 
manufacturers, and to prevent an undue 
diversion of supplies to the feed 
industry. 

Alcohol—The following data were re- 
leased recently by the Alcohol Tax 
Unit, Bureau of Internal Revenue, and 
compared production, withdrawals, and 
stocks of ethyl, completely denatured, 
and specially denatured alcohol in Feb- 
ruary, 1946, and February, 1945. 


Alcohol Data: February 


Production — 
Proof gallons 
1945 
 * 2 ee 23,823,208 50,606,699 
*Completely denatured 406,010 1,248,183 
*Specially denatured... . 9,610,681 38,778,221 
W tthdrawals— 
Wine gallons 
, 1945 
Ethyl, tax paid....... 8,681,538 6,463,224 
Ph 2 che adanant 18,789,997 82,885,450 
Completely denatured. . 067 759,644 


415,067 
Specially denatured... . 10,401,991 41,154,569 


are 
Ba a Re 123,951,174 106,493,652 
Completely denatured... 27,952 558,258 
Specially denatured... . 17,773,662 16,035,998 


*Wine gallons. 
tProof gallons. 


These February, 1946, data, when 
compared with those for January, re- 
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APRIL 
PRICE CHANGES 


UP 


Apricot kernel oil 3c 
Arabic gum sorts 2c 
Balsam Peru 15c 
Balsam Tolu 5c 
Beeswax white 5c 
Cardamom oil $3.50 
Carnauba wax No. 1 10c 
Chamomile flowers Hung. 13c 
Citral 25c 

Citronella oil Ceylon 5c 
Cohosh root 4c 
Collodion 24%c 

Culvers root 10c 
Dandelion root 5c 
Jalap root 2c 

Lime oil expressed 50c 
Malva flowers 25c 
Menthol natural 30c 
Mullein leaves 3c 
Orange oil 5c 

Papain 25c 

Passion flower 7c 
Patchouli leaves 4c 
Pine needle oil 15c 
Saffron $2 

Sage oil Spanish 5c 
Sassafras bark 5c 
Sassafras oil Artificial 10c 
Senega root 5c 

Senna Alex. 2c 

Valerian root 15c 
Vetivert oil Java $3 


DOWN 


Aconite root 5c 
Anise oil 25c 
Arnica flowers 10c 
Bergamot oil 15c 
Buchu leaves 3c 
Buckthorn bark 2c 
Cade oil 5c 
(Continued on page 719) 











@ Prices quoted in this section 
were current on the first of this 
month. 
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veal the following changes, up or down, 
in the February totals:— 


February, 1946, Vs. January, 1946 


Ethyl— Proof gallons 
I ee ; 308,903 more 
Withdrawals, tax paid. . 599,400 less 

stacks tehinaaee 2,898,617 less 
Ris cpegkndtneeaceedes 1,060,477 more 
Completely Denatured— Wine gallons 
i. <2 2 Se cngedeune 598,321 less 
Die +bddetronbtio 529,901 leas 
i Actpentacenathebetee 81,811 less 
Specially Denatured— Wine gallons 
cece ctabsheeee 1,071,634 less 
Withdrawals............. : 112,912 less 


PP , 7? 958,722 


Theobromine Higher 


Outstanding in the market is a sharp 
advance in theobromine. The advance 
in this item, widely used in medicine in 
the form of sodium salt mixed with so- 
dium salicylate follows the recent re- 
moval of price restrictions on the article 
and is attributed to sharply higher 
crude material costs. The new price for 
25 pound lots is now $3.75 per pound. 
New prices on theobromine salicylate, 
theobromine sodium salicylate and theo- 
bromine sodium acetate have not yet 
been determined. 


U.S. Gets Oil From Spain 


An agreement between the Spanish 
Government and the United States for 
the exchange of American soybean oil 
for olive oil on an even basis up to 
5,000 metric tons has been announced 
by the Department of Agriculture. 

The department said that it will 
allocate 5,000 metric tons of soybean 
oil for export to Spain in return for the 
Spanish Government having agreed to 
make available an equal quantity of 
olive oil for export to the United States. 

The allocation is being made for the 
April-June quarter. 


Vitamin-Oil Trade, Canada 


The value of the vitamin-oil trade in 
British Columbia, Canada, advanced 
to $4,500,000 (Canadian currency) in 
1944, about twice the 1943 value. Ap- 
proximately 5,000,000 pounds of vita- 
min oils were obtained from the 1944 
output of fish livers and viscera, com- 
pared with approximately 4,000,000 
pounds in the preceding year. 

The 1944 production of vitamin oil 

(Continued on page 719) 
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Teak SOS SR 
sy Purepac 


@ FORMULA . A staff of trained technicians will create and develope any type 


. . 
of formula with strict adherence to your requirements. 


@ DESIGN. ... Packages and labels are carefully designed to correspond with the 
nature and purpose of the product in development. 


@ PURCHASING. Our complete purchasing facilities and staff are utilized in procur- 


ing the finest and most economical in raw materials. 

@ MANUFACTURING Completely equipped laboratories and fully automatic high speed 
machinery, manned by our trained technicians throughout, for 
finished product perfection. 


@ PRODUCTION. The production of every product is precisely scheduled in order 
that the finished product may appear simultaneously with its 

demand. . 
WITH COMPLETE FACILITIES AND STAFF TO SATISFACTORILY COMPLETE ANY TYPE 
OF COSMETIC AND DRUG SERVICE, PUREPAC CORPORATION INVITES YOUR INQUIRIES 


CORPORATION 


360 EAST 2nd STREET, * LOS ANGELES, CALIF. 
NEW YORK * CHICAGO e LOS ANGELES 




















STEARATES 
AROMATIC CHEMICALS 


GEORGE F. SMITH 


CHEMICALS 
60 East 42nd Street VAnderbilt 
New York 17, N. Y. 6-3098 


























COLORS FOR EXPORT 


A NEW COLTON ROTARY TABLET PRESS Foop - Druc - CosMETIC - TECHNICAL 
SERIES 200-25 ROTARY TABLET PRESS 
Samples Matched 


The design of the Series 200-25 Tablet Machine is 
an outstanding engineering achievement, the cul- 











mination of years of experience in building tablet hie ‘ 
refinements that provide an i Certified Colors - Saponine 
amntien oman peri EARTH PIGMENTS 
ART COLTON COMPANY 
L , : 
_ | ran East Jterson Exalted 1004 Detrat,7, wie. | | | LEEBEN CHEMICAL CO. Inc. 
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1937 1938 1939 1940 1941 


JFMAMIJASONDJSFMAMISASOND 


1942 1943 1944 


1945 1946 


The price index of fifty commodities for April declined from 157.3 to 155.9. 


Citronella Oil Turns Firm On Government Decision. 


No Relief In Sight From Flower Oil Shortage 


A firmer tone was prevalent in the 
spot market for Ceylon citronella oil 
with the market advancing 5c a pound 
to the basis of from $1.75 to $1.85 per 
pound. 

A factor in the strength in this item 
was the decision of the government to 
appeal the U. S. Custom Court decision 
handed down in February relative to 
the duty free status of Ceylon citronella. 
The government contends that the ma- 
terial was diluted and as such was 
dutiable as a perfume material. 

Some doubt as to the future of both 
Java and Ceylon citronella oil is ex- 
pressed in the trade. Before the war 
production and export of Java oil was 
on the increase. In 1930 Java produced 
and exported 800 tons, in 1937, 1,400 
tons, and in 1939, 2,500 tons. Of these 
amounts the United States took about 
30 per cent. 

As yet little is known regarding the 
amount of citronella oil now available 
in Java. Probably some oil is stored but 
the producers had little incentive for 
cultivating the grass during the Japa- 
nese occupation. It is said that the 
short food supply in the island will make 
it necessary to concentrate agricultural 
efforts along that line and to the detri- 
ment of citronella production. 

It is expected that the citronella oil 
industry in both Java and Ceylon will 
suffer heavy competition from the essen- 
tial oil distilled in Australia and the 
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Seychelles from the leaves of Eucalyptus 
citriodora. These leaves are easily dis- 
tilled and produce an essential oil con- 
taining from 80 per cent to 90 per cent 
of citronellal. Moreover, the harvest per 
acre is double that of citronella grass. 


Jasmin Nominal 

Prices for jasmin are still extremely 
high and quantities so small that trans- 
actions are usually made for one or two 
kilos at the most. It is generally stated 
here that a good jasmin, up to pre-war 
standards, can bring up to $2000 a 
pound. 


Lavender Easier 


Oils of lavender and lavandin have 
eased up somewhat following the de- 


valuation of the franc and increased 
production. A very fine lavender is ob- 
tainable in France at the equivalent of 
about $11 a pound. 


Wormwood Scarce 


With oil wormwood being quoted at 
$9 to $9.75 per pound in the country, 
local dealers have been forced to with- 
draw offerings because of low price 
ceilings. Thus far OPA has failed to pro- 
vide any remedy for the situation and 
while many houses would like to con- 
tinue to serve customers they cannot 
afford to lose several dollars per pound 
in meeting necessary requirements of 
the consuming trade. 


Citrus Oils Firm 


It is difficult to ascertain how much 
government surplus stock of Sicilian 
lemon oil will be available to former im- 
porters after offerings have been made 


15 Medicinal Chemicals—Weighted Price Index. 1926=100. 





1939 1940 1941 1942 1943 1944 


SEFMAMIJSASONDIFMAMIJASOHD 


1945 1946 


The medicinal chemicals index declined fractionally from 130.3 to 130.0. 
Menthol advanced to $5.30. Iodine and mercury were lower. 
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THE 
VANDERBILT 
LABORATORY 


VEEGUM 


MAGNESIUM ALUMINUM SILICATE GEL 


for 
LEG MAKE-UP 
TOOTH PASTES 
SHAVING CREAMS 
CREAM SHAMPOOS 
HAND CREAMS 
LOTIONS 
EMULSIONS 





for 
IMPROVED SUSPENSION, STABILIZATION, 
THICKENING and DISPERSION 


Samples and Booklet on Request 


te . VANDERBILT CO., int. B 


230 Park Avenue - New. York 17, N. ae: in 

























NATURAL ABYSSINIAN CIVET 


HIGHEST 
QUALITY 


IN 
ORIGINAL 
HORNS 


Samples 
and quotations 
on request 











J. C. Andresen 


8 East 36th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-2393 
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QUALITY 
RAW MATERIALS 


Our complete stocks guarantee that you can obtain 
the exact grade and quality for your requirements 
without delay. 


BEESWAX, sunbleached and yellow 
Refined U.S.P. 


TRAGACANTH GUM, all grades 
KARAYA GUM, all grades 
STEARIC ACID, fancy triple pressed 
QUINCE SEED, Persian, recleaned 


also 


SPERMACETI WAX CERESIN WAX 
CAMPHOR 
and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 




















CALCIUM LEVULINATE 


Calcium lodobehenate, U.S.P. 
ACETYLTANNIC ACID, U.S.P. 
Tannalbin U.S.P. 

Calcium Camphosulphonate and other salts 
Antipyrine Salicylate ( pure ) 
Methenamine—Anhydro methylene citrate 
Octy! Resorcinol (a powerful germicide) 


ALSO: Special products manufactured 
with your confidential process or with 
processes developed by us for you. 


Write for comprehensive list of organic chemicals of our 
manufacture. Consult us on your special requirements. 


FINE ORGANICS, INC. 


Manufacturing Chemists 
Executive Office: 211 East 19th St., New York 3, N. Y. 
Gramercy 5-1030 
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to all government agencies. Meanwhile, 
spot position of the market remained 
tight, reflecting the restricted domestic 
production. 

Prices for orange oil were slightly 
higher on spot. Brazilian oil was quoted 
at $1.35 to $1.65 per pound; California, 
$1.60 to $2 per pound, and Florida, 
$1.45 to $1.60 per pound. Demand was 
only fair, and stocks were not large. 


Miscellaneous 

Of interest in the aromatic chemicals 
market is the easier position of the alde- 
hydes. Developments in the essential 
oil ‘market include reductions in berga- 
mot, cassia, lavender and caraway. It is 
understood new lots of bergamot are 
scheduled for shipment from Italy. Ad- 
vices from the country indicate very 
firm prices for oil peppermint. Oil petit- 
grain is up to from $3.50 to $3.75 per 
pound. The sugar situation may re- 
tard the demand for various oils for the 
account of soft drink manufacturers. 
Cassia and anise oils are down on more 
favorable shipping prices from China. 
Mexican lime oil is offered rather freely 
at prices below those quoted on the 
West Indian variety. The recent small 
arrival of patchouli oil was quickly 
taken by consumers. Coriander is 
available at more favorable prices. 
Lemongrass is likely to be more plenti- 
ful in the months ahead. 


CRUDE DRUGS 


First lots of vanilla beans will be 
shipped against the new export quota 
established in Madagascar the latter 
part of this month. The quota totaling 
250 tons covering exports over the last 
half of the year had been oversub- 
scribed and the French Colonial Gov- 
ernment will not extend the quota for 
the balance of the year. 

Extract manufacturers seem amply 
covered on their current requirements 
but the real pinch in the supply will 
probably be felt in the late months of 
the year, especially since the new crop 
in Mexico is about the same as last year 
A normal production in 
Mexico is approximately 400 tons. 


or 275 tons. 


Carnauba Goes Up 

Demand for carnauba wax is re- 
ported as brisk with sales of all grades 
being noted at record high levels. Ad- 
vices from Brazil indicate that buyers 
in Great Britain are paying higher 
prices than American importers seem 
willing to pay and it is generally feared 
a real pinch in supplies will be noted by 
late May or early June. 
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The botanicals index declined from 298.0 to 297.4. Buchu dropped to 80 cents; 
Ergot was down to $1.65; rhubarb dropped to 70 cents. Balsam Tolu rose to $2.25. 


OPA ceiling prices were about double 
the normal value of the article, and since 
the release of price regulations, the mar- 
ket has established a new record high 
price of $1.80 per pound for No. 1 yellow 
with some houses asking $1.90. 


Arabic Gum Strong 

Gum arabic, which enjoys a wide in- 
dustrial use, was strong and active on 
the spot market during the period under 
review. Prices for amber sorts advanced 
on spot to a range of from 14c to 144%c 
a pound. About 400 tons of gum arabic 
arrived here early in May, but in spite 
of this, prices are tending upward in 
keeping with the hardening tendency in 
the primary center where shippers are 
asking from 71 to 72 shillings. The lat- 
ter prices are equivalent to about .1420 
to .1440 cents per pound. 

Advices from abroad state that ap- 
proximately 3,000 tons of gum arabic 
were shipped to India from the Sudan 
during February. This is said to be a 
comparatively new market for this ma- 
terial. A similar quantity is reported 
to have been shipped to the United 
Kingdom. 


Natural Gum Camphor 

Pacific Coast operators generally pre- 
served silence with regard to natural 
gum camphor recently offered them by 
Shanghai merchants. It was said here 
that the first offerings to be made from 
Formosa, world center for natural cam- 
phor production, will likely be made by 
Chinese sources, probably through the 
Bank of China. 


Cinchona Prospects 


Prospects for a resumption of ex- 
ports of cinchona bark from the Nether- 
lands East Indies brightened during the 
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month when a commission of Indo- 
nesians flew to Holland for a conference 
with Dutch government representatives 
to bring about a final settlement of the 
political situation in the Far East. 
Negotiations were favorably advanced, 
it was said. 


Nuz-Vomica Production Up 

The 1946 production of nux vomica 
in the Madras region of India was re- 
cently estimated at about 1,000 long 
tons, more than three times as much as 
the amount for the 1945 season (Jan- 
uary-December). This exceptional ex- 
pansion in output is attributed to a drop 
in the large-scale felling of nux-vomica 
trees for fuel purposes. 

Reliable production estimates for the 
Calcutta area are not yet available, but 
domestic and export trade were re- 
ported more active than in the preceding 
season. 

Total stocks of nux vomica in the 
Madras area during the middle of 
January 1946 were estimated at 800 
long tons, with 300 long tons said to be 
at the port of Cochin and 500 tons in the 
interior. 

Shipments from South Indian ports 
to the United States from July to De- 
cember 1945 rose more than 50 per cent, 
amounting to about 365 long tons com- 
pared with 205 long tons for the cor- 
responding period in 1944. Unofficial 
estimate places shipments to the United 
Kingdom during the period July 1 to 
December 31, 1945, at 100 long tons. 

Of the total exports of 600 long tons 
of nux vomica from Calcutta, 400 long 
tons were bought by United States pur- 
chasers, the remaining 200 long tons 
going to Canada. 

Prices in Madras, ranging between 
$3.30 and $3.60 per hundredweight of 
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Mantrose 


Quality 
BLEACHED SHELLAC 


Refined — Regular — Arsenic and Rosin Free 


AVAILABLE FOR ALL PURPOSES 
PRE WAR STANDARDS FULLY MAINTAINED 


Your Inquiries Solicited 


THE MANTROSE CORPORATION 





BLEACHERS MANUFACTURERS 
136-41st Street Brooklyn 32, N. Y. 
Agents in Principal Cities 
Boston, iore— F. Robie Cleveland, Ohio—J. H. Hinz Company 
—J. E. McManus : St. Louis, Mo.—Phil A. Sullivan Sales Co. 
Los Angeles, Calif —Pitts & Loughlin San Francisco Calif. my; * — 
Philadelphia, Pa.—Frances Patterson ry, Conn. —J. E 
Chicago, !I|.—Harry Holland & Son, Inc. a 1 & Grashota, Ltd. 
Baltimore, Md.—William McGill Montreal, Toronto and Vancouver 




















BELGIUM 


Active Belgian agencies company, specializing in all household, polish, 
wash, sanitary and toilet products wants offers, samples and literature 
from American first rate factories interested in selling, distribution and 
advertising in Belgium, Grand-Duchy of Luxemburg and eventually 
Netherland. 


Our company is ready to import raw materials or packed half finished 
products as well as act as buying agent, distributor or grantee with 


royalties. 


Please Answer To 


PUBLIPHARMA 


40 Rue Docteur Jacobs Brussels 
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112 pounds during the half year ended 
June 30, 1945, reached higher levels and 
remained steady between $4.80 and 
$5.10 per hundredweight. 

In Calcutta nux vomica rose in price 
from $1.80 to $1.95 per maund of 
82-2/7 pounds at collecting centers 
during the period July-December, 1945. 

Present market conditions in pux 
vyomica trade indicate more activity 
during 1946 than in the preceding 


season. 


FINE CHEMICALS 
(Continued from page 713) 


from dogfish livers, the most extensive 
source of vitamin oils in British Colum- 
bia, totaled 4,909,808 pounds, valued at 
$3,661,121. Because of overfishing in 
1944, the volume of dogfish livers 
landed in 1945 declined, but trade 
sources believe the industry in British 
Columbia is now on a stable basis. 

Production of vitamin oils from fish 
other than the dogfish in 1944 is listed 
as follows: 


Value in 
Quantity Canadian 


Type of oil (in pounds) dollars) 
EE 3,794 736 
Halibut-liver oil. .......... 27,3 146,915 
Halibut-visceral oil. ....... 22,781 86,197 
Salmon oil (vitamin)... ..... 1,264 5 
Black cod-liver oil......... 7,891 57,776 
Black cod-visceral oil. ..... 4,099 18,920 
Ling cod-liver oi] .......... 20,025 310,295 
Ling cod-visceral oil. ...... 11,462 8,283 
Red and rock cod-liver oil. . 2,566 27,166 
Red and rock cod-visceral oil 412 268 
Soup-fin shark-liver oil... .. 34,690 288,436 
Mud shark-liver oil. ....... 80,828 28.650 
Mixed shark-liver oi:....... 9,683 5,982 


Shipments of vitamin oils were under 
strict Government control during the 
war, and only the low-potency oils were 
available for export from Canada. In 
the event that Government regulation 
of the vitamin-oil trade is eased, United 
States buyers will be able to procure a 
portion of their requirements in the 
Canadian market. 


Penicillin Production Trebled 

Production of penicillin is currently 
running at 300 per cent of the Decem- 
ber, 1945, rate, the Civilian Production 
Administration said in reporting the 
April allocations of the drug. Penicillin 
estimated to be available in April is ap- 
proximately 2,178,175 billion units com- 
pared with 737,550 billion units in De- 
cember, 1945. 

In accordance with the large produc- 
tion increase and the fact that the 
heaviest seasonal demand for the drug 
for respiratory diseases has passed, 
OPA has increased allocations for ex- 
port to a new high level to help satisfy 
the pressing world-wide penicillin need. 


Streptomycin Output Lags 


Streptomycin production is still too 
low to meet even military needs but 32 
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15 Essential Oils—Weighted Price Index. 1926100. 
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The essential oils index declined to 160.4 from the previous 164.1. Anise was down 
to $3; bergamot dropped to $7.85; cananga was lower at $11; cassia was shaded to 
$8.50; clove oil sold lower at $1.50. Citronella, lime and peppermint were up. 


per cent of the supply has been allocated 
in April for civilian and research pur- 
poses, according to the Civilian Pro- 
duction Administration. 

Streptomycin available: for April is 
estimated at about 29,900 grams com- 
pared with 27,260 grams in March. 
This production rate is not yet on a 
commercial scale and is far too low to 
meet military requirements. 

The limited supply now available is 
being distributed to the military serv- 
ices, to other Government agencies and 
to the National Research Council for a 
research program financed by the strep- 
tomycin producers and administered by 
Dr. Chester S. Keefer, Evans Memorial 
Hospital, Boston. 

Distribution of streptomycin in grams 
for April is as follows: Military—15,935; 
other Government agencies—4,500; re- 
search and civilian 9,465. 


Caffeine Imports Down 
Caffeine imports from Brazil during 
December 1945 amounting to 25,440 


pounds, were 40 per cent under such 
receipts in the preceding month. During 
1945 caffeine imported from Brazil, 
Mexico, and Cuba totaled 332,881 
pounds, of which 97 per cent came from 
Brazil. Of the Brazilian shipments, 48 
per cent arrived during the first half of 
1945, and 52 per cent during the second 
half of the year. 





APRIL PRICE CHANGES (Down) 
(Continued from page 713) 

Cassia oil $1 

Damiana leaves 10c 
Echinacea root 5c 

Ergot 10c 

Henbane leaves 35c 
Kamala 2c 

Lime oil dist. 25c 
Lycopodium 25c 

Mercury metal $1 

Orris root Flor. 5c 
Peppermint oil Redis. 10c 
Psyllium seed 2c 

Rhatany root 2c 
Rosemary oil 5c 











25 Cosmetic Raw Materials—Unweighted Price Index. 1926—100. 
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The cosmetic raw materials index advanced to 105.3 from the previous 104.5. Bal- 

sam Peru rose to $1.25; Balsam Tolu was up to $2.25; beeswax rose to 65 cents; 

candelilla was higher at 73 cents; menthol jumped to $5.30. Ceresin wax and trag- 
acanth gums were lower. 
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For Compounding Exact- 
ing Drag and Cosmetic 
Formulae ... 





Sale f Compounding an exacting drug or cosmetic formula 
F does not require skill alone as is generally sup- 

er posed. Actually the operation requires but two 
simple things (1) care (2) the right equipment. A 

Servi ce formula compounded with measuring cups or in- 
; adequate scales lacks uniformity . . . a formula com- 

from pounded with an EXACT WEIGHT Shadograph 
with fraction-ounce or gram accuracy, if necessary, 

Coast is the same day in and day out everytime you do 
it. No equipment you use is more important than 

to your scale . . . no equipment will save you more 
money and assure continued top results. You 

Coast should use the best unit you can buy for this 


important operation. 


EXACT WEIGHT Shadograph—a 
revolutionary new principle in pre- 
cision weighing, substituting a light 
ray for mechanical indication. Elec- 
trically operated, noiseless 
in use, high speed operation, 
extremely high accuracy. Ideal 
equipment for drug and cos- 
metic ingredient compound- 
ing of exacting formulae. 
Built to specifications of your 
operation in fraction-ounce 
or gram readings. Scoop or 
platter as desired. Capacity 
andvisible accuracyes 
ordered. 









USTRIAL PRECISION 






THE EXACT WEIGHT SCALE COMPANY 


950 West Fifth Avenue, Columbus 8, Ohio 
= Dept. AK, 783 Yonge St., Toronto, Canada 
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CERTIFIED 
COSMETIC COLORS 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 

















POLAK & SCHWARZ, INC. 


667 Washington St. New York, N. Y. 


Perfume Bases 
Compositions and Specialties 
Essential Oils Flower Oils 
Terpeneless Oils Aromatic Chemicals 
Ethers and Esters 
Flavors and Extracts 














NEW 
HIGH MELTING POINT 
MICRO-CRYSTALLINE 
PETROLEUM WAXES 
in POWDER FORM 
INDUSTRIAL RAW MATERIALS CO. 


70 PINE STREET NEW YORK 5, N. Y. 
WHitehall 4-0710-1-2 

















Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 
Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


* 
Your inquiries are invited 
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PINE OIL BATH: I wonder if you 


$ have anything to offer in the way of a pine 
$ oil bath milk? At one time we used a 
} 2 formula put out by a chemical house and 

used one of their ingredients to create a 


{ milky effect, but they have advised thal 
they have discontinued making this in- 
gredient. Milwaukee. 


>» 





Pine needle bathing milks may be made in several ways. 
One of the simplest is to use tincture of benzoin to obtain the 
milky effect. One of the simplest formulas for such a product 
calls for: 


Eucalyptus oil..... ranean Gm. 
a a, ata awa 4 a9 Lavwees 2* 
Oil of silver pine........ ano = = 
Pine oil... | 
Tincture of benzoin batbod 400 ** 
Ee gd EEL =o ig? Dee ore Se =—s Ak. 
NE Se eee ee ee een ee ee 3000 “* 


Another simple way that might be employed to make a 
bath milk would be to incorporate a pine oil compound in a 
soluble oil, which may then be added to a suitable proportion 
of water 


LEGAL POINTS: There are two questions to which I would 
appreciate your answer: In the first, can a cream be called 
“camphor cream” or “‘camphorized cream” and still be a cos- 
metic, not a drug item? How much camphor can il contain, and 
must the ingredients show on the label, if it is a drug item? As 
to the second point, for selling under my name a toilel water and 
perfume that is made up for me by another manufacturer, do I 
require a license number, and if so how can I oblain one? 
Brooklyn. 

In answer to question number one, a cream may be called 
a camphor cream and still be a cosmetic provided no thera- 
peutic claims are made on the basis of its camphor content. 
Any therapeutic claim immediately puts this in the drug 
category and controllable by drug laws. 

Regarding the second question, no license number is re- 
quired on the label of a product containing alcohol made by 
another manufacturer for your distribution. 







SKIN FRESHENER: Can you provide me 
“\ with a formula for a product to be used as a skin 
“2 freshener or skin tonic? I would prefer something 
. simple that would not require very elaborate equip- 
\y ment. Beverly Hills. 

I think the following preparation is in line with 
what you want: 


eS etre eee aaaa a Tee eee wees thei aa 
NE 2 Re tk cov cbs 5.0 
Lactic acid (68%)...............+.--- 2.0 
Se ES eee Ae eee Bee en ep: 62.5 





READERS’ QUESTIONS 
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ANTACID PREPARATIONS: If it 
is within your power, I would like to have 
a formula for two antacid preparations; one 
in ler form and one in liquid form, A 
product in powder form which is quile 
popular among people I know contains so- 
dium bicarbonate, calcium carbonate and 
magnesium carbonate. Is there a standard 
formula based on these ingredients? St. Paul. 

A simple, though old fashioned powder 
such as you mention may be made from: 





Heavy magnesium carbonate..................... 1.3 
I is des New eee aes rae 1.0 
ee ‘aes, ae 


A liquid antacid mixture listed in the “Pharmaceutical 
Recipe Book”’ is as follows: 


IN 68 Sa cwh and alemonninlin 125.0 Gm 
Magnesium carbonate... uh aks 65.0 Gm 
Aromatic spirit of ammonia.............. 60.0 ce. 
Distilled water, to make.................. 1000.0 cc. 


Dissolve the magnesium sulfate in 500 cc. of distilled water. 
Triturate the magnesium carbonate with this solution until a 
smooth mixture is obtained. Add the aromatic spirit of am- 
monia and finally sufficient distilled water to make the prod- 
uct measure 1000 cc. 


HAIR STRAIGHTE NERS: Will you 
please send me a few formulas on hair 
straighteners? Brooklyn. 

Of course, the simplest and perhaps 
most commonly used hair straightener 
consists of plain petrolatum with or 
without the addition of some perfume. 
However, products for this purpose are 
often manufactured from combinations of fats and waxes 
or made on the basis of gum-containing mixtures. A typical 
wax type straightener may be made along the following 
lines: 





Pree ee Peer. 70.0 
e.g «bens nwes Samerhibwkacwdsed 15.0 
OOP... . . ov cand dan bew enemas en 14.0 
I A... ai ecl nc cuban mawel eee yherea 1.0 


Melt the beeswax and the tallow, stir in the castor oil and 
the perfume. 


A typical gum type hair straightener may be made as 
follows: 


etn cccccushenssctenhsenteeaecteeee 12.00 
iin cer iih ences awewsgngnee cand 12.00 
Mucilage of tragacanth 2% .................... 50.00 
IEE fa nn ack no Adie néo.00e atte eeaea 25.65 
I as. < cn cusses basta Gee tcuake 0.25 
Methyl parahydroxybenzoate.................. 0.10 


Add glycerine, soap, perfume and preservative to the mu- 
cilage. Mix well and heat. Add melted beeswax. 
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ARABIC 
Standerdisation TRAGACANTH 
KARAYA 


WHOLE GUM—Cleaned and repacked 
before shipment. 


POWDERED GRADES—Standardized by 


milling under strict laboratory control. 


GRAIN GUMS—Graded to uniformity 
and standardized. 


T & B STANDARDIZED GUMS are your 
best protection against production diffi- 
culties. 


All Powdered Gums Standardized by Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 13 
Represented in Chicago by A. C. Drury & Co., Inc. 








SUPERIOR LABORATORIES, Inc. 


NEW YORK 32 N 
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READERS’ QUESTIONS 


HAND CREAM: I am interested in putting 
oul a hand cream and wonder if you can give 
us a good formula for it, with the procedure. 
Milwaukee. 

I think you will find the following formula 
will give you what you want in the line of a 
hand cream: 


Stearic acid 
Lecithin 
Triethanolamine 
Glycerine 


Alcohol 


Perfume 
Preservative 


Melt the stearic acid and lecithin. Bring the temperature of 
the mixture to about 75°C. Put the triethanolamine in 
water, add the glycerine, heat to 80° C. and stir the stearic 
acid mixture into it. Stir rapidly until emulsification takes 
place and continue stirring until the temperature drops to 
about 40°C. Then add the perfume and preservative dis- 
solved in alcohol and continue mixing until cream is smooth. 


FOUNDATION CREAM AND 
BLEMISH CONCEALOR: I am de- 
sirous of oblaining a formula which would 
serve as a foundation cream and also a skin 
blemish concealor. If you can give me any 
information regarding this cream, I would 
appreciate it greatly. New York City. 
A product of this sort could be made by 
incorporating a suitable proportion of a 
pigment, with good hiding properties, in a 
standard vanishing cream type base. Per- 
haps five per cent or more of an opaque 
material like titanium dioxide in any satisfactory foundation 
cream base will serve your purpose. 


HAIRDRESSING WITH LANOLIN: I have had many 
calls for an alcohol-free hair dressing containing lanolin. As a 
subscriber I would greatly appreciate any information you can 
give me on the manufacture of such a product. Kalamazoo. 

I would suggest that you try the following combination as 
an experimental basis from which you may obtain a satis- 
factory product. 


Stearic acid.... 
Mineral oil 
EE ee 
Potassium hydroxide 
Water, to make.... 


SACHET BASES: We desire information on methods for 
making sachet powders. If possible, please send us several 
formulas, one including powdered sawdust. We have secured the 
necessary perfume combinations for finishing such products. 
Cleveland. 

As you are probably aware, most sachet powders of the 
older type consist of combinations of ground floral petals, 
odorous roots, and similar perfume materials made with or 
without added odorizers and fixatives. However, it is quite 
possible to prepare suitable carriers for perfuming substances 
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by using combinations of starch, talc, sawdust and such. How- 
ever, there does not seem to be any fixed proportion in which 
these materials are to be used; this depending largely on the 
perfuming agents employed. One rather typical base consists 
of equal parts of powdered starch and precipitated chalk. 
Sawdust, alone or in combination with other materials, is find- 
ing considerable use as a sachet base. Sawdust for this purpose 
is prepared from properly seasoned and selected woods, which 
may themselves impart certain odorous properties. However, 
it must be stressed that not all grades of sawdust are suitable. 





Elmer Bobst 


(Continued from page 649) 


$4,000—and the friendship and confidence in his 
energy and persistence which led ultimately to his 
assumption of complete direction of William R. Warner 
and Co. had begun. Throughout the years that fol- 
lowed, he remained in close contact with the Pfeiffers, 
and later, after they had moved their firm to New York, 
sold them medical chemicals amounting to well over 
$100,000 a year. 

In 1921, after the Hoffmann-La Roche war profits 
had dwindled to great losses for two years, Mr. Bobst, 
who had become the firm’s outstanding American sales- 
man, was put in charge of the company as general 
manager. 

By 1922, Hoffmann-La Roche began to show a profit 
under his direction—a profit which was still increasing 
when he retired from the firm over a year ago. When 
Mr. Bobst became general manager, Hoffmann- 
La Roche had 34 employees in a small loft building in 
Manhattan. When he retired from the presidency, 
October 16, 1944, it had 1,800 employees, and “one of 
the most beautiful plants in the world” consisting of 
19-odd buildings oa a landscaped 104-acre site in 
Nutley, N. J. 

While be was directing its affairs, Hoffmann-La Roche 
became one of the world’s largest manufacturers of vita- 
mins—and played an outstanding role in developing 
interest in the enrichment of food with vitamins. Prac- 
tically all of the pharmaceutical specialties produced by 
Hoffmann-La Roche were introduced to the medical 
and dental professions by Mr. Bobst through human 
interest type of letters which he always wrote himself. 

In addition to his new duties with William R. Warner 
& Co., Mr. Bobst is vice chairman of the Board of Di- 
rectors of the American Cancer Society, advisory chair- 
man of the New Jersey Division of U.S. Saving Bonds, 
was chairman of the War Finance Committee in Essex 
County, N. J.; and a director of the Spies Committee 
for Clinical Research. 

While many may vigorously disagree with Mr. 
Bobst’s business philosophy, there are few who can 
discount his success or far-reaching influence on the 
rapid growth of specialties in the pharmaceutical field 
today. It is men like Elmer H. Bobst who have led the 
pharmaceutical industry to its present enviable position 
in the eyes of the medical profession and the great U. S. 
public. May the industry continue to have leaders of 
Mr. Bobst’s vision and daring. 
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Measuring Advertising Effectiveness 
(Continued from page 641) 


The city of Chicago was divided into areas and then 
certain sections believed to be characteristic were 
blocked out and a random sample taken. Letters were 
then mailed to the selected doctors, asking their coop- 
eration in the study. When the doctor’s replies were 
received, envelopes and instructions were either mailed 
or delivered to their offices. The citywide survey covered 
a period of five weeks from May 8 to June 10. The total 
number of doctors cooperating was 208. The physicians 
were not told what the investigators hoped to find out 
from the contents of the envelopes nor were they in- 
formed that the mail was to be classified into opened 
and unopened. Certain weaknesses were recognized 
in this method, but it did have the value of approach- 
ing the problem with a cetain degree of objectivity. 

This time instead of following up the envelope method 
with interviewing, a questionnaire was mailed to ap- 
proximately 1200 doctors. It was designed to obtain 
certain facts that were impossible to bring out merely 
by using the envelope method. About 50% of the 
questionnaires were returned of which over 400 were 
considered informative enough ‘to use in the final 
tabulation. 

All in all the study was confined to practicing physi- 
cians in the Chicago area. Information was secured 
from 637 doctors in the citywide study. The conclu- 
sions are based on simple averages. It was considered 
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possible to use a refined analysis but it was thought that 
little would be gained. 

Amount of Advertising Mail Received—For the entire 
group of doctors who ccoperated in the envelope study 
the average number of pieces of all advertising mail re- 
ceived during the week was 23.1, approximately four 
pieces per day. 

Taking all of the doctors both those using envelopes 
and answering questionnaires, an average of 19.7 
pieces of advertising literature a week were received. 
Fourteen pieces were of a pharmaceutical nature and 
three of a miscellaneous character. 

Averages of course are misleading as some doctors 
received considerably more or less than the average. 
The study indicated that the range went all the way 
from 3 pieces per week at one point to 44 pieces a week 
at the other. 

It should not be concluded that the average number 
of pieces received by physicians is constant. The 
average number of pieces for the last week was approxi- 
mately 16 to 8 pieces less than the week with the 
highest average which was 24. On interview the co- 
operating physicians stated that there was considerable 
variations from week to week and season to season. 

Amount of Advertising Opened—The survey showed 
that 83 per cent of all advertising mail received by 
doctors was opened or something more than 16 pieces 
of the average 20 received. 

Reading of Advertising Material—It is agreed that the 
measurement of the amount of advertising material 
that is opened by the doctor is at best but a very rough 
index of its value. More important, of course, is the 
amount of attention such advertising gets. It was 
learned that in approximately 68 per cent of the cases 
all mail received some kind of inspection by the doctor. 
Ten per cent of those answering the questionnaire 
stated that they read all their advertising mail. Eighty- 
seven per cent read some of it and only 2 per cent 
claimed to read none. 

Apparently whether a doctor opens and reads adver- 
tising mail, is based on four factors: (1) Is it from a 
reputable company? (2) Does it concern my spe- 
cialty? (i.e. if a man is a specialist) (3) Is it a house 
organ? (2 or 3 of these publications have ready ac- 
ceptance) (4) Is there a sample enclosed? 

Conclusions—Contrary to what some persons believe 
direct mail is not just “thrown into a wastebasket.” 
Much of it is read. The evidence points to the general 
practitioner as the most receptive to direct mail adver- 
tising. The specialist and those connected with teach- 
ing institutions are not so receptive unless their special 
interests are appealed to. 

Another significant factor brought out was that 
those pharmaceutical firms who have an established 
reputation seem to get the best attention results. It 
also would appear that journal advertising enhances 
the value of direct mail. At any rate, there appeared 
to be a cumulative influence which made direct mail 
more receptive. 

Sampling has long been thought by many to be 
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among the most effective ways to stimulate attention 
for a mailing piece. The results of the University of 
Chicago study support this impression. 

The so-called house organ or company publication 
has gained considerable acceptance on the part of the 
medical profession but it is wise not to draw too hasty 
a conclusion. There are at least two of these company 
publications that are extremely popular. The others 
do not measure up, so therefore the conclusions would 
have to be based upon the quality of the publication. 


Pharmaceutical Advertising to Doctors--Study No. 2 


This study was a continuation of the first. Since the 
first study was confined to conditions in a city area 
(Chicago), it was decided to test the reactions to 
pharmaceutical advertising of doctors of similar com- 
munities. A number of doctors were chosen in cities and 
towns of less than 25,000 inhabitants. The physicians 
were broken down according to the following classi- 
fications: (1) general practitioners and _ specialists; 
(2) doctors from cities and towns with populations of 
25,000 and over, 2500 to 10,000 and 10,000 to 25,000; 
(3) doctors from four geographic areas—east, west, 
north and south. 

The sampling procedure used was the method of con- 
trolled pr>portional sampling. Within each control 
group a random selection was made. The purpose of 
using the proportional method was to secure a numeri- 
cal proportion within each sub-group, more exactly 
representative of the total number of doctors in each 
of the control groups as shown by census studies. 

The use of a questionnaire was the chief method of 
investigation. Doctors throughout the United States 
having their practices in cities below 25,000 population 
were asked to cooperate. Out of a mailing of 1300 
questionnaires there were 496 usable returns. This was 
followed up by an envelope study made with the co- 
operation of 20 doctors in a number of northern Minne- 
sota cities under 25,000 population. An additional 
check was made through a questionnaire mailed to 100 
Chicago physicians. 

Conclusions—The University of Chicago Fellow drew 
the following conclusions from this study: 

(1) Seventy-five per cent of the doctors opened and 

sixty per cent read all of their direct mail. 

(2) There are no significant differences between the 

reactions of doctors in large cities like Chicago. 
and physicians in cities below 25,000 population, 
Doctors in the very smallest towns and in the 
south are slightly more favorable toward medical 
advertising. 
There is a slight difference in the reactions of 
specialists as against general practitioners, the 
former being less favorably impressed by adver- 
tising. 

(4) More research is necessary in order to determine 
the effectiveness of the advertising message. 


Pharmaceutical Advertising Effectiveness--Study No. 3 
The purpose of study number three was to make a 
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detailed analysis of the relative effectiveness of direct 
mail and journal advertising. Attention was also to be 
given to investigating further the factors which make 
doctors respond. 

Methods and Procedures—All of the data used in this 
study were obtained through personal interviews con- 
ducted by trained investigators who worked during a 
two month period from May 27 to July 27, 1942. Each 
of the 141 doctors were given a “triple associates test,” 
in which the physician was asked to link the brand's 
name or trade-mark with the name of the company 
manufacturing the product. At the same time he was 
to state what the product was used for. In preparing 
the test 85 brand names or trade-marked product 
names were taken from direct mail and journal adver- 
tising. In addition to the 85 names, 15 fictitious ones 
were added to provide a check on the accuracy of the 
answers. The 100 names were then given numerical 
values and by a method of scientific selection a random 
sample of 23 brand names was selected. Three of the 23 
names were fictitious. The 23 names were then placed 
in the order in which they were drawn on a specially 
designed interviewing sheet. The test was then ready 
for application. It was hoped that this test might serve 
as a measure of brand recognition. By the use of these 
tests it was thought that comparisons might be made 
between those pharmaceutical manufacturers who: 

(1) appropriate funds for direct mail only 

(2) appropriate funds for magazine advertising only, 
and 

(3) appropriate funds for both direct mail and maga- 
zine advertising. 

A recognition-recall test was also devised. This test 
was used to measure the recognition by doctors of cer- 
tain advertisements. By a scientific method of selection 
30 advertisements were selected from a mass of 150. 
These were then placed in the order in which they were 
drawn in a portfolio with each advertisement appearing 
on a separate page. A similar procedure was used in 
selecting 30 advertisements out of 161 for a second port- 
folio which was used during a second period of inter- 
viewing, namely June 28 to July 27, 1942. As with the 
first portfolio, the source (mail or magazine) was dis- 
guised as much as possible without destroying the 
original effect. 

Upon presentation of the portfolio, the doctors were 
asked: 

(1) “Do you recognize or remember having seen this 

particular piece of material?” 

(2) “Could you possibly recall where you may have 
seen this particular piece of material” The 
“where” referred to whether or not the doctor 
recognized it as direct mail or a journal adver- 
tisement. 

(3) “Do you remember the approximate time (month 
or week) when you saw this piece of material?” 

Questions 2 and 3 were used in the hope of making the 
doctor deliberate a little before answering. 

As a final step in the interview procedure, the en- 
velope method for collecting direct mail was used to find 
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out whether the amount of advertising received by the 
physician varied from that reported in studies 1 and 2. 9 AGAy, 
Each physician was asked to place all of the adver- Ra > 


tising material he received during the week following © - PUROC AINE 
z 





the interview in a large envelope. He was also asked to z 








record that advertising which he desired to file. At the .e) 


end of the investigating period, the envelope was col- 
lected for correlation and tabulation. 

A scientific cross-section of physicians in the city of 
Chicago was used in the test. 

Conclusions—The following conclusions were drawn 
from study no. 3: 

(1) The doctors interviewed seemed to have recalled 
direct mail advertising pieces to a higher degree 
than magazine advertisements. The average 
direct mail piece was recognized and recalled 
48.1 per cent of the time whereas the average 
magazine advertisement was recognized and re- 
called 35.8 per cent of the time. 

(2) The degree of specialization of the doctor appears 
to be a factor in the recognition-recall of maga- 
zine advertisements. Specialists on the average 
recognize and recall more magazine advertise- 
ments than general practitioners do. 

(3) The degree of recognition is not related to the 
physician's age. 

(4) Pharmaceutical houses have been successful in 
establishing in the minds of the doctors the names 
and uses of different products through the 
medium of advertising. Some companies have 
been considerably more successful than others in 
their promotional efforts. 

A Comparison of Direct Mail & Magazine Cost in 
Pharmaceutical Advertising--Study No. 4 

The fourth and last published study was undertaken 
to measure the recognition of pharmaceutical adver- 
tising, and relating this information to the relative costs 
of reaching doctors by alternative media. 

Methods and Procedures—All of the data with regard 
to the recognition of pharmaceutical advertising were 
obtained through personal interviews by well trained 
investigators. The interviewing period extended from 
June 27, 1944 through August 23, 1944. Each of the 
238 doctors who cooperated was given a recognition- 
recall-test at which time a sample of direct mail and 
publication material was presented for his inspection. 
The study was conducted among a carefully selected 
cross section of general practitioners and specialists 
within the city of Chicago. 

Twenty samples of direct mail and journal adver- 
tisements, scientifically selected, were mounted in a 
portfolio and presented to the physician on interview. 

Cost data were obtained for each piece of advertising 
used in the study. This information was to be used in 
the final analysis to determine the relationship of 
reader response and direct mail aad magazine costs. 

Upon the presentation of the portfolio the doctor was 
asked : 

(1) “Do you recognize or remember having seen this 

particular piece of material?” 
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(2) “Did you (a) glance at; (b) partially read, or (c) 

completely read this piece of material?” 

(3) “Was this advertisement of any real value to 

you?” 
Questions (2) and (3) were used to slow down the 
rapidity of answers as well as to help determine the 
quality of the reader impression. 

Conclusions—(1) Direct mail is recognized by 37.2 
per cent of all general practitioners and 21.1 per cent of 
all specialists. Journal advertisements are recognized 
by 42.4 per cent of the general practitioners and 21.8 
per cent of the specialists. 

(2) Of all direct mail which is recognized about 54 
per cent is read while the corresponding percentage for 
journal advertising is 47.5 per cent. 

(3) General practitioners are a more receptive au- 
dience for all pharmaceutical advertising than are 
specialists. 

(4) Direct mail is from 3 to 5 times as expensive as the 
publication media in terms of reported recognition, as 
measured in this study. The investigator was quick 
to point out that the reader should not be led to believe 
that direct mail expenditures are necessarily unwise 
expenditures. Since this study measured advertising 
effectiveness only ia terms of recognitions and reader 
interest, no data was available on evaluating the media 
in terms of sales results. Unless the relationship be- 
tween these two measurements has been carefully 
established, it is agreed that it would be impossible to 
arrive at definite conclusions. 

More studies should be carried out to determine the 
relative effect of direct mail and journal advertising on 
sales. 


More Studies Are Indicated 


It would seem that more of the kiad of objective 
studies being carried out at the University of Chicago 
School of Business is indicated. The American Pharma- 
ceutical Manufacturers’ Association or the American 
Drug Manufacturers’ Association would be ideal 
sponsors for this kind of a study. It is hoped that this 
paper will provoke discussion within the industry to 
expand and improve, if possible, the iaitial efforts made 
at the University of Chicago for the four years begin- 
ning in 1940 and extending through 1944. 





Medicines for Children 
(Continued from page 653) 


under the all too familiar symptoms of “colic.”*® As 
remarked by Neff,*? few disturbances in infancy are so 
distressing to the baby’s family and so puzzling to the 
physician, but so free of untoward consequences to the 
patient as the paroxysms of so-called colic. In actual 
practice, the time-honored household remedies are 
ineffective, but the use of suitable medicaments and 
the maintenance of a special regime is often very 
successful. 

Sedatives and antispasmodics, like phenobarbital, 
atropine, codeine and camphorated tincture of opium 
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(paregoric) are frequently used in the medical manage- 
ment of colic and its symptoms and often provide 
prompt relief. It is obvious, however, that products 
containing these drugs are intended for dispensing on 
prescription and hence do not lend themselves to in- 
clusion in a standard children’s medication line. As 
specialties, however, they do offer interesting possi- 
bilities, provided the question of dosage is clearly under- 
stood. The several formulas presented by Neff are said 
to be “excellent” from the standpoint of therapeutic 
results, solubility, taste, permanence and other pharma- 
ceutic requirements. By way of illustration there may 
be cited the following phenobarbital prescription with 
which he has obtained his best results: 


......-0.25-0.40 Gm. 
15.00 ce. 
90.00 ce. 


Soluble phenobarbital........ .. 
ERNE WD so. A Fen seinen emins one 
DA « ditched cinndiiee vaxks dies 


Although “gripe mixtures” and “gripe waters” are 
not as widely used as formerly, it is interesting that 
even very modern pediatricians sometimes prescribe 
such old-fashioned carminatives as fennel tea or elixir 
of catnip and fennel (N.F.) to relieve infant colic and 
related symptoms and discomforts. 

A mild but effective laxative is a standard item in the 
medicine cabinet when there are youngsters in the 
home. Several nationally known products of this sort 
have enjoyed marked success, some for several genera- 
tions, because they met a specific need. A aumber of 
laxative preparations suitable for children are de- 
scribed in official and semi-official texts. Among these 
may be mentioned milk of magnesia of the U.S.P., 
aromatic castor oil of the N.F., and aromatic syrup of 
cascara as given in the “Pharmaceutical Recipe Book.” 

Of course appropriate formulas are available from 
many other sources, describing cascara, phenolphtha- 
lein, licorice or calomel. Indicative is the following 
laxative for infants and children, cited’* as originating 
in Beckman’s medical text: 


Arom. fluidextract cascara sagrada............ 40.0 
i; cu ech none chewecenent 40.0 
TE EE aS PE RR Sy) LET 120.0 


Providing a mild and safe laxative, the doses for in- 
fants and children have been calculated on an age 
basis as follows: 6 months old—1 cc., 18 months—2 to 
3 cc., 3 years—4 cc., 5 years—4 to 8 cc. 

Prune, fig and other laxative syrups, usually medi- 
cated with cascara or senna, have long held a place 
among laxatives for youngsters. [Illustrative is the 
formula below, of English origin,® describing a so- 
called compound syrup of figs: 
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ELE TPS ee oe 300.0 Gm 

Liquid extract of senna................. 200.0 cc EDWARD iM US & Co. Inc. 
Elixir of cascara sagrada................ 100.0 cc 11 WEST 42nd STREET © NEW YORK 18, N. Y. 
ss 5s one ima ek 1.0 ce. Cable Address: EDSUMER, NEW YORK 

Spirit of peppermint................... 3.0 cc 

ee ae a ere a ae 400.0 Gm 

a ela di 1,000.0 cc 
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Heat the figs with 500 cc. of water and allow to 
simmer for 15 minutes. Strain through coarse flannel, 
and while still hot add the sugar. When cold, add the 
other ingredients and adjust to volume. 

Diarrhea is another disorder of infants and children 
that requires suitable treatment with appropriate 
preparations. Unless it is a severe infectious form re- 
quiring special care and medicines,'* including sulfa 
drugs,**'** most cases of diarrhea will respond to 
proper treatment with quite simple compounds. Rid- 
ding the intestinal tract of irritating substances may 
be indicated at the beginning of an upset, especially 
when fever is present. However, the giving of a laxative 
is not recommended as a routine measure in treating 
diarrhea.** 

Of definite value, however, is the administration of 
substances which provide an astringent and protective 
action and prevent the withdrawal of fluids from the 
gastroenteric tract. Bismuth subcarbonate is con- 
sidered especially valuable in this respect.""'’ A 
rather standard preparation for treating diarrhea in 
children, based on this material, is as follows:"* 


Bismuth subcarbonate................... 15.0 Gm. 
Chalk mixture, U.S.P..... ork 60.0 ce. 


This is a shake mixture, the dose of which is one tea- 
spoonful every two hours. 

Pectin, used alone or in combination with an ab- 
sorbent-protective, like kaolin, has found rather ex- 
tensive use in the treatment of diarrhea. Here it serves 
to sooth and protect by its demulcent action and at 
the same time it acts to retain fluid in the tract and 
consolidate the stools. Pectin salts and apple powder 
(rich in pectin) are used in various products for treat- 
ing diarrhea of both children and aduits.'* The use of 
bananas and banana powder has also been effective for 
treating diarrhea of infants and children.*° 

Worming preparations are not so widely used today 
because the effective elimination of worms depends 
upon the identification of the responsible organism and 
the administration of more or less specific drugs.** ** 
However, it is well to note intestinal parasitism is more 
common than generally believed.?* With these facts in 
mind, Belanger’s** formula for a worming syrup will 
serve to illustrate a preparation of this type. Based on 
the action of santonin, which is effective against 
round worms and comparatively safe when properly 
used,** the formula is as follows: 


Phenolphthalein 1 dr. 
Santonin 56 gr. 
Gum tragacanth ond 2 dr. 
Glycerine. 2 fl. oz. 
Water... t fl. oz. 
Chocolate syrup, to make. 16 fl. oz. 
Solution vanillin (1:128).. 1 fl. oz. 


This is said to make an effective and palatable, 
chocolate-flavored remedy for round, pin, thread and 
seat worms, one that does not require the use of a 
laxative. For adults, the dose is one teaspoonful; for 
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children from two years up, the dose is 4 to % tea- 
spoonful. Preparations containing santonin should 
never be followed by the use of castor oil or other ab- 
sorbable oil, nor should they be given on an empty 
stomach. 

It is obvious that all products of this type must be 
dispensed with detailed, adequate instructions for use. 
This is essential, not only in the interests of effective 
action, but also of safety. 

Cough remedies loom large on any list of prepara- 
tions for children. Here, too, drug manufacturers have 
appreciated the advantages of catering to the needs of 
youngsters and many effective products have been 
marketed successfully. Many formulas for cough 
syrups are available to meet the needs of particular 
conditions or varying phases of a respiratory tract in- 
fection. Syrup of ipecac is frequently used and is 
especially useful in the acute laryngeal tracheal and 
bronchial inflammation in children.** For example, an 
effective preparation for the control of children’s 
coughs, particularly useful in laryngitis and bronchitis, 
as recommended by Zahorsky,”* consists of: 


Fluidextract of glycyrrhiza.... 120.0 ce. 


Syrup of ipecac...... pre 100.0 ce. 
Camphorated tincture of opium. . 120.0 ce. 
Spirit of chloroform... . . 20.0 ce. 


Distilled water, to make... 1,000.0 ec. 


The dose is % to 2 teaspoonfuls every three hours, 
according to age. 

This, of course, is a narcotic-containing preparation 
and is used with all the precautions and restrictions 
attendant such products.° However, products free of 
opiates are readily available and very useful. Indicative 
is the following preparation for use in treating subacute 
or chronic bronchitis :*’ 


Ammonium chloride. . ' A 1 dr. 
Ee 4 fl. dr. 
Syrup of wild cherry, to make. 2 fl. oz. 


The dose for a child of two years of age is one tea- 
spoonful every three hours. 

The now-recognized value of the sulfonamides in 
both the treatment of respiratory diseases**** and 
many other conditions* has led to the development of a 
number of sulfa products especially suitable for children. 
One trend is evident in several preparations in which 
microcrystalline sulfas, like sulfathiazole and sulfa- 
diazine, are dispensed in chocolate or other flavored 
vehicles. In one patented process,*® the sulfa drug is 
dispersed in a stable, palatable vehicle consisting of 
glucose, glycerine and water. Several formulas for 
making similar preparations are available in the recent 
literature.** An interesting example is offered in a 
palatable suspension of sulfadiazine developed by 
Chiba and Phillips,*? and containing: 

65.5 Gm. 


7.0 Gm. 
75.0 Gm. 


Sulfadiazine powder 
eee 
Sodium citrate... 
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Consistently Uniform! 


Filtration is of utmost importance in your operation. If 
you require a dependably uniform filtrate, FILCO 
FILTER PAPERS can solve your needs. 


Working samples furnished upon request. 


We also manufacture: 


“filter cloth and asbestos pads 

“filter presses 

*stainless steel tanks, for mixing and storing 
*easy-ride, gravity wheel conveyors 

‘disc filters 


Write for our illustrated literature. 


























ANETHOL N. F. 


PURE, ODOR AND FLAVOR OF OIL OF ANISE 


* 
“GUM SYNTHOBENZOIN” 
(SYNTHETIC GUM BENZOIN) 


FIXATIVE PROPERTIES, CONSTITUENTS, ODOR, TASTE 
AND PURITY CLOSELY CORRESPOND TO THOSE OF 
THE NATURAL GUM BENZOIN OF THE SAME TYPE. 


“PUROMINT” 


SELECTED GRADE NATURAL PEPPERMINT EXTRACT (OIL) 


“SYNTHOMENTHOL” 


SYNTHETIC MENTHOL ORYSTALS HAVING COOLING EFFECT 
AND ODOR SIMILAR TO NATURAL MENTHOL 


¥ 
ESSENTIAL OILS — FLAVORING OILS 
SPECIAL COMPOUNDS 
VITAMINS e HORMONES 









FINE CHEMICALS - PHARMACEUTICALS 


BENDIX CHEMICAL CORPORATION 


420 Lexington Ave. MUrray Hill 3-5621 New York 17, 4. ¥. 
Cable Address: BENDIX CHEM 
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Carus CHEMICAL Co., INC. 


BENZOIC ACID U.S.P. MANGANESE SULFATE 
SODIUM BENZOATE U.S.P. POTASSIUM PERMANGANATE 
HYDROQUINONE RARER PERMANGANATES 










BENZOL PropuctTs Co. 


THEOPHYLLINE U.S.P. 





AMINOACETIC ACID (Glycocol!l) 


AMINOPHYLLINE U.S.P DIACETYL 
BENZOCAINE U.S.P. PHENYL ACETIC 
CHINIOFON (Yotren) U.S.P. ACID 
CHLORBUTANOL U.S.P. BENZALDEHYDE 
CINCHOPHEN & SALTS N.F. BENZYL ALCOHOL 
JODOXYQUINOLIN SULPHONIC BENZYL CHLORIDE 
acio ‘BENZYL CYANIDE 
NEO CINCHOPHEN U.S.P. DIETHYL MALONATE 
OXYQUINOLIN BENZOATE DIMETHYL UREA 
OXYQUINOLIN SULPHATE CYANOACETAMIDE 
POTASSIUM OXYQUINOLIN CYANO ACETIC ACID 
SULPHATE ETHYL CYANO ACETATE 
PHENOBARBITAL U.S.P. & SALTS 8-HYDROXYQUINOLIN 
PENTOBARBITAL SODIUM 8-HYDROXYQUINOLIN-5 


SULPHONIC ACID 
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WE SPECIALIZE IN SUPPLYING 


HORMONES 


in bulk to the ethical, 
pharmaceutical and 
cosmetic trades. 


QUOTATIONS 
UPON REQUEST 


INTRAMED Co., Inc. 


1860 BROADWAY, NEW YORK 23, N. Y. 

















Distilled water, to make................ 1,000.0 ce. 

Rub the pectin until smooth with a small amount of 
syrup. Add the remainder of the syrup, then incorporate 
the other ingredients; havig first dissolved the sodium 
citrate in the organge flower water. Mix thoroughly 
and pass through a homogenizer. Each 4 cc. of the sus- 
pension provides 0.25 Gm. of sulfadiazine and 0.3 Gm. 
of citric acid; the Jatter being included to render the 
urine alkaline and thus help prevent crystalluria. 

A “tonic” of some sort is often indicated when a 
child is recovering from illness or is debilitated as a re- 
sult of poor nutrition or the like. While the old sulfur 
and molasses combination seldom finds use in modern 
therapy, newer preparations containing vitamins and 
other helpful materials do have rather frequent use. 
Indicative of such more modern products is the follow- 
ing palatable tonic for children suggested by Lascoff.** 
To be given in 8 cc. doses three times daily, it con- 
sists of: 


ER Gilg SARE a i Se Fa aL oi 40.00 
Se ee le ee cae 10.00 
Ce ght teihs beeen: ok ohd ole Vale c ool 20.00 
RS dete cre cadsedsedkews< 0.15 
ED, i. | pnwiGele” Westaveds dea 0.30 
aie adic eds nts ioe ve ee ew abe ened 80.00 


Of course, vitamins play an important role in main- 
taining the health of infants and children. While it is 
not intended to go into a discussion of these essential 
nutrients, it is very interesting to note the many ways 
by which vitamin products have been prepared to 
make them attractive to youngsters. One recently 
marketed product, especially designed for treating 
vitamin B complex deficiencies of children, provides 
the requisite materials in honey. This preparation, it 
is claimed, is suitable for spreading on bread, crackers 
or cookies, for mixing with milk or for use “as is.” 

Although products like cough drops and medicated 
pastilles and lozenges have long been familiar pharma- 
ceutical items,** it is only within recent years that a 
real effort has been made to utilize the masy advan- 
tages inherent in candy as a drug vehicle. Of course, 
the idea of incorporating a laxative drug in a chocolate 
candy tablet is not too recent, but modifications of this 
and other methods have yielded interesting and useful 
items. One of these is a new medicinal product in 
lollypop form for children’s coughs due to colds. This 
product, really a modified cough drop on a stick, is de- 
signed for children from two years up; the sucker dis- 
solving gradually and providing prolonged medication 
over the affected areas. Another variation of this idea 
is evident in lollypops containing aspirin and benzo- 
caine. Intended to replace less acceptable medicines, 
it is reported**® that such an item is indicated for the 
relief of pain and discomfort of sore throat, tonsillitis, 
postoperative tonsillectomy and similar conditions. 
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Useful for medicating older children and adults, the 
feasibility of incorporating aspirin or a laxative into 
chewing gum has been proved by years of successful 
gales. This idea has been extended to include sulfa 
drugs for local therapy of throat infections, and much 
more recently as a means of providing vitamin K for 
preventing tooth decay.** Interesting possibilities lie 
in this direction! 

The advantages of candy medication for youngsters 
was aptly summarized by Fantus* in the observation 
that, “The physician who prescribes medicines for 
children in ‘candy form’ whenever possible, will earn 
the love of his little patients and the gratitude of their 
mothers.” In his opinion, candy medication, to be suc- 
cessful, must meet the following requirements: It 
must be a delicious sweet, attractive in form, color, and 
odor, and free from the suspicion of unpleasant medici- 
nal characteristics. It must disintegrate rapidly in the 
mouth, because a sick child will not suck candy like a 
healthy youngster. 

He feels that these requirements are best met by 
sugar tablets medicated with tasteless or nearly taste- 
less but active drugs. To meet this need he developed 
a number of sweet medicated tablets and a suitable 
cacao sugar base for making them. These are now in- 
cluded, with detailed manufacturing instructions, in 
the “Pharmaceutical Recipe Book.” Of decided in- 
terest in this connecti»m is the fact that at least one 
large manufacturer provides a rather complete line of 
sugar tablets. Accurately medicated and standardized 
and especially prepared for administration to infants 
and children, the line includes candies containing 
aspirin, copper and iron (for anemia and chlorosis), 
phenobarbital, aad several sulfa drugs. The possibility 
of incorporating penicillin into such tablets has doubt- 
less not been overlooked. 
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GUMS 


ARABIC-Sorts, Granular, Powder 
KARA YA-Powder 
LOCUST BEAN-Powder 


TRAGACANTH-AIl Grades, Whole, 
Granular, Powder 


GELLOID 


(Pure Calcium Carragheen Sulfate) 
Binder in Tablet Making 
Moisture Retention in Dentifrices 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers 
PASSAIC, N. J. 


California Branch--339 East 2nd Street 
LOS ANGELES, CALIF. 











ALKALOIDS 


GLUCOSIDES---DRUG EXTRACTIVES 


The Recognized Domestic 
Source of Supply Since 1917 


ACONITINE HYDRASTINE 
AGARICIN HYOSCINE 
ARECOLINE HYOSCYAMINE 
ASPIDOSPERMINE {opeLiIne 
ATROPINE OUABAIN 
BERBERINE PICROTOXIN 
CHRYSAROBIN PILOCARPINE 
COLCHICINE 

DIGITALIN SANGUINARINE 
EPHEDRINE SPARTEINE 
ESERINE STROPHANTHIN 
HOMATROPINE YOHIMBINE 


INLAND ALKALOID CO. 


MANUFACTURING CHEMISTS 
TIPTON INDIANA U.S.A. 


—__—__— is: 
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FOOD RESEARCH LABORATORIES 


SPECIALISTS IN FOODS, DRUGS & COSMETICS 


INC 





48-14 33rd STREET, LONG ISLAND CITY 1, N. Y. 


Our approach to your research problems 
is based on the premise that scientific fact-find 
ing should make or save money and reduce 
the uncertainties of operation. 


FR L, for the past quarter century, has 
developed new and improved products, applied 
biological, chemical and bacteriological controls 
to a wide variety of well known products, and 
conducted profitable research—for a clientele 
that reads like a “Who's Who” of the food, drug, 
cosmetic and allied industries. Major fields of 
FRL specialization include vitamins and amino 
acids, nutrition, toxicology, microbiology, spec- 
trophotometry, production technology, quality 
control, and technicolegal aspects of labeling 
and advertising. 


Research assignments are undertaken on 
an annual, monthly or specific problem basis; 
analyses or assays on a unit basis. 


PLEASE FEEL FREE TO WRITE US 
ABOUT YOUR PROBLEMS 


RESEARCH + ANALYSES + CONSULTATION 











250 West Broadway 


LEMKE 


OXYOQUINOLINE BASE LEMKE 


C.P. & Technical 


Medicinal Powder 


POTASSIUM OXYQUINOLINE 


SULFATE LEMKE 


Medicinal Powder 


ALSO COMPLETE LINE OF 
IODINATED OXYQUINOLINES 


Spot or Contract Delivery 


Manufacturing Chemists 


HYDROXYQUINOLINES 


ACID OXYQUINOLINE SULFONIC 


OXYQUINOLINE BENZOATE LEMKE 


B. L. Lemke & COMPANY, INC. 


New York 13, N. Y. 
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Socialized Medicine 
(Continued from page 639) 

“We in the South know more about ill health and in- 
adequate medical care, because we have more of both 
than in any other section of the country. We have 
worse Selective Service rejection, infant and maternal 
mortality rates than does any other part of the country, 
We have fewer doctors, dentists and hospitals than any 
other section; and yet, because of lack of purchasing 
power, we do not even utilize fully those we do have. 
Our rural and our negro populations are hit the hardest 
but our industrial workers and the middle income group 
are not so much better off. The Southern states had a 
40 per cent higher Selective Service rejection rate than 
the rest of the nation. Our rejection rate was 50.4 per 
cent, while that of the rest of the country was 35 per cent. 

“Our maternal mortality rate is 3.6 deaths per thou- 
sand; that of the rest of the country is 2.2, or 40 per 
cent less. Our infant death rate 48.6; that of the non- 
South 40.6. The two main sources of this misery are 
clear, namely poverty and inadequate medical sery- 
ices. Our sanitation is miserable. According to the 
U. S. Public Health Service 657,799 Southern rural 
homes have not so much as an outdoor privy, much less 
an indoor toilet. The private medical insurance we can 
get is far too expensive and does not meet our health 
needs. The commercial policies sold provide small 
amounts of cash, not medical care, in the event of dis- 
abling illness; but they have such a huge overhead 
that only 40 per cent of the premiums paid in comes 
back as benefits. The rest goes for company adminis- 
trative costs, profits, commission and the like. Blue 
Cross hospitalization is good as far as it goes, but it does 
not go very far. If one belongs to an eligible group, it 
costs the family about $24 a year but covers only the 
hospital bill. Yet doctor services alone take three times 
as much in the average medical dollar. There are some 
medical society plans available but they offer even less. 
They cost about as much as the Blue Cross and cover 
only the surgical or obstetric fees. They do not cover 
preventive, diagnostic or home and office care. Much 
of the best we now have comes from government spon- 
sored voluntary prepayment plans under the Depart- 
ment of Agriculture; but even these suffer from the in- 
herent defects of voluntary medical insurance. The 
Farm Security Administration has been able to work 
wonders in assisting half a million low income farmers 
to form voluntary health associations for prepaid 
medical care. The associations have improved the 
health of these families considerably, but they are not 
enough. Adequate medical care costs $100 a year, ac- 
cording to experts, and poor families cannot raise such 
amounts, no matter how they pool their resources. 
Further, turnover in membership, low percentage of 
eligibles joining and other problems have beset these 
organizations. . . . Doctors will not have to spend so 
much of their time and energy trying to collect bills, 
and we will not have to hold back on going to doctors 
because we cannot afford the cost. The same goes for 
the hospital.” 
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Water-Soluble Gums 


(Continued from page 643) 


countries. It may seem surprising that these European 
buyers, particularly England since the gum comes from 
Persia, come to this country for supplies. Certainly 
these European buyers would be expected to deal di- 
rectly with these primary markets which were always 
withm the sphere of influence of the British and 
French, prices generally being based on a Sterling 
basis. But the fact of the matter appears to be that, in 
very large measure, the British importers have lost 
contact with these markets and do 10t know whom to 
approach, surprising as this may seem. Then there is 
the very important fact that can be easily understood 
under conditions as they exist today when everyone 
wants everything at once since they have no reserve 
stocks of anything to carry them for any length of time 
at all: this is that shipments from the primary markets 
take from 6 to 8 months to arrive. 

A shortage of starch is another factor that is increas- 
ing the demands of these gums for use in the textile in- 
dustry. Textile people are hampered by ceiling prices 
on their finished goods, and every increase ia the price 
of a gum that they use cuts into their profit margin. 
However, they cry real tears about these increasing 
costs but still they buy surprisingly greater amounts of 
gums to make up for the shortage of starch which, al- 
though much cheaper in price and under definite price 
control, is just not to be had in the quantities required. 

Importers of gums, by and large, are acting cautious- 
ly in the situation. They are quite naturally unwilling 
to commit themselves too far in the future for the reason 
that many of them lived through the post-war boom 
following World War I and they remember the crash 
that took place in 1920 and 1921 when the extremely 
heavy demand very suddenly came to an end with 
wholesale cancellation of contracts followed by wide 
disposal of goods at crashing prices. They also see in 
this situation a possibility of increased crops as a direct 
result of the higher prices which are now prevailing in 
the primary markets. They also feel that buyer re- 
sistance will build up strongly at present price levels 
and they feel that this will cause shippers in primary 
markets to wind up with considerable stocks of ma- 
terial on hand when new large crops come in. 

Certainly these importers are not going to take on 
large commitments at these levels. Likewise they are 
trying to get consumers to refrain from buying more 
than their requirements at this time. They feel that 
the only way to treat this market is to buy what one 
needs rather than to attempt to buy against the pos- 
sibility that the market might be higher later and that 
therefore money can be saved by buying aow for future 
needs. Importers are of the firm opinion that such action 
on the part of consumers will only force the market high- 
er at the present time thus defeating the purpose of buy- 
ing heavier than needed. They realize that consumers 
who buy heavy stocks will be pleased if the market moves 
higher because then they can smile about their wisdom. 
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AVAILABLE 


Crude and Refined Beeswax,U.S.P. 
Also Synthetic Beeswax conform- 
ing to U.S.P. Specification. Yel- 
low and Bleached grades. Suit- 
able for all Cosmetic and Phar- 
maceutical purposes. 


FOR SAMPLES AND TECHNICAL 
FORMULATION BOOKLETS, 
WRITE TO: 


CORNELIUS PRODUCTS CO. 


432 Fourth Avenue, New York 16, N. Y. 
MUrray Hill 6-6791 
CHICAGO OFFICE 
14 East Jackson Bivd. 


Phone Wabash 5971 

















suitable for 


UNDERARM DEODORANT PADS 
FACIAL PADS 
LACQUER REMOVER PADS 
LOTION PADS, Etc. 


also 
OTHER SPECIAL TEXTILE PRODUCTS 
FOR THE COSMETIC INDUSTRY 


* * * 


Manufactured by 
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Professional 
Service 








THE 
COLUMBUS LABORATORIES 
Aualytical we Coe Chemists 
sologi 
We ae Ay —— probleme, puteieis to 


33 N. STATE ST. pom ILL. 











H. A. 8am, Ph.D. E. B. Purr, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Pormerly Experts for U.S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


PO ge in the Analysis of 
Essential Oils 
Pivoring Bowes Toilet Preparations 
. ae - 
Proprietary Medicines Special Formulas 
Pyrethrum, Rotenone and other 
ae Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone MUrray Hill 3-6368 
























ADVICE 
ew FREE eres 


ter ANY lavention or Trade Mark 











GEORGE W. PEGG, PH. C 


ConsuLTANT 

Deugs — Cosmetics — Industrial Alcohol 
Flavoring Extracts 

Labeling _ Formulas as Processes 


152 West 42nd St., New York 18, N. Y. 
Telephone Wisconsin 7- 
Washington Address: 2121 Virgima Ave.. N.W. 
Washington 7, D. C. c/o Dr. George W. Hoover 











*ARLINCO RESEARCH LABORATORY, INC. 
Research, Formulation and 
Application to the Industry. 
Ethical Pharmaceuticals, 
Drugs, Cosmetics and 
Perfumery. 


333 W. 52nd St, New York 19, N. Y. 
Circle 6-7924 


# A-R-L-inco means: Applied Research Laboratory, Incorp. 














RESEARCH 


For Profit 
J. SIGERSTEN, Ph. D. 
Chem 
tet LABORATORIES 
5 North Wabash Avenue 


Chicago 1, Illinois 








Machinery for Sale 


line of rebuilt, guaranteed 
announcement on 45 740 of 
Products Co., 20-21 Park Row, New York City. 
FOR SALE: New Stainless Steel Tanks, 100, 150, 
350, 600 & 1000 gals.; National Acme Model C20 C20 
Stainless Steel Centrifuge; 500 Ball Bearing Roller 
Conveyor, 12” & 15” widths; Portable Electric Agi- 
tators 4 to 2 H.P.; 50 |. agitated steel tanks with 
Nettco drives; Pony Mixers; Copper Jack. Kettles; 
Double Spiral Mixer 150 gals.; Jacketed Horis. 
paddle typessteel mixers 2000 Ibs. capacity; 20 to 
150 gal. single & double arm, yt he duty na. 
mixers; Paste, Powder & Liquid Mix 

Machinery; Kettles & Tanks; Grinders, ~y Be — 
«& Pulverizers: Sifters & Screens; Stills & Columns; 
Filters & Filter Presses; Dryers: Centrifuges; 
Pumps; Blowers. We buy your surplus 








Help Wanted 


PHARMACEUTICAL ee wil = previous 
experience to represent esta ew Y 
firm in Illinois and Indiana, calling on retail, whole 
sale and chain drug stores. Must or m territory 
covered. Car necessary. Salary. revious 
connections. Box MAL 14, DRUG é ‘Cost {ETIC 


IN DUSTRY. 
WANTED Top-Flight Deodorant Man. A new, 
oniy deodorant will soon be put on the market 
with the most saandine name yet introduced. We 
want a top-flight deodorant man to direct sales and 
promotion of this product. He must have an out- 
standing background of sales and marketing ex- 
ence in the deodorant field. There’s a truly great 
uture ahead for the man who can handle this job, 
Write Box MA-12, DRUG & COSMETIC IN. 
DUSTRY. 











ne: n Equipment Co., 426 Broome 8t., ‘New York 





FOR SALE: 9—Stokes Rotary Model RD4 
Presses, 3 years old; 2—Automatic Cellophane 
Wrappers for Small Cartons; 11—Glass Lined 


Tanks 65-3100 Gallons; 6—Heavy Duty J. H. Day 
Co, Mixers; 1—J. H. 2000 lbs. Powder Mixer Belt 
Driven equipped Lhe 4 HP 2 Phase 60 Cycle 
Motor; 4—Hance Brothers Tablet Presses from 4” 


6—Syphon Fillers 6 Spouts to 8 
spouts; 1—Sharples No. 6 Clarifier Belt Driven; 
Also New Stainless Steel Jacketed Kettles 20-500 
gallons—NEW Stainless Steel Tanks, all capacities, 
quick delivery—-NEW Portable Agitators from 4 
tol HP. Write for Latest Stock List. Perry Equip- 
ment & Supply Company, 1515 W. Thompson 
Street, Philadelphia 21, Pa. 

FOR SALE: Elgin 6 head rotary ——e fully auto- 
matic, Glass tube and ampule sealing machine 8 
stage automatic, 3-ton Chrysler Air Temp units, 
Ermold automatic labelers, Tanks steam jacketed 
aluminum and stainless steel various sizes, Toledo 
platform scale 31-1821, Toledo counting scales 
465EE counting ratio 100:1 and 10: 1, Various other 
scales balances chemical machinery and oqupae ent. 
Write to Box MA-16, DRUG & COSMETIC IN- 
DUSTRY 

FOR SALE: Viscolizer— Manufactured by Union 
Steam Pump Co. 3 Bronze Piston Type. New 
Westinghouse 3 phase motor. (2 H. P.) Excellent 
for Cosmetic Emulsions and General Use. Box 
MA-15, DRUG & COSMETIC INDUSTRY. 
FOR SALE: Stokes and o—  Retery and Single 
Punch Tablet Machines %” 1” dia.; Devine 
Vacuum Shelf Fryers and stave Condensers; 
Copper and Stainless Steel Jacketed Kettles and 
Storage Tanks; Portable Agitators; Conveyors; and 
New Powder Mixers up to 2000 Ib. capacity. Send 
for our latest lists. What have you for Sale? 
Machinery & Equipment Coperstien (of New 
York), 533 West Broadway, New York 12, N. Y., 
GRamercy 5-6680. 

FOR SALE: Immediate Delivery one Stokes Brand 


to 1” tablet; 

















PERFUME CHEMIST and PERFUMER wanted 
by old established essential oil and synthetic aro- 

matic chemicals house. Must have long experience 
and ability in matching odors and creating new ones. 








An excellent opportunity for the right person. Re- 
plies held in strict confidence. Box MA-7, DRUG 
k COSMETIC INDUSTRY. 
Situations Wanted 
SALESMAN, aggressive, experienced ethical 


medicinal +; ready to introduce, promote, 
sell lines in Peru. Box MA-25, DRUG & COS- 
METIC INDUSTRY. 


PRODUCTION Superintendent available Septem- 
ber 3rd, 14 years as chief of control and develop- 
ment, five years as production superintendent. 
Married, protestant, 41. Desire position in Mid- 
western States. Box MA-21, DRU re} & COSMETIC 
INDUSTRY. 








Business Opportunities 


FACILITIES AVAILABLE: Wide variety of 
liquid mixtures recovered at nominal cost in drum 
and tank-car quantities. We handle simple and 
difficultly separable mixtures. Inquiries solicited. 
All correspondence treated confidentially. Box Ma-1, 
DRUG &€ COSMETIC INDUSTRY. 


COSMETIC FACTORY well equip to manu- 
facture and package Lotions, Toilet Water, Bubble 
Bath, Shampoo. Excellent workmanship, efficient 
management and om . delivery. Box Ma-2, 
DRUG & COSMETIC DUSTRY 

PERU, EXCLUSIVE EPRESENTATION dis- 
tribution ethical medicinal, dietetic products for 
Peru wanted by active firm. Box MA-26, DRUG 
& COSMETIC INDUSTRY 

NEW ENGLAND os Contacts avail- 
able to manufacturer through salesman with 
ial experience, Acquaintance, 10 years, 

















new BB2 Tablet Machine, still on skids, comp 
with 27 pairs 13/32 Standard concave puncher and 
dies. 110/220 volt, 3 phase, Motor, variable. Box 
MA-10, DRUG & COSMETIC INDUSTRY. 
IMMEDIATELY available New Horn Asbestos 
Dise Filter, 10” x 10”’—6 Plates, A.C., Motor 
Driven for filtration, clarification, ——s x 
germ-proofing of cosmetics, chemical or drug 
arations, liquid food, etc. Motor and pump in wil t. 
Pump can be used separately. 2’ x 6’ hose 44”. 
- re Asbestos Discs. Price on request from Me. 
Re? i, y Company, 501 Madison Avenue, 
. 22. Plaza 8-1979 and 1964. Subject to prior 





os 





Machinery Wanted 
HIGHEST PRICES PAID FOR GOOD Ona. 


MENT FIRST MACHINERY re 
TION. 819-837 East 9th St.. New York 9. 


Help Wanted 


ADMINISTRATIVE DIRECTOR of Control & 
Research Laboratory. Permanent Position with 
recognized Midwestern Pharmaceutical Company. 
Broad administrative and executive experience 
Pharmaceutical background of prime 








essential. 
importance. Outline education and experience 
in detail. Box Ma-4, Drug & Cosmetic Industry. 





PRODUCTION MANAGER WANTED. Per- 
manent Position with recognized Midwestern 
Pharmaceutical Company. Broad practical pro- 
duction experience in general line of Pharmaceu- 
tical products of prime importance. Execellent 
opportunity with growing Pharmaceutical Labora- 
tory. Outline education and experience in detail. 
Box Ma-3, Drug & Cosmetic Industry. 





MERZ-MIH 





—NATIONAL SALES REPRESENTATION 


Capable, thorough and frequent coverage of toilet goods outlets 
in every state in the Union. Warehousing Service. 


38 W. 32nd St., New York 1, N. Y. 
567 E. Illinois St., Chicago 11, Ill. 
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with 500 M.D.’s, plus trade. Would invest Boston 
anch. Box MA-20, DRUG & COSMETIC 
Fn STRY. 


CANADIAN PRIVATE BRANDS Menaiee 
turer now able to accept additional lines of 
metics and Toiletries. Box MA-23, DRUG “% 
COSMETIC INDUSTRY. 


MANUFACTURING ADVICE—Hair Prepara- 
tions. New Synthetic Detergent Creme Shampoos 
Liquid and Solid. Cold Waving, Machine P| 
Machineless Permanent Waving...Dandruff Sham- 
poo, Hair Lacquer...Tint Rinses, etc. What is your 
problem? 5S. G. Collins, 5368 Cabanne Ave., 
St. Louis 12, Mo. 

ROUMANIA. American Citizen formerly resident 
of Bucharest (Roumania) thoroughly familiar with 
Balkan conditions, with connections and trade, 
would like to represent American Manufacturer of 
Sulfonamides Drugs, Penicillin, Mouth Wash and 
Beauty prepeeations against commission or manage 
branch. I. Millian 2992 Holland Ave., Bronx 67, 
ne Res ‘MA-22, DRUG & COSMETIC IN- 
CONSU PES LABORATORY for the Manufac” 
ture of Cosmetics, Pharmaceuticals, ete. Dr. H- 
Salfield, 19 Valley Road, White Plains, N.Y. _ 
LARGE? MID-WEST Independent Producer on 
Private label and own brands of Cosmetics wants 
salesmen and brokers. Must. have large following 
and established personal contacts with Big Chain 
Drug and Department Store Buyers. Would accept 
men carrying non-competitive Lines. Box MA-18, 
DRUG & COSMETIC INDUSTRY. 
THIOUREA. 400 lbs. Original containers. Sacri- 
fice for immediate disposal. Box MA-17, DRUG & 
COSMETIC INDUSTRY. 

IMPORTANT industry in Chile, 5.A. manufac- 
turers of cosmetic and perfume articles, wish to 
associate with American Concern for mutual —4 
ness advantages. High class reference upon req 
Boars to Box MA-9, DRUG & COSMETIC “IN: 
) 

FIL SEE LABELING-PACKAGING service for 
liquids, powders and pastes with complete manufac- 
turing plant and warehouse. Send for quotations 
and prices. We buy and sell surplus chemicals of 
every Cpeiotion. Interested in bottles, jars and 
caps in all s and = large or small. Van Pell 
Chemical amg bet Su 48 East ist ‘Street, 
New York City, aoe ‘53-3670 
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Extract the GUESS WORK 


from your coloring job 





These days when the color—the appearance 
—the eye oppeal of the products you pro- 
duce is so important to get sales and to keep 
them, it's more essential than ever to use 
Peacock Brand Certified Food Colors for the 
extra brilliance, uniformity and purity they 


give you. 


Wm. J. Stange Co. 


2538 W. Monroe St. Chicago 12, lil. 














For Butter Type Flavors 
Acetyl Methyl Carbinol (Acetoin) 


Acetyl Propionyl 
Diacetyl 

| For Pineapple Imitations 

Allyl Caproate Allyl Heptylate 


FAIRMOUNT CHEMICAL CO., Inc. | 


Manufacturers of Flavor and Perfume Chemicals 
600 Ferry Street NEWARE 5, N. J. 























THE ORIGINAL ABSORPTION BASE 
Write for suggested formulae 


Péaltz & Bauer, Inc. 


EMPIRE STATE BLDC., NEW YORK !I,N.Y 











BENZYL ALCOHOL 
BENZYL BENZOATE 
BENZYL SUCCINATE 


Descriptive booklet on request 





SEYDEL CHEMICAL CO. 


ESTABLISHED 1904 JERSEY CITY 2, N. J. 











CONSOLIDATED OFFERS 


1—World automatic Straightaway Labeler. 
1—No. 5 Sweetiand Filter, 20 weee leaves. 


1—Semi-automatic Labeling Machine. 
5—Dry Powder Mixers, up to 2000 Ibs. 
20—Aluminum, Copper, Glass 


- Lined, jacketed and agitated 
1—Abbe Blutergess Sifter No. 2. 
2—Colton No. 3 T: Presses. 
3—Stokes Steam Water Stills, 5, 10, 25 > 


5—Stokes “R”’ single punch Tablet machines, maximum 2};” 











dia. tablet. 
4—Colton No. 5% single punch Tablet machines. 
Only a partial listing. Send us your inyuiries, 














COSMIA LABORATORIES 
95 MADISON AVENUE 
NEW YORK 16, N. Y. 


























FATTY ALCOHOLS 


Cety! - Steary!l - Oley/l 
WILL SOON BE AVAILABLE 


We solicit Your Inquiries 
MicHEL Export Co., INC. 
90 Broad Street © New York 4,N.Y. 


SPECIALTIES FOR 


GUMS 


TRAGACANTH 


QUINCE SEED ARABIC KARAYA 
GALL NUTS 


D. S. DALLAL & CO. 


261 Fifth Ave., New York 16 


MUrray Hill 3-8646 


THE MANUFACTURING CHEMICAL INDUSTRIES 























EXPORT 





IMPORT 
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Franks 


STEARATES 


for 


wcibely 


ALUMINUM + BARIUM + CALCIUM + LEAD 


SODIUM + ZINC 


PROMPT SHIPMENTS IN ANY QUANTITY + WRITE FOR SAMPLES AND PRICES 


Franks Stearate 
Division of 


Wirco CHEMICAL CoMPANY 


295 Madison Avenue, New York 17, N. Y. 


MAGNESIUM 














ADVERTISING INDEX 


Abbort Laboratories. ........6seeeeeeeeeeees 698 
Alsop Engineering Corp.. . 

Aluminum Seal 

American me Mills. 
American Druggi 

Anchor-Hocki 

— Gree cee 


. Insert faci 
‘Insert between 6. 


Brown Bag F 

Buffalo te 

Burke Co., Edw: 
& Co., 


Danco, ‘ rd J 
Devold Oil Co., Inc., Peder 
radiey Stencil ain Corp.... 7) 
FP . Insert facing 032 
672 
Insert facing 676 
Insert facing S 


F. — Chemical Co., Inc.. 
Fezandie & rrle, 'Inc.. 


_. Insert facing 605 
Insert between 616, ov 


General Chemical Company bet. 628-629 
General D.ug Co Insert facing 616 
Givaudan-Delawanna, Inc..Insert between 

Glass Container & ad Outlet Co 


Hazel-Atilas Glass Co 

Helfrich Labs., Inc 29 
Hema o., Inc 699 
Heyden Chemical Corp. Insert facing 612 
Hinde & Dauch Paper Co., The. . Insert facing 664 
Hoffmann-LaRoche, Inc 603 


& Co.., Inc., Chas. L 
tlinots ater Treatment Co 
Inc‘ustrial Chemical 
Industrial Raw Materials Co 
Inland Alkaloid Co 
Interstate ae & Co., 
Intr: 

elly & Co.. 

achurin 
Kelton Cosmetics Co 
Kessler Chemical Co. 
Kimble Glass Co 
Kohnst & 


Kolmar Laboratories 

Koster Keunen Mfg. Co., Inc 
Kraft Foods Company 
Lautier Fils 

Leeben 


71 
Insert facing 629 
Insert facing 657 
Insert between 612-613 
Insert facing 697 
708 


Limeesoid Container 
Megee, Mabee & Reynard, a. 

inckrodt Chemical Wks. . Insert facing 633 
Mantrose Corp., The 718 
SMeryland Glass Cosp Insert between 672-673 


Merck & Co., Inc. ......-. meee between 632-633 
Metal-Glass Products Co. . 67 
Michel Export Co 


Naugatuck Aromati 
Neumann, Buslee & Woite. Inc 
New England Collapsible Tube Co 


Parento Co., C 
Parsons eaporen, 
Penick & Co., S'B.. 
Pennsylvania’ Glass ee = 
Pennsylvania Refini 
Pfalez & es Co., ve 
Pi ~ &. > este rod ryer Corps. 

tt r trodryer 
Pittsburgh Plate Glass Co. 
Plaskon 

ic 

Polak & Schwarz, Inc... 
Powell & Co., Inc., 
Prentiss & Co., R. 
Publipharma 


660 
. Insert facing bo 


Ritchie & Co., W. C. 
Robinson Wagner Co.. 
ee e Compan {A I 
tonine y of America, Inc 
Schimmel & Inc 
Schofield-Dona a 
Schwartz, Inc., aeren E 
Seeley & Co., 
Seydel Chemical Co 
Smith, George F 
Stafford-Allen & SOMS....0+ceccceecesecceers 628 
Standard Alesha 710 
Stange 
Stanton Laboratories 
= ee _F. 


a Ltd 

urge, 

Superior cy Jk 
Swindell Bros., =“ 
Synfleur Scientific Labs., 
Syntomatic Corp 
Taylor Co., Charles T 
Thurston & Braidich 


“ve Bottlers al Chem Ie 
U. S. Industrial nc. 
van Ameri 


aseumgee be-ween 624-625 
. Insert facing 608 

703 

732 


Witco Chem. Co., Franks Stearate Div 
WE Ch, POS conecccccosccssocese sae 735 
Zimmerman Incorporated, W. F........ ccocgseee 








